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Fifty  cents 


A  “Place”  that  is  defined  by  its  Newspaper 


The  254-sq.-niile  area  lying  seaward  of  the  Baldwin  Hills 
might  seem,  to  a  cartographer,  just  part  of  the  Greater  Los 
Angeles  urban  sprawl.  But  it  is  not.  It  is  Daily  Breeze  territory. 
There  are  1  separate  cities,  chunks  of  Los  Angeles  city  and 
l,os  Angeles  county,  in  an  intermixed  mosaic.  Plus  school  and 
other  political  jurisdictions. 

The  Daily  Breeze  is  a  unifying  force.  It  covers  local,  regional, 
state  and  national  events  from  the  perspective  of  its  readers. 
Circulation  is  79,000  daily,  94,000  Sunday,  and  growing. 

This  is  a  new  kind  of  newspaper.  Its  staff  isn't  yet  sure  what 
to  call  it;  a  “regional  sub-metropolitan,”  perhaps. 

Whatever,  one  fact  is  evident;  papers  such  as  The  Daily  Breeze 
demonstrate  the  continued  vitality  of  newspapers  to  evolve 
and  grow  with  the  changing  patterns  of  America. 


A.  Manluiitan  Bctich  City  Hall  B.  Carson  City  Hall 
C.  Redondo  Beach  City  Hall  /).  HI  Senioido 
City  Hall  E.  Bahts  \  'erdes  Estates  City  Hall 
E.  Gardena  City  Hall  G.  Rollinf>  Hills  Administration 
Buildint;.  H.  Lawndale  City  Hall  I.  Hawthorne 
C  ity  Hall  J.  Rolling;  Hills  Estates  City  Offices 
K.  Torrance  City  Hall  E.  Hennosa  Beach  City  Hall 
.\f.  Rancho  Palos  \'erdes  City  Hall  N.  Loniita  City  Hall 
O.  Inulewood  Civic  Center  P.  Los  Anf’eles  City  Hall 
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Danny  Valdes. 

Cuban  hnnlgranL 
shoots  Ids  way  hilo 
Big  Snring  ovenls. 

Danny  Valdes.  They  know  him  well  in  Big  Spring 
as  the  llainboyant  immigrant  who  is  quick  to  laugh  -  and  even  quicker 
to  take  a  snapshot  at  anything  that  moves  or  smiles  back  at  him. 

Armed  to  his  Hashing  teeth  with  cameras.  Danny  sallies  out  from  The  Big  Spring  Herald 
to  cover  a  football  game,  a  meeting  of  the  city  council,  or  any  other  event 
that  promises  to  be  of  interest  to  the  residents  of  this  West  Texas  city. 

“Hey  there,  Danny!” 

It’s  a  cry  of  recognition  that’s  as  likely  to  come  from  the  mayor 
as  from  the  high  school  students.  Or  from  some  elderly  gentleman  of  Mexican  descent 
whose  granddaughter  is  about  to  become  a  bride. 

Or  from  a  police  officer  who’s  working  an  accident. 

Snap!  Snap!  Snap!  Where  things  are  happening,  there’s  Valdes. 

And  he  comes  back  to  the  Herald’s  darkroom  with  his  camera  full  of  the  kind  of  shots 
that  win  awards.  To  date:  one  first  place  and  two  second-place  awards 
from  the  Associated  Press. 

Now,  20  years  after  he  left  Cuba  to  play  baseball  in  the  Longhorn  League, 

Danny  Valdes  grieves  no  more  for  the  demise  of  the  league. 

Danny  has  developed  another  marketable  skill  which  he  acquired  as 
a  University  of  Havana  journalism  photography  graduate. 

He  is  a  top-rate  photo  journalist  recording  the  momentous  events  in  the  life 
of  a  city  that  has  made  him  one  of  its  own. 

Our  product  is  information.  Words  and  pictures.  Danny  Valdes  helps  us  tailor  it  to  the 
informational  needs  of  our  subscribers. 

And,  in  the  Harte-Hanks  league,  that  makes  him 
one  of  the  great  pros  of  all  time. 


HartE'HanI<s  Newspapers,  Inc.  NAiioNwidE 
P.O.  Box  269,  San  AntonIo,  Texas  78291 
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#  What  do  young 
newspaper  readers  turn  into? 


A: 


Grown-ups 

who  read  and  subscribe  to 
newspapers. 

Youngsters  who  don't  read  newspapers 
become  adults  who  don't  read  newspapers, 
and  that's  a  BIG  PROBLEM.  An  excellent 
vehicle  for  encouraging  young  people  to 
develop  the  newspaper  habit  is  Johnny 
Wonder,  the  most  widely  used  and  popular 
youth  feature  available.  The  daily  Johnny 
Wonder  answers  meaningful  questions 
from  young  readers  around  the  country. 

The  Sunday  Johnny  Wonder  includes  Q&A, 
puzzles,  games  and  coloring  for  the  little 
ones.  The  readers  whose  questions  are 
answered  win  fine  prizes,  including  cameras, 
radios,  globes  and  World  Almanacs. 

You  and  your  young  readers  should  be 
benefiting  from  Johnny  Wonder.  For 
samples  and  more  information,  write  or  call 
(collect)  Dick  Johnson  or 
Ron  Hawkins, 

Enterprise  Features, 

West  Third  &  Lakeside, 

Cleveland,  Ohio  44113. 

(216)62L73(X). 


Enterprise  Features 

A  Division  of  Newspaper  Enterprise  Association 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 

MAY 

18- 22 — International  Newspaper  Promotion  Assn.  Annual  Conference, 

Maria  Isabelle  Hotel,  Mexico  City,  Mexico. 

19- 20 — SNPA  Executives  Clinic,  Royal  Sonesta  Hotel,  New  Orleans,  La. 
19-22 — Washington  Journalism  Center  Conference,  Food  and  Popula¬ 
tion:  The  Next  Crisis,  Washington,  D.C. 

21- 23 — Suburban  Newspapers  of  America  Annual  Meeting,  Marriott 

Hotel,  New  Orleans,  La. 

23 —  New  England  Daily  Newspaper  Assn.,  Marriott  Motor  Hotel,  Newton, 
Mass. 

28- 31 — Canadian  Managing  Editors'  Conference,  London,  Ontario. 

29- 31 — International  Circulation  Managers  Assn.  Seminar  on  Circulation 

Management,  Troy  State  University,  Troy,  Ala. 

30- 31 — National  Headliners  Club  Awards  Weekend,  Convention  Hall,  At¬ 

lantic  City,  N.J. 

JUNE 

1- 13 — American  Press  Institute  Management  and  Costs  Seminar  for 

newspapers  under  75,000  circulation,  Reston,  Va. 

2- 3 — AP  Sports  Editors  Assn,  Annual  Meeting,  Alameda  Plaza  Hotel,  Kan¬ 

sas  City,  Mo. 

5-6— Ohio  Newspaper  Offset  Clinic,  Holiday  Inn  and  Sidney  Daily  News, 
Sidney,  Ohio. 

5- 7 — N  Y.  State  Dailies  Advertising  Managers  Bureau  Convention,  Otesa- 

ga,  Cooperstown,  N.Y. 

6—  Canadian  Press  Meeting  of  Ontario  News  Editors,  Niagara  Falls,  Ont. 
6-7 — Atlanta  Chapter,  Sigma  Delta  Chi,  Media  Seminar,  "Urban  Life  in  the 

New  South:  The  Negotiable  City,"  Georgia  State  U.,  Atlanta,  Ga. 
8-12 — Special  Libraries  Association/Newspaper  Division,  Palmer  House 
Chicago,  Illinois. 

11- 14 — National  Newspaper  Publishers  Assn.  Annual  Convention,  Hotel 

St.  Francis,  San  Francisco,  Calif. 

12- 13 — Georgia-Alabama  Newspaper  Advertising  Executives  Assn.  Sum¬ 

mer  Seminar,  Savannah  Inn,  Savannah,  Ga. 

12- 14 — Kentucky  Press  Assn.  Summer  Convention,  Kentucky  Dam  Village 

State  Park,  Gilbertsville,  Ky. 

13 —  Canadian  Press  regional  meeting  of  Central  Circuit  News  Editors, 
London,  Ont. 

13- 14 — Arkansas  Press  Assn.  Summer  Convention,  Velda  Rose  Towers, 

Hot  Springs. 

14 -  Canadian  Press  regional  meeting  of  East  News  Editors,  Halifax,  N.S. 

15- 18 — Newspaper  Personnel  Relations  Assn.  Annual  Conference,  Walt 

Disney  World,  Orlando,  Fla. 

15-18 — SNPA  Foundation  Workshop,  Managing  and  Motivating  News¬ 
room  Personnel,  Atlanta,  Ga. 

15-19 — ANPA  Research  Institute  Annual  Production  Management  Con¬ 
ference,  Astrohall,  Houston,  Tex. 

15-19 — Assn,  of  Newspaper  Classified  Advertising  Managers.  Inc.  Annual 
Conference,  Chateau  Frontenac,  Quebec  City,  Canada. 

15-27 — American  Press  Institute  Telegraph  Editors  and  Copy  Desk  Chiefs 
Seminar,  Reston,  Va. 

19- 21 — Arizona  Newspapers  Assn.  Annual  Summer  Workshop,  Little 

America,  Flagstaff  Ariz. 

20 —  Canadian  Press  Regional  Meeting  of  French-language  news  editors, 
Chicoutimi,  Que. 

20-21 — South  Carolina  Press  Assn.  Summer  Convention,  Myrtle  Beach 
Hilton,  Myrtle  Beach. 

20-22 — Utah  Press  Assn.  Summer  Convention,  Sweetwater  Park,  Bear 
Lake.  Utah. 

24- 27 — U.S.  Suburban  Press  Inc.  Sales  &  Marketing  Conference,  Drake 

Hotel,  Chicago. 

22- 25 — ANPA  Foundation  Seminar,  "The  Economy  and  Business  Report¬ 

ing,"  U.  of  Wisconsin,  Madison,  Wise. 

23- 26 — Washington  Journalism  Center  Conference,  "Revenue-Sharing: 

Has  it  a  Future?,"  Washington,  D.C. 

24- 27 — U.S.  Suburban  Press  National  Advertising  Sales  Convention, 

Drake  Hotel,  Chicago,  III. 

24- 28 — National  Press  Photographers  Assn.  Business  and  Education 

Seminar,  Jackson  Lake  Lodge,  Jackson  Lake,  Wyo. 

25- 26 — Ohio  Retail  Advertising  Workshop,  Salt  Fork  Lodge,  Cambridge, 

Ohio. 

25- 28 — Georgia  Press  Assn.  Annual  Convention,  Buccaneer  Motor 

Lodge,  Jekyll  Island,  Ga. 

26- 28 — Texas  Press  Assn.  Summer  Convention,  Holiday  Inn  Downtown, 

El  Paso.  Tex. 

26- 28 — Virginia  Press  Assn.  Annual  Meeting,  Virginia  Beach  Hilton,  Vir¬ 

ginia  Beach,  Va. 

27- 29 — New  Jersey  Press  Assn.  Summer  Conference,  Essex  and  Sussex 

Hotel,  Spring  Lake,  N.J. 
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Thinking  people  demand  more  of  a 
newspaper  We  re  meeting  that  chal¬ 
lenge  in  Greater  Philadelphia  with 
on-going  content  and  format  im¬ 
provements.  So.  we  stay  #1  in  cir¬ 
culation  and  quality  readers. 


COMING: 

MAY  19, 1975 

Ttistt’s  JStews'’  for  our  tfjousands  of 


tfiooaioo’slourth  fargost  mark^.  Hvw>ne 
<m  apprecia^-and  ^fvertisers  cm  profft 
fcrmat  cooverstoo  away  from  tte 
narrow  8-oolumn  to  a 

llr  more  attractive 
^  more  readme 


According  to  readership  studies, 
people  will  spend  more  time  with  the 
6-column  Bulletin.  The  wider  columns 
and  easier-to-handle  size  make  it  quicker 
to  read,  with  less  fatigue  and  greater  com¬ 
prehension  of  advertising  messages  as  well 
as  editorial  content. 


6-cokiimi 
Evening  amt 
Sunday  Metbi, 


For  information  about  rates  and  mechanical  requirements  write  for 
the  Super  6  Bulletin  packet  which  includes  prototypes,  new  rales 
and  preprint  data,  to  John  Durkin,  National  Advertising  Manager,  or 
call  (215)662-7546 


The  Evening  and  Sunday  Bulletin 

30th  and  Market  Sts.,  Philadelphia,  Pa.  19101 


In  these  times  of  high  costs  it's  good  to  know...  CATCH-lin6S 


ACB's  Checking 
Proof  Service 
still  costs  less- 

cosls  less  than 
doing  it  yourselt! 

ACB’s  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  It  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets.”  No  wonder  virtually 
all  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider . . . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  ot  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It’s  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 


I  By  Lenora  Williamson 

For  “excellence  of  news  and  information  writing”  the 
University  of  North  Carolina  won  a  national  Award  of 
Merit  given  by  the  Council  for  Advancement  and  Support 
of  Education,  with  the  award  emphasis  on  articles  and 
releases  “relevant  to  real  public  concerns.” 

Pete  Ivey,  news  bureau  director,  explaining  the  opera¬ 
tion  at  Chapel  Hill  in  a  news  release,  said  they  were  striv¬ 
ing  “to  mirror  the  life  of  the  University  community.”  And 
so — the  release  appeared  in  The  Chapel  Hill  Newspaper. 
There  he  was  saying  they  were  striving  “to  mirror  the  lie 
of  the  University  community.” 

Pete  wrote  a  thank-you  anyway  to  the  newspaper,  and 
said  please  don’t  make  a  correction.  “Matters  might  take  a 
I  turn  for  the  worse — as  in  the  celebrated  case  of  Bill  Comp¬ 
ton.  A  newspaper  once  ran  an  article  saying  ‘William 
Compton  has  been  promoted  to  be  a  defective  on  the  police 
force.’  ”  The  officer  demanded  an  apology.  In  the  retrac¬ 
tion,  the  editor  said,  “We  said  in  error  that  William  Comp¬ 
ton  had  been  promoted  to  be  a  defective  on  the  police 
force.  What  we  intended  to  say  is  that  he  has  been  made  a 
I  detective  on  the  police  farce.” 

I  *  *  i(t 

MUSIC,  MUSIC — Raoul  Gripenwaldt,  entertainment 
editor  and  music  critic  of  the  Santa  Monica  Evening  Out¬ 
look,  as  music  chairman  for  the  city’s  centennial  commit¬ 
tee,  persuaded  his  friend,  Oscar-winning  Nelson  Riddle,  to 
compose  a  “Santa  Monica  Suite”  for  the  symphony’s  con¬ 
cert  this  weekend.  Gripenwaldt  was  manager  of  the  sym¬ 
phony  for  several  years  and  is  broadcast  commentator  for 
the  gala.  But  music  is  only  one  of  the  critic’s  interests — 
he’s  past  president  of  the  Restaurant  Writers  Association, 
devotes  as  much  time  as  possible  to  flying  and  travel, 
writes  a  syndicated  wine  column  and  collects  wine 
labels — and  wine. 

THE  LOGISTICS  OF  THE  PULITZER  ANNOUNCEMENTS— 

Summoned  for  3  o’clock  to  the  second  floor  of  the  Columbia 
University  faculty  club,  16  press  types  settled  around  the 
usual  cloth-covered  table  and  nibbled  without  much  relish 
the  usual  sliced  Danish  provided  for  the  occasion.  The 
j  press  was  unusually  quiet  as  a  grandfather  clock  some- 
I  where  in  the  building  struck  three  times  at  3:05.  Peter 
Kihss,  .Vcic  York  Times  veteran  of  the  Pulitzer-wait, 
studied  a  slice  of  Danish  and  his  coffee  cup.  John  Murray  of 
the  University’s  public  information  office  handed  out 
maps  locating  phones  in  the  vicinity.  A  pigeon  peered 
through  a  window  for  a  few  minutes  and  took  off. 

Nancy  Carmody  of  the  news  office  made  a  brief,  cheerful 
tour  and  then  vanished  for  a  few  minutes,  suddenly  reap¬ 
pearing  through  the  double  doors,  with  an  arm  load  of  file 
folders  at  3:15  or  :17  (depending  on  whose  watch  was 
right).  Reporters,  as  usual,  grabbed  the  folders  and  disap¬ 
peared  on  high  through  the  door,  down  the  spiraling  steps. 
Logistics  this  year  (the  shorter  waiting  time  due  to  the 
recent  designation  that  the  university  president  approves 
or  disapproves  the  advisory  board  recommendations)  had 
Fred  Knubel,  news  director,  waiting  at  Low  Library  for 
the  official  announcement,  then  making  a  telephone  call  to 
Nancy  Carmody’s  hiding  place  to  give  an  ok  for  distribu¬ 
tion  of  the  folders.  By  the  time  Fred  had  jogged  over  to  the 
faculty  club  from  Low  Library,  there  was  hardly  any  press 
left  to  greet. 


TWENTY-ONE  PERSONS,  mostly  from  the  Royal  Oak 
(Mich.)  Daily  T ribune,  agreed  to  sponsor  Tribune  staff  wri- 
ter  Susan  R.  Pollack  on  the  14-mile  route  of  the  Michigan 
■^11^  r\\  #f~r^nriO||v  l/*^  Diabetes  Association  Bike-A-Thon — at  a  price  ranging 

I  lltl  I  from  a  nickel  to  a  quarter  per  mile  completed  in  the 

y- 1 K  r^i  All  I  marathon.  She  enlisted  the  company  of  husband  Steve  and 

U3|  I  even  worked  up  a  party  for  the  ride  with  her  brother  and 

I  X 1 1  N  llaa/iXiyy  II  Ivy*  sister-in-law  and  their  three-year-old  son. 

-353  Park  Avenue  South,  Nev«  York,  New  York  Susan  wrote  the  story  for  the  Tribune  and  said  part  of 
434  South  Wabash  Avenue.  Chicago,  Illinois  the  rew'ard  was  discovering  she  wasn’t  as  physically  unfit 
941  North  High  Street,  Columbus.  Ohio  43201.  g^g  j^ad  thought — and  also  the  pleasure  of  telling  her 

>Us  Sueet  sin  >“^"^1*800,  ?aTfom^®  94102;  doubting  sponsors  around  the  office  to  cough  up  the  cash 

pledged  for  all  of  those  miles  completed — nearly  $43. 


Call  your  nearest  ACB  oflice — 353  Park  Avenue  South,  New  York,  New  York 
10010,  Phone  212/685-7300  •  434  South  Wabash  Avenue.  Chicago,  Illinois 
60605,  Phone  312/922-2841  •  941  North  High  Street.  Columbus.  Ohio  43201. 
Phone  614/294-4761  •  52  South  Second  Street.  Memphis,  Tennessee  38103. 
Phone  901/526-3281  •  20  Jones  Street,  San  Francisco,  California  94102, 
Phone  415/626-6546 
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Huntsville  has  earned  the  title  of  the  “recession’ 
proof”  market  mainly  because  of  its  ability  to 
quickly  and  efficiently  adjust  to  changing  economic 
barometers.  The  area  survived  the  transition  from 
space-age  technology  —  and  today  thrives  as  a 
highly  diversified,  economically  healthy  and  grow¬ 
ing  market. 

Reach  Huntsville  and  you’ve  sold  one  of  the  most 
important  markets  in  the  growing  south. 

HUNTSinLLE 

TIMES 

A  NEWHOUSE  NEWSPAPER 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher.  Chairman  of  the  Board.  1912-1959 


Charter  Member. 
Audit  Bureau 
of  Circulations 
Member,  American 
Business  Press.  Inc 
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Mandatory  editorials 

The  editor  of  a  Spanish-language  weekly  paper  in  New  York  City 
was  convicted  of  illegal  possession  of  a  gun  in  Jersey  City.  The 
judge  gave  him  an  18-month  suspended  sentence,  put  him  on  pro¬ 
bation  and  ordered  him  to  write  a  series  of  editorials  against  the 
illegal  use  of  guns.  The  editor  gratefully  agreed  and  proceeded  to 
do  as  ordered. 

Fortunately,  New  Jersey’s  Governor  Byrnes  recognized  that  if  a 
judge  could  command  a  defendant  editor  to  write  specific  editorials 
as  part  of  his  sentencing  it  amounted  to  compulsory  publication 
and,  as  such,  was  interfering  with  freedom  of  the  press.  The  prece¬ 
dent,  if  allowed  to  stand,  would  have  been  extremely  dangerous. 

The  judge  removed  the  editorial  part  of  the  sentence,  continuing 
the  three-year  probation  period,  saying  he  was  acting  on  his  own 
initiative  without  pressure  from  others.  It  seems,  however,  the 
original  sentence  might  have  prevailed  if  Governor  Byrnes  had  not 
spoken  out. 

We  wish  that  all  elected  officials  and  civil  servants  were  as  alert 
in  detecting  threats  to  the  First  Amendment  as  Gov.  Byrnes  has 
been. 

Promoting  in  a  ‘down'  economy 

The  International  Newspaper  Promotion  Association  chose  well 
in  selecting  the  theme  for  its  conference  held  in  Mexico  City  next 
week.  With  more  than  40  speakers  on  various  aspects  of  the  theme, 
“Promoting  for  Profit  in  a  ‘Down’  Economy,”  members  attending 
the  meeting  are  sure  to  return  with  some  valid,  useful  ideas  that 
can  help  turn  their  newspapers  economic  picture  around. 

While  the  subject  matter  of  the  meeting  is  grist  for  those  in 
attendance,  it  is  of  even  more  significant  importance  for  publishers 
and  managers  back  at  the  newspaper. 

A  ‘down’  economy  is  no  time  to  curtail  promotion,  or  to  cut  back 
on  the  budget  for  activities  that  can  enhance  sales — including  both 
advertising  and  circulation.  Cutbacks  in  the  promotion  area  are 
false  economics,  at  best. 

Isn’t  that  the  same  message  that  newspapers  give  to  their  ad¬ 
vertisers  who  have  cut  back  on  space  “because  of  the  ‘down’ 
economy?” 

40th  annual  promotion  awards 

In  presenting  57  awards  for  outstanding  newspaper  promotion, 
research  and  public  relations  at  the  INPA  meeting  in  Mexico  City, 
E&P  salutes  the  winners  and  congratulates  them  on  their 
achievements.  The  winners  are  listed  in  this  issue. 

At  the  same  time,  we  want  to  remind  all  of  those  who  entered  the 
competition,  and  those  who  did  not,  of  the  original  purpose  of  the 
competition  as  stated  by  E&P  and  the  promotion  association  at  the 
inception  of  the  awards  program  in  1931. 

“The  awards  are  designed  not  only  to  reward  newspaper  promo¬ 
tion  of  special  merit,  but  to  create  proper  appreciation  by  pro¬ 
prietors,  publishers  and  promotion  men  themselves  of  the  impor¬ 
tance  of  their  work  in  newspaper  development.” 

After  40  years,  we  can  say  the  competition  continues  to  meet  its 
original  objectives. 
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REFUGEES  GET  PAPERS 

One  of  the  first  requests  made  by  the 
Vietnamese,  were  for  newspapers,  so  that 
they  could  catch  up  on  what  was  hap¬ 
pening  hack  in  Vietnam  and  in  the 
world.  We  recieved  the  request  at  11:30 
PM  from  the  Air  Force  Colonel  in  charge 
of  the  camp,  after  he  received  many  re¬ 
quests  from  the  Vietnamese,  on  their  first 
day  at  the  Eglin  Camp. 

We  are  donating  as  many  papers  as 
we  feel  can  be  utilized  each  day  and  have 
them  ready  for  them  at  breakfast. 

I  felt  your  readers  might  be  interested 
in  knowing,  that  the  daily  newspaper 
and  the  need  to  be  informed,  was  one  of 
the  most  immediate  needs  requested  upon 
their  arrival. 

We  have  found  there  are  plenty  who 
can  read  English  among  the  refugees, 
and  that  upon  arrival  of  the  papers  each 
day,  you  can  see  one  or  two  reading  the 
paper  to  the  rest  of  their  tent  mates 
throughout  the  camp. 

Scott  Fischer 

(Fischer  is  publisher  of  the  Playground 
Daily  ISetvg,  Ft.  W'alton  Beach,  Fla.) 

*  ♦  ♦ 

TRUE  MEASURE 

If  Mr.  Lloyd  Ballhage.  assistant  gener¬ 
al  manager  of  Harris  Enterprises  Inc., 
Hutchinson,  Kansas,  is  so  concerned  (as 
his  letter  in  the  May  3  edition  indicates) 
about  confession  of  errors  making  it 
seem  that  newspapers  “make  an  abnor¬ 
mal  amount  of  mistakes”  then  perhaps  he 
should  examine  the  cause  of  the  “con¬ 
fessions”  and  not  the  symptom  of  the 
“oops”  and  “we  goofed.” 

In  other  words,  if  it  is  true  newspa¬ 
pers  print  so  many  corrections  they  des¬ 
troy  their  credibility,  then  the  cure  is  to 
eliminate  the  errors,  not  the  corrections. 
And  perhaps  the  number  of  corrections 
published  may  he  a  true  measure  of  a 
newspaper’s  credibility. 

I  might  also  ask  if  we  do  not  “flaunt,” 
“press  upon  the  reader”  and  “ballyhoo” 
the  errors  and  transgressions  of  those 
officials  we  report  upon? 

Is  sauce  for  the  goose  no  longer  sauce 
for  the  gander? 

Jack  D.  Hildebrand 
(Hildebrand  is  executive  editor  of  the 
Rock  Hill  (S.C.)  Evening  Herald.') 

«  * 

NOT  RETIRED 

I  must  correct  an  impression  left  by 
the  phrasing  of  the  item  about  me  in 
E&P’s  News-People  in  the  News  (May 
3). 

While  I  have  retired  as  publisher  of 
The  Haverhill  (Mass.)  Gazette  as  a  re¬ 
sult  of  its  sale,  I  have  not  retired  from 
the  newspaper  business. 

Put  it  this  way:  My  horse  has  been 
shot  out  from  under  me,  but  I  still  have 
my  saddle  and  am  ready,  willing,  able 
and  eager  to  ride  again. 

Kimball  Davis 

Haverhill,  Mass. 


ANOTHER  SOURCE 

Dr.  James  A.  Morris  offered  good  sug¬ 
gestions  on  publications  which  provide 
background  for  stories  on  business  and 
the  economy  (E&P,  May  3,  p.  9). 

To  this  list  should  certainly  be  added 
the  Economist  of  London,  a  superb  busi¬ 
ness-oriented  weekly,  covering  also  major 
political  and  social  problems,  worldwide, 
it  is  one  of  my  finest  sources  for  news  of 
the  United  States,  especially  on  develop¬ 
ing  trends  and  on  legislation.  Scotty 
Reston  recently  called  it  one  of  the  “most 
literate”  publications  in  the  world.  The 
occasional  special  “roundup”  sections,  on 
major  problems,  are  splendid.  Two  years 
ago  Douglas  MacRae  did  a  worldwide 
survey  on  “Energy”  which  called  the 
turn  on  most  trends  since. 

And,  incidentally,  the  Economist  also 
has  excellent  roundup  stories  on  develop¬ 
ments  in  journalism. 

Leslie  G.  Moeller 
(Professor  Moeller,  now  retired,  was  for 
20  years  ilireetor  of  the  University  of 
Iowa  School  of  Journalism.) 

*  *  ♦ 

TAKES  EXCEPTION 

Rats  to  vour  South  Dakota  professor 
(Letters,  4/26/75). 

Here  is  one  woman  who  doesn’t  want 
to  be  known  as  “Miss”,  “Mrs.”  or  “Ms.“ 
and  I  can  lay  pretty  legitimate  claim  to 
all  three.  It’s  a  rare  story  that  requires 
description  of  anyone’s  age,  sex  or  mari¬ 
tal  status,  and  certainly,  there  are  few 
in  your  columns. 

I  also  take  exception  to  his  term  “juve¬ 
nile”.  That  usually  is  a  cop-out  for  some¬ 
one  whose  chief  objection  is  “they  didn’t 
do  it  that  way  when  /  was  a  child”. 

Thank  you.  Editor  &  Publisher, 
should  you  ever  have  occasion  to  refer  to 
me  in  your  columns,  Grenier  will  do  just 
fine. 

Jae  Grenier 

Johnstown,  New  York 


OBJECTS  TO  AD 

I  regret  your  magazine  saw  fit  to  run 
the  advertisement  by  the  Whitnian-Rad- 
clyffe  Foundation  in  your  May  3  issue. 
An  organization  which  solicits  funds  so  it 
can  tell  people  with  a  problem  that  their 
jiroblem  really  doesn’t  exist  seems  doubt¬ 
ful  to  me. 

If  I  were  to  form  an  organization  which 
told  alcoholics  there  is  nothing  wrong 
with  overdrinking,  to  ignore  the  injury 
and  heartache  alcoholism  causes,  would 
you  sell  me  space  too?  I  wonder  if  Wil¬ 
bur  Mills  would  contribute  to  my  cause? 

I  agree,  homosexuality  as  a  subject 
needs  “fresh  air.”  And  those  with  the 
problem  need  treatment  and  help  very 
badly.  Rut  the  goals  of  this  group  are 
shaky  to  say  the  least. 

Paul  Hart 

(Hart  is  on  the  city  desk  of  the  Lawton 
(Okla.)  Constitution.) 


Short  Takes 

Billie  T - came  from  Schaum¬ 

burg,  landed  in  a  ditch,  finally  went 
back  to  work  at  Motorola  and  slept  on 
a  chair  with  about  300  other  workers. — 
Bloomingdale  (III.)  Star. 

♦  *  ♦ 

Other  improvements  include  plexiglas 
on  the  press  boy  and  new  bleachers. — 
Gainesville  (Ga.)  Times. 

♦  *  * 

The  warrants,  for  bad  checks,  would 
eventually  have  been  served — but  much 
later  and  probably  never,  if  the  man 
moved  far  enough  away,  by  the  time 
police  sifted  through  thousands  of  other 
warrants. — S’ew  Haven  (Conn.)  Reg¬ 
ister. 

*  ♦  # 

Defense  lawyers  contended  he  was  in¬ 
nocent  by  reason  of  sanity,  but  the  jury 
rejected  that  argument. — Grand  Forks 
(N.D.)  Herald. 
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Are  you  a  metropolitan,  a  medium- 
sized  or  a  small-town  newspaper? 

Our  editors,  adapting  ad¬ 
vance  communications  technol¬ 
ogy,  have  designed  a  news  service 
for  all  sizes  and  all  needs.  We  can 
provide. 

•  14-hour  wire  service, 
50,000  words  of  the  world  s 
most  informative  news  copy. 


•  Pony  Wire,  five  hours  a  day 
...10-15,000  words. 

•  Five-day  per  week  airmail 
service. 

•  Once-a-week  mail  package. 

The  wire  service  is  now 
available  in  quiet  upper  and  lower 
case  signals  transmitted  to  new 
'  Extel"  printers.  The  impulses  can 
also  be  converted  into  tape,  scan¬ 


ner-ready  copy,  or  be  fed  directly 
Into  computers. 

Rates'!^  Less  than  you  think. 

Contact  R.  R.  Buckingham 
Editor  and  General  Manager 

The  Newlbridimes 
Newsservice 

(2121  556-7088 


May  17,  1975 


E*P 

Every  Saturday  since  1884 


Publishers  seek  power  to  set 
distributors’  resale  prices 


I  Format  mix-up ; 
(affecting  ad 
buying  plans 

Appeals  were  made  to  newspaper 
finance  officers  to  cooperate  with  ad¬ 
vertising  managers  in  working  out  a 
solution  to  the  problem  of  a  lack  of 
uniformity  in  format  changes. 

This  was  a  major  item  of  discussion 
on  the  agenda  of  the  spring  conference 
of  the  Institute  of  Newspaper  Control¬ 
lers  and  Finances  Officers  (May  12-14) 
at  Tarpon  Springs,  Fla. 

James  F.  Urbanski,  business  manager 
of  the  Tampa  Tribune  and  Tampa 
Times  and  president  of  the  International 
Newspaper  Advertising  E.xecutives  As¬ 
sociation  told  the  INFCO  gi-oup  the 
proliferation  of  page  sizes  and  column 
widths  is  seriously  affecting  decisions 
by  major  advertisers  to  use  newspapers. 

At  a  recent  meeting  sponsored  by  J. 
Walter  Thompson  Co.  he  said  agency 
and  client  spokesman  decried  the  fact 
that  placement  of  an  ad  in  all  of  the 
nations  newspapers  would  require  prep¬ 
aration  of  material  in  47  sizes. 

A  spokesman  from  Sears,  he  related, 
complained  that  the  switch  to  six  col¬ 
umn  format  on  newspapers  used  by  the 
chain  resulted  in  11%  less  space  at 
33%  higher  cost. 

Robert  N.  Brown,  publisher  of  the 
Columbus  (Ind)  Republic  carried  his 
personal  crusade  to  the  controllers  for 
sensible  standards.  Publishers,  he  said 
should  be  realistic  and  anticipate 
further  raises  in  the  price  of  newsprint. 
They  should  increase  their  ad  rates,  he 
said,  instead  of  resorting  to  subterfuge 
the  advertisers. 

Brown  proposed  that  finance  officers 
devise  a  billing  rate  based  on  area  of 
space  rather  than  linage,  such  as  mil- 
inches  or  milicentimeters. 

Richard  J.  Hummel  said  his  news¬ 
paper,  the  Allentown  (Pa.)  Call  and 
Chronicle  were  promoting  the  area  bill¬ 
ing  method,  but  had  not  yet  put  it  into 
practice. 

Peter  P.  Romano,  director  of  the 
ANPA  Research  Institute  production 
department  reported  his  group  was  in¬ 
volved  in  seeking  a  solution  to  the  for¬ 
mat  confusion,  but  he  urged  the  con¬ 
trollers  to  forget  about  area  billing, 
measuring  advertising  by  the  square 
inch  is  not  the  answer,  he  declared. 

According  to  Brown,  the  real  problem 
lies  with  the  newspapers  in  the  top 
fifty  markets  that  set  the  fashion  and 
compel  smaller  newspapers  to  go  along. 
He  recommended  that  the  industry 
agree  on  a  six  column  format  and  13.5 
pica  column  as  the  optimum  reading 
width. 


Two  major  newspaper  publishing  ex¬ 
ecutives  appeared  on  May  12  before  the 
Antitrust  and  Monopoly  Subcommittee 
of  the  Senate  Judiciary  Committee  to 
ask  newspaper  exemption  from  anti¬ 
trust  laws  so  they  may  continue  to  set 
the  price  at  which  distributors  sell 
their  newspapers. 

The  newspapermen  were;  Rol)ert  D. 
Nelson,  executive  vice  president  and 
general  manager  of  the  Los  Angeles 
Times,  and  William  C.  Green,  Jr.,  as¬ 
sistant  general  manager  of  the  Bir¬ 
mingham  (Ala.)  .VcH'.s,  who  was  speak¬ 
ing  for  the  Newhouse  new’.spapers. 

They  told  the  sul)committee  that, 
without  the  exemption  they  asked,  the 
economic  stability  of  newspapers  could 
eventually  be  eroded  by  price  boosts  im¬ 
posed  by  distributors. 

lx>gal  ill  some  states 

Price  fixing  by  newspapers  is  legal 
now  in  states  that  have  fair  trade 
laws,  but  it  is  a  violation  of  antitrust 
laws  in  other  states.  Already  the  Sen¬ 
ate  Antitrust  and  Monopoly  Subcom¬ 
mittee  has  acted  favorably  on  a  bill 
which  would  repeal  federal  statutes 
that  permit  price-fixing  in  states  with 
fair  trade  laws. 

Senators  John  Tunney,  Democrat  of 
California,  and  Roman  Hruska,  Repub¬ 
lican  of  Nebraska,  said  this  week  that, 
when  the  full  Senate  Judiciary  Commit¬ 
tee  acts  on  the  repeal  bill,  newspapers 
would  have  to  have  a  “compelling”  case 
to  be  granted  an  exemption. 

It  was  to  this  end  that  the  newspaper 
executives  told  the  subcommittee  that, 
without  the  fair  trade  laws,  independ¬ 
ent  dealers  would  be  free  to  raise  prices 
of  newspapers.  Further,  if  they  should 
do  so,  circulations  would  fall  off,  caus¬ 
ing  advertising  revenues,  which  pay 
for  the  newspapers,  to  decrease,  thus 
putting  newspapers  in  a  more  and  more 
shaky  position. 

Help  the  consumer 

Nelson  pointed  out  that  the  exemption 
requested  would  help  the  consumer  as 
well  as  the  newspaper. 

He  said:  “Newspapers  do  not  seek 
the  right  to  maintain  new.spaper  prices 
at  an  artifically  high  level.  On  the  con¬ 
trary,  what  is  being  sought  is  a  lawful 
means  of  maintaining  reasonable  maxi¬ 
mum  limitations  on  the  price  the  public 
must  pay  for  a  newspaper. 

“Newspapers  deserve  an  antitrust  ex¬ 
emption  because  they  are  unique,”  he 
went  on.  “A  newspaper  is  not  a  com¬ 
modity  like  other  commodities  insofar 


as  the  newspaper’s  basic  purpose  is  to 
inform  the  public,  not  simply  to  make  a 
profit.” 

One  point  emphasized  by  Green  was 
that  the  exemption  is  appropriate  be¬ 
cause  of  the  special  nature  of  newspa¬ 
per  distribution.  “Distributors  often  are 
granted  exclusive  territories,  or  delivery 
areas,  which  enable  them  to  service  their 
customers  without  competition.” 

Must  show  proof 

During  the  May  12  hearing.  Senator 
Hruska  asked  whether  the  witnesses 
could  show  that  more  newspapers  have 
failed  in  states  without  fair  trade  laws 
as  compared  to  states  that  have  such 
laws. 

The  newspapennen  said  that,  though 
they  lacke<l  an  answer  to  the  que.stion 
at  the  present  time,  they  would  seek  to 
get  the  information  for  the  subcommit¬ 
tee  as  soon  as  they  could.  They  were 
allowed  ten  days  to  produce  it. 

The  audience  that  packed  the  hearing 
room  was  obviously  hostile  and  burst 
into  applause  after  Hiaiska  said  the 
publishers  wanted  to  curb  the  indepen¬ 
dence  of  the  independent  dealers. 

Distributors  testify 

Upward  of  a  dozen  independent  news¬ 
paper  distributors  also  appeared  before 
the  subcommittee.  Four  of  these,  who 
distribute  the  Los  Angeles  Times,  sup¬ 
ported  the  exemption  asked  for  by  the 
newspaper.  The  majority  claimed  that 
granting  newspapers  the  exemption 
would  enable  them  to  continue  a  distri¬ 
bution  system  that  costs  them  little  but 
makes  it  difficult  for  a  dealer  to  earn  a 
living. 

Typical  of  these  was  Marie  Cook,  who 
said  her  family  had  owned  and  operated 
the  Volz  News  Agency  in  Lockport,  Ill. 
since  1897.  She  charged  that  she  was 
being  forced  out  of  business  by  the 
Joliet  Herald-News  because  of  her  de¬ 
cision  to  raise  the  price  of  delivery  of 
the  newspaper. 

Ms.  Cook  said  her  agency  had  worked 
hard  to  increase  the  newspaper’s  circu¬ 
lation  in  Lockport,  actually  gaining  95 
per  cent,  but  found  it  no  longer  could 
deliver  the  newspaper  for  80  cents  a 
week,  so  she  had  added  25  cents. 

When  the  Herald-News  objected,  she 
said  she  had  asked  if  the  newspaper 
wanted  to  buy  out  the  agency  but  they 
didn’t.  Instead,  she  went  on,  they  have 
decided  to  compete  against  her  for  sub¬ 
scribers  at  their  lower  rate,  with  the 
additional  lure  of  contests  for  signing 
up. 


Judge  lifts 
his  order  to 
editorialize 

A  New  Jersey  County  Judge  has 
voided  part  of  a  sentence  against  the 
editor  and  publisher  of  a  New  York 
Spanish  language  newspaper  that  may 
have  led  to  a  conflict  with  Freedom  of 
the  Press. 

Judge  Richard  F.  Connors  of  Hudson 
County  Court  ruled  May  12  that  his 
order  to  editorialize  against  the  illegal 
use  of  guns  be  dropped  from  his  sen¬ 
tencing.  Judge  Connors  was  ruling  in 
the  case  of  Alfredo  Izaguirre  Horta,  the 
44-year-old  editor  and  publisher  of  El 
Mundo  de  Hoy,  a  weekly  wMth  a  25,000 
circulation. 

Horta  had  l>een  found  guilty  of  pos- 
.session  of  an  illegal  revolv’er.  He  and 
photographer  Antonio  Anel  Parajon 
had  been  stopped  in  Union  City,  N.J., 
on  Septemlier  15,  1974  by  a  policeman 
for  a  traffic  violation. 

The  unusual  order  by  Judge  Connors 
was  part  of  a  sentence  handed  down 
May  7  in  vvhich  both  men  were  given 
an  18-month  suspended  sentence  on  the 
condition  that  the  publisher  write  edi¬ 
torials  against  illegal  weapons.  At  that 
time,  Horta  agreed  through  his  lawyers. 

The  first  .such  editorial  appeared  in 
El  Mundo  on  May  10.  In  it,  Horta 
praised  Judge  Connors  as  a  jurist  w'ho 
“carried  his  duty  with  a  humanistic 
spirit”  and  said  the  judge  had  suggested 
that  he  “write  something  to  bring  atwut 
respect  for  the  law’  against  carrying 
prohibited  arms.”  He  named  drugs  and 
violence  as  leading  national  problems, 
although  he  did  not  cite  firearms  spe¬ 
cifically. 


Governor  involved 

New’  Jersey  Governor  Brendan  Byrne 
requested  that  the  State  Supreme  Court 
investigate  the  sentencing  to  determine 
w’hether  the  ruling  had  violated  the 
First  Amendment  guarantee  of  freedom 
of  the  press. 

Another  investigation  w’as  initiated 
hv  the  state’s  American  Civil  Liberties 
Union  chapter. 

And  the  North  Jersey  Press  Asso¬ 
ciation  demanded  the  .suspension  of 
Judge  Connors  and  an  investigation  of 
similar  judicial  acts. 

Although  Judge  Connors  changed  his 
sentencing  after  all  these  threats  of 
investigation,  he  claimed  May  12  that 
his  decision  was  prompted  on  his  ow’n 
initiative. 

One  court  official  said  though  that 
“I  don’t  believe  the  infringement  of 
First  Amendment  rights  even  oc¬ 
curred  to  Judge  Connors.  He  had  no 
idea  the  sentence  w’ould  cause  this 
much  publicity.  He  suggested  to  Mr. 
Horta  that  the  editorials  be  w’ritten.  He 
didn’t  order  him  to  write  them  and  he 
didn’t  make  it  an  option  of  either  writ¬ 
ing  or  going  to  prison.” 


Robert  V.  Twilling 


Twilling  elected 
INPA  president 

Robert  V.  Tw’illing,  promotion  man¬ 
ager  of  the  Chicago  Tribune,  is  the 
new’ly  elected  president  of  the  Inter¬ 
national  Newspaper  Promotion  Associa¬ 
tion. 

Other  officers  elected  were  John  B. 
Mauro,  research  director.  Media  Gen¬ 
eral,  Inc.,  president-elect;  John  E. 
Taylor,  promotion  manager.  The 
Toronto  Star,  first  vicepresident;  and 
James  E.  Pauloski,  public  relations  di¬ 
rector,  Indianapolis  Star  &  Neivs,  sec¬ 
ond  vicepresident. 

Elected  to  the  INPA  board  of  direc¬ 
tors  for  three-year  terms  w’ere  Ron 
McKenzie,  promotion  manager.  Green 
Bay  Press-Gazette;  William  Bernard, 
public  relations  director,  Baltimore  Su7i 
papers;  Joe  Wise,  promotion  manager, 
Houston  Chronicle;  and  Sakari  Almi, 
marketing  director  of  Helsingen  Sayio- 
mat,  Helsinki,  Finland. 

New’  officers  and  directors  will  be 
formally  installed  at  a  banquet  Wednes¬ 
day  (May  21)  evening,  the  concluding 
ceremony  of  INPA’s  45th  annual  con¬ 
ference.  The  four-day  meeting  is  being 
held  in  Mexico  City. 


Since  then  the  issue  of  more  investi¬ 
gations  seems  up  in  the  air.  NJ-ACLU’s 
executive  director  Stephen  Nagler  said 
the  group  could  not  take  action  unless 
the  publisher  intended  to  appeal.  He 
said  he  had  made  many  unsuccessful 
attempts  to  reach  Horta. 

No  w’ord  w'as  available  concerning 
the  possible  State  Supreme  Court  in¬ 
vestigation. 

• 

Proposal  denied 

The  U.S.  Bureau  of  Customs  has  de¬ 
nied  a  request  by  the  American  News¬ 
paper  Publishers  Association  to  permit 
duty-free  entry  of  lightw’eight  news¬ 
print  dow’n  to  24.5  pounds  basis  w’eight. 
The  denial  was  issued  April  14,  1975. 


Nevada  shield  law 
covers  ex-newsmen 

A  measure  that  strengthens  and  ex¬ 
pands  the  existing  Nevada  shield  law’ 
for  new’smen  w’as  signed  by  Gov.  Mike 
O’Callaghan. 

AB  381  goes  beyond  the  existing  law 
— w’hich  protects  a  reporter  or  editorial 
employe  from  having  to  disclose  his 
sources  of  information — to  make  former 
reporters  similarly  immune  concerning 
information  obtained  when  they  worked 
for  a  news  organization. 

The  bill,  sponsored  by  Assemblyman 
Steve  Coulter,  D-Reno,  also  extends  a 
protective  mantle  over  a  reporter’s 
notes  and  documents,  making  them  off 
limits  to  those  seeking  to  learn  the 
sources  of  a  particular  story. 

There  was  little  opposition  to  the 
measure  in  either  house.  The  Assembly 
passed  it  by  a  vote  of  27-7,  and  the 
Senate  by  17-1. 


Equality  lies 
in  attaining  top 
media  positions 

At  the  National  Conference  on 
Women  and  the  Media  (May  9),  at¬ 
tended  by  over  300  w’omen  and  a  hand¬ 
ful  of  men  at  the  Commodore  Hotel  in 
New  York,  Representative  Bella  Abzug 
warned  that  women  would  attain  equal 
professional  responsibility  w’hen  they 
“crash  into  the  top  management  of 
newspapers,  radio,  and  television.” 

Charging  the  men  at  the  top  of  the 
media  with  distorted  vision — “they  see 
w’ith  men’s  eyes,  trained  over  a  life¬ 
time  to  regard  w’omen  as  appendages, 
rather  than  equals” — she  called  on  the 
journalists  to  uncover  a  number  of  un- 
w’ritten  stories.  These  included  investi¬ 
gations  of  the  financing  of  campaigns 
against  the  Equal  Rights  Amendment 
and  for  the  Right  to  Life  movement, 
stories  on  alimony  practices  and  on 
pills  “peddled”  to  w’omen  for  nervous 
tension  and  birth  control.  She  also 
asked  for  articles  on  treatment  of  fe¬ 
male  prisoners  and  on  the  impact  of  the 
rece.ssion  on  unemployed  women. 

After  Abzug’s  remarks,  several 
women  discussed  discrimination  suits 
against  their  employers.  Megan  Rosen- 
feld,  on  the  metro  staff  of  the  Washing- 
toti  Post,  said  there  has  been  “substan¬ 
tial  change”  at  the  paper  since  117 
women  filed  suit  in  1972.  “Women  are 
genuinely  being  considered  on  the  basis 
of  their  ability,”  she  said,  noting  that 
10  of  the  14  people  hired  for  jobs  at 
the  Post  this  summer  are  w’omen. 

According  to  Rosenfeld,  the  editorial 
staff  of  the  Post’s  style  section  is  now 
evenly  divided  among  men  and  women. 

Despite  progress  by  w’omen  in  the 
Post’s  editorial  department,  Rosenfeld 
said  women  in  the  commercial  depart- 
{Continued  on  page  30) 
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newspapeR 

PRomotion  awarPs 


40th  ANNUAL  AiVARDS  COMPETITION 
PRESENTED  AT  THE  INPA  CONFERENCE,  MEXICO  CITY 


Classification  1 — Circulation/editorial  promotion,  in-paper 
FIRST  PRIZE  (over  100,000):  Daily  Oklahoman  &  Times 
FIRST  PRIZE  (under  100,0(X)):Miami  News* 

Certificate  of  Merit:  Chicago  Tribune* 

Certificate  of  Merit:  Le  Soleil 

Certificate  of  Merit:  Nashville  Banner 

Classification  2 — Advertising  in-paper  promotion 
FIRST  PRIZE  (over  100, OCX)):  Miami  Herald 
FIRST  PRIZE  (under  100,000):Wenatchee  (Wash.)  World 
Certificate  of  Merit:  Detroit  News* 

Certificate  of  Merit:  Riverside  Press  Enterprise 

Classification  3 — Trade  Paper  Promotion 
FIRST  PRIZE  (over  100,000):  Chicago  Tribune* 

FIRST  PRIZE  (under  100, 000): Calgary  Herald 
Certificate  of  Merit:  New  York  Times* 

Certificate  of  Merit:  Arizona  Daily  Star  and  Tucson  Citizen 

Classification  4 — Radio  Promotion 
FIRST  PRIZE  (over  100,000):  Oakland  Tribune 
FIRST  PRIZE  (under  100,000): Miami  News* 

Certificate  of  Merit:  Detroit  News* 

Certificate  of  Merit:  El  Paso  Times  &  Herald-Post 

Certificate  of  Merit:  Newsday* 

Classification  5 — Television  Promotion 
FIRST  PRIZE  (over  100,000):  New  York  News 
FIRST  PRIZE  (under  100,000):Huntington  Herald-Dispatch 
Certificate  of  Merit:  Des  Moines  Register  &  Tribune 

Certificate  of  Merit:  Chicago  Tribune* 

Certificate  of  Merit:  Chattanooga  Times 

Classification  6— Outdoor/Poster  Promotion 

FIRST  PRIZE  (over  100,000):  Philadelphia  Inquirer 

FIRST  PRIZE  (under  100,000):San  Rafael  Independent-Journal* 

Certificate  of  Merit:  Toronto  Sun 

Certificate  of  Merit:  Vancouver  Sun 

Certificate  of  Merit:  Springfield  State- Journal  &  Register 

Classification  7 — Direct  Mail  Promotion 

FIRST  PRIZE  (over  100,000):  Detroit  News* 

FIRST  PRIZE  (under  100,000):Temple  (Tex.)  Telegram 
Certificate  of  Merit:  New  York  Times* 

Certificate  of  Merit:  Chicago  Tribune* 

Certificate  of  Merit:  Paddock  Publications 

EDITOR  &  PUBLISHER  for  May  17,  1975 


Classification  8 — Market  Data  Promotion 

FIRST  PRIZE  (over  100,000):  Detroit  News* 

FIRST  PRIZE  (under  100,000): Morris  Communications,  Inc.* 

Certificate  of  Merit:  Gannett  Newspapers 

Certificate  of  Merit:  Atlanta  Journal  &  Constitution 

Certificate  of  Merit:  San  Bernardino  Sun-Telegram 

Classification  9 — Newspaper  Research 

FIRST  PRIZE  (over  100,000):  Washington  Post 

FIRST  PRIZE  (under  100,000):San  Rafael  Independent- Journal* 

Certificate  of  Merit:  New  York  Times* 

Certificate  of  Merit:  San  Mateo  Times 

Classification  10 — Circulation  Carrier  Promotion 
FIRST  PRIZE  (over  100,000):  Toronto  Star 
FIRST  PRIZE  (under  100,000):San  Rafael  Independent-Journal* 
Certificate  of  Merit:  Detroit  News* 

Certificate  of  Merit:  Lubbock  Avalanche-Journal* 

Classification  11 — Public  Relations/Community  Service 
FIRST  PRIZE  (over  100,000):  Newsday* 

FIRST  PRIZE  (under  100,000):Amarillo  Globe-News* 

Certificate  of  Merit:  Milwaukee  Journal 

Certificate  of  Merit:  Detroit  News* 

Certificate  of  Merit:  Oshawa  (Ont.)  Times 

Classification  12 — Newspaper-in-the-Classroom 
FIRST  PRIZE  (over  100,000):  Minneapolis  Star  &  Tribune 
FIRST  PRIZE  (under  100,000):Harrisburg  Patriot-News 
Certificate  of  Merit:  Detroit  Free  Press 

Certificate  of  Merit:  Tacoma  News-Tribune 

Classification  13 — Newspaper  Films 

FIRST  PRIZE  (over  100,000):  Long  Beach  Independent  Press-Telegram 
Certificate  of  Merit:  Houston  Chronicle 


^Indicates  won  more  than  one  award. 


{Continued  on  page  12) 
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40th  ANNUAL  EDITOR  &  PUBLISHER  NEWSPAPER  PROMOTION  AWARDS 

57  awards  presented  in  Mexico  City 


By  George  Wilt 

The  best  promotion,  public  relations 
and  research  activities  and  programs 
of  1974,  prepared  by  U.S.  and  Canadian 
newspapers,  will  be  honored  this  week 
with  presentation  of  the  4()th  annual 
Editor  &  Publishkr  Newspaper  Pro¬ 
motion  Awards  Competition,  conducted 
in  cooperation  with  the  International 
Newspaper  Promotion  Association. 

25  First  Prize  plaques  and  32  Certifi¬ 
cates  of  Merit  will  be  presented  at  the 
annual  Awards  Luncheon  held  at 
INPA’s  45th  annual  conference  in 
Mexico  City.  The  conference,  held  at  the 
Maria  Isabel  Sheraton,  is  the  first  ma¬ 
jor  newspaper  association  meeting  held 
outside  the  U.S.  and  Canada. 

The  57  awards  will  be  presented  to 
promotion  executives  of  43  different 
newspapers.  They  were  selected  from  a 
field  of  approximately  600  entries  sub¬ 
mitted  by  190  newspapers  in  13  classi¬ 
fications  and  two  circulation  groups. 
Awards  are  pre.sented  for  newspapers 
over  100,000  circulation,  and  under 
100,000. 

Judging  the  competition  was  com¬ 
pleted  in  March  by  ten  panels  of  Hous¬ 
ton,  Texas  advertising,  research  and 
public  relations  executives  who  screened 
print  category  entries,  and  by  three 
panels  in  New  York  City  who  judged 
radio  and  television  commercials  for 
newspapers  and  motion  picture  films. 

Judging  was  based  on  idea,  concept 
or  creativity,  execution — including  copy, 
graphics  and  production,  and  effective¬ 
ness  of  the  programs.  All  print  entries 
in  the  competition,  including  the  win¬ 
ners,  will  be  exhibited  at  the  INPA 
Conference.  The  competition  was  coor¬ 
dinated  for  INPA  by  Joe  Wise,  promo¬ 
tion  director,  Houston  Chronicle;  Gene 
Zuber,  Chronicle  assistant  promotion 
manager;  and  Ro.semarie  Maio,  promo¬ 
tion  manager,  Passaic  Herald-News. 

Categories  in  the  competition  in¬ 
cluded:  circulation/editorial  in-paper; 
advertising  in-paper;  trade  paper;  ra¬ 
dio;  television;  outdoor/poster;  direct 
mail;  carrier:  and  motion  picture  pro¬ 
motion;  research;  public  relations/com¬ 
munity  service;  and  newspaper-in-the- 
classroom. 

Seven  multiple  winners 

Seven  newspapers  won  in  more  than 
one  classification.  The  Detroit  News 
took  six  awards,  the  Chicago  Tribune 
won  four,  Amarillo-Lubbock  newspa¬ 
pers,  New  York  Times,  and  San  Rafael- 
Independent-J oumal  won  three  each. 
The  Miami  News  and  Neivsday  each 
won  in  two  classifications. 


—Promotion  contest  judges  (left  to  right)  Ben  Baldwin,  Jean  Brown, 
i,  Lyle  Metzdorf  and  Charles  Lutz,  scanning  entries  in  40th  annual 
E&P  competition  at  the  Houston  Oaks  Hotel. 


HOUSTON  JUDGES- 
Bill  Secrest,  Jim  Glass, 


for  a  scries  of  advertisements  featuring 
photographs  of  animals  residing  at  the 
city’s  zoo — ^with  each  animal  promoting  ^ 

a  different  section  or  feature  of  the 
newspaper.  In  the  under  100,000  cir- 
culation  group,  the  Miami  News  First 
Prize  winner  featured  carriers  for  the  ' 

paper,  dressed  in  “Something  Nice  to  /j 
Come  Home  To”  t-shirts,  which  were  ij  ^ 
offered  in  the  ad  series.  lj*| 

The  Miami  Herald  took  First  Prize 
for  in-paper  advertising  promotion  with  \Vft 
an  advertisement  using  a  testimonial  \y\  “ 
from  a  local  advertiser  who  told  how 
his  use  of  television  made  him  a  believer 
in  newspaper  advertising.  In  the  under-  N 

100,000  group  in  this  classification,  the 
Wenatchee  (Wash.)  World’s  entrj'  also 
featured  testimonials,  with  a  complete  WHEEL- 
campaign  of  ads  using  giant  photos  of  pers  woi 
successful  advertisers  in  real  estate,  Hon  for  i 
tire,  furniture,  automotive,  shoe,  super-  w'fi’ 
market  and  other  classifications. 

Trade  paper  promotion  classification  *’*P* 

winners  were  the  Chicago  Tribune 
(over  100,000)  with  a  campaign  of  full- 
color  spreads  with  dramatic  use  of 
color  photography  promoting  the  “all¬ 
day  Tribune”  as  the  “Uncommon  Dom-  , 
inator.”  Under  100,000  circulation  win-  I  "S-* 
ner  for  trade  paper  advertising  was  the  \ 

Calgary  Herald,  who’s  “One  Stands  1  ^ 

Out”  series  featured  paper  sculpture  \  , 

illustrations.  | 

The  radio  classification,  judged  in  the  | 

New  York  City  studios  of  the  Radio  I 

Advertising  Bureau,  resulted  in  a  First  j 

Prize  (newspapers  over-100,000)  to  the  i 

Oakland  Tribune  for  a  campaign  “It  j 

was  in  the  Trib,”  with  top  honors  in  the  i 

under-100,000  group  going  to  the  Mia7ni  ! 

News.  Judges  in  the  classification  were  |'t, 

William  Peterson,  vicepresident  of  bLOON 

RAB;  Martin  Weissberg,  president,  promot 

Weissberg  Associates,  Advertising  won  Fir 

{Continued  on  page  16)  new: 


the  bloom  ingest  rose  in  Texwj/t 


rirsl  prize  Hinncrs 

First  prize  for  circulation/editorial 
in-paper  promotion  (newspapers  over 
100,000  circulation)  was  awarded  to  the 
Oklahoma  City  Oklahoman  &  Tunes 


‘Be  prepared’:  First 
step  in  interviewing 


By  Linda  J.  Magathlin 

An  interview  can  be  three  minutes 
of  button-holing  a  politician  in  a  cor¬ 
ridor,  ten  minutes  with  a  bureaucrat 
downtown,  or  talking  with  the  man¬ 
ager  of  a  local  telephone  company  for 
an  hour. 

But  the  best  interview  happens  when 
the  reporter  knows  his  subject  and 
knows  what  he  wants  to  tell  his  read¬ 
ers. 

This  was  the  advice  of  a  three-per¬ 
son  panel  on  The  Art  of  the  Interview, 
sponsored  by  the  New  England  Society 
of  Newspaper  Editors  May  10  at  the 
Boston  Globe. 

Steve  Aug  of  the  Washington  Star, 
Laura  White  of  the  Boston  Herald 
American,  and  S.  A.  Micciche  of  the 
Boston  Glohe  spoke  to  about  100  report¬ 
ers  and  editors  from  throughout  New 
England. 

Aug,  whose  specialty  is  economic 
regulatory  agencies,  told  the  group  the 
interview  was  probably  the  most  com¬ 
monly  used  newspaper  technique.  “My 
advice,”  he  said,  “Be  prepared.  Their 
time  is  valuable  and  I  assume  yours  is, 
too.  Read  the  annual  report.  Find  out 
what  their  problems  are.  Know  some¬ 
thing  about  the  language  the  individual 
speaks.” 

Aug  said  the  best  interview  he  ever 
had  was  with  a  former  chairman  of  the 
Civil  Aeronautics  Board,  someone  he 
learned  something  about  before  the 
interview.  “I  got  a  hold  of  his  daily 
appointment  schedule  and  found  out 
he  was  lunching  with  airline  execu¬ 
tives.  I  checked  his  travel  vouchers. 
Having  this  information,”  Aug  said, 
“made  him  somewhat  more  candid  than 
he  probably  would  have  been  other¬ 
wise.  Who  he  was  seeing  reflected  a 
certain  attitude  towards  the  airlines 
he  regulated.” 

Stock  answers 

Laura  White,  feature  and  lifestyle 
writer  for  the  Herald-American,  also 
advised  reporters  to  be  prepared.  “Go 
to  the  reference  library,  read  the  clips 
and  Who's  Who.  When  you  read  the 
clips,  if  you  find  the  quotes  are  the 
same  over  and  over  again  through  the 
years,  you  know  they’re  giving  stock 
answers  and  you  have  to  use  your  tech¬ 
niques  to  get  new  answers.” 

According  to  Ms.  White,  “The  way 
you  relate  to  your  subject  determines 
how  much  you’re  going  to  get  out  of 
them.  If  it’s  a  featui'e  story,  I  do  some 
fun,  wacky,  wild  things.  That’s  what 
makes  it  exciting  for  me  and  why  I 
stay  in  the  business.” 

Micciche,  assistant  to  the  news  editor 
at  the  Globe  and  former  news  editor 


(Linda  J.  Megathlin  is  a  reporter  for  the 
Southbridge  (Mass.)  Evening  News.) 


of  the  Globe’s  Washington  bureau,  com¬ 
plained  that  there  were  too  many  “knee 
jerk  reaction”  stories  and  too  few 
stories  that  penetrated  issues  and  got 
at  the  how  and  why. 

Said  Micciche,  “A  lawyer  friend  of 
mine  insists  there  must  be  a  school  for 
interviewing  somewhere  on  earth  or 
otherwise  how  could  these  inane  ques¬ 
tions  crop  up  repeatedly  in  interviews 
by  reporters.”  He  said  the  reaction  was 
geared  to  the  visual  media  who  are  look¬ 
ing  for  a  visual  emotion  that  can  be 
seen  and  shared.  “There’s  too  much  of 
this  knee  jerk  reaction  stuff  and  it’s 
usually  predictable,”  Micciche  said. 

When  a  reporter  interviews  a  politi¬ 
cian,  Micciche  said,  “You  don’t  want 
to  get  just  his  reaction  to  a  speech,  you 
want  him  to  reveal  himself  and  his 
feelings  about  what  the  real  issue  is. 
Background  information  is  essential.” 

Micciche  said,  “In  Washington  many 
interviews  are  conducted  running  down 
the  corridor  with  somebody,  but  I  really 
frown  on  reaction  kind  of  interviews 
done  on  the  fly.  An  in-depth  interview 
is  much  more  rewarding.” 

Getting  the  truth 

The  panelists  said  one  of  the  most 
difficult  techniques  was  knowing  when 
the  interviewee  was  telling  the  truth. 
Said  Aug,  “You  don’t  know,  but  some¬ 
times  you  can  sweat  the  truth  out.” 

Micciche  said  it  was  difficult  to  ob¬ 
tain  the  truth  from  people  who  chose 
not  to  be  candid,  but  “evasions  and 
waffling  can  be  dealt  with.  Lean  hard 
on  him.  Ask  him  whether  he  meant  to 
say  what  he  did.  Just  tell  him  bluntly 
that  you  think  he’s  lying.” 

Knowing  the  mannerisms  of  an  inter¬ 
viewee  can  help  immensely,  Micciche 
said,  “You  can  begin  to  sense  when  you 
come  in  close.”  He  described  a  tech¬ 
nique  he  uses  to  interview  U.S.  Sen. 
Edward  Kennedy  (D-Massachusetts). 
“I  restructure  his  half  sentences  into 
whole  questions  that  he  can  answer  yes 
or  no.  He  still  answers  maybe  90  per¬ 
cent  of  the  time,  but  at  least  you  know 
you’ve  gotten  close.” 

Back  them  down 

Ms.  White  advises,  “Don’t  be  afraid 
to  ask  anything.  It’s  up  to  the  subject 
to  answer  or  not.  If  they  don’t  answer, 
make  it  apparent  that  you’re  going  to 
report  it  as  such.  You’ve  still  got  your 
story.”  She  said  a  reporter  needs  a 
“bull  dog  tenacity,”  “You’ve  got  to  be 
able  to  back  these  people  down.” 

Micciche  said  the  question  and  an¬ 
swer  format  currently  being  used  by 
the  Washington  Star  was  an  interest¬ 
ing  and  revealing  form  of  interview,  if 
you’ve  got  the  space  for  it. 

The  Star  runs  a  question  and  answer 


interview  down  the  left  side  of  page 
one.  Interviews  cover  a  wide  variety  of 
topics  other  than  politics. 

Micciche  said  such  a  technique  could 
have  been  very  useful  when  Ronald 
Ziegler  was  press  secretary  in  the 
White  House.  He  said,  “A  denial  story 
could  be  written  in  three  paragraphs, 
but  a  repetition  of  the  steady  stream  of 
questions  Ziegler  waffled  on  would  have 
been  much  more  revealing.” 

Dropping  the  ‘bombshell’ 

The  question  of  timing  was  raised  by 
those  attending  the  seminar.  Ms.  White 
responded.  “Think  about  what  you  want 
and  the  time  available.  Whether  you 
drop  your  bombshell  first  or  last,  you 
have  to  decide.”  Micciche  added,  “The 
topic  and  individual  are  two  things 
you’re  going  to  have  to  gauge.  I  prefer 
to  ask  the  big  question  sometime  mid¬ 
way  through  the  interview.  Anything 
can  happen  if  you  wait  too  long.” 

How  you  start  to  establish  rapport 
with  a  subject  depends  a  lot  on  the 
individual  you’re  interviewing,  Aug 
said.  “There’s  no  formula.  When  I  walk 
into  a  room  something  tells  me  I  know 
how  I’m  going  to  start  this  thing.”  Mic¬ 
ciche  agreed,  “There  are  no  rales  in 
tal'xing  to  people.  You  all  have  the  feel 
of  people  and  events  or  else  you 
wouldn’t  be  in  this  business.  Be  as 
normal  as  you  can  be.” 

The  question  of  on  or  off  the  record 
was  one  that  seemed  to  concern  some 
of  those  attending.  Micciche  advised  re¬ 
porters  to  avoid  going  off  the  record. 
“When  he  asks  you  to  go  off  the  record, 
say  no.  You’re  there  to  get  information 
to  get  printed.  If  he  insists,  get  him 
to  make  a  statement  on  the  record  first 
and  follow  that  up  with  a  question. 
Get  him  to  forget  about  going  off  the 
record.” 

Aug  said  he  sometimes  agrees  to  go 
off  the  record,  “the  subject  may  have  a 
valid  reason  for  wanting  to  do  so,  but 
I  get  him  back  on  the  record  as  soon  as 
possible.” 

Ms.  White  had  a  word  for  female  re¬ 
porters  who  had  to  interview  athletes, 
“You’re  going  to  have  to  be  on  the 
alert.  The  first  15  minutes  the  guy  is 
playing  for  the  second  balcony  view, 
but  you  have  to  be  smarter  and  faster. 
It’s  easy  to  be  smarter,  but  you’ve  got 
to  work  to  be  faster.” 

She  said,  “As  a  woman  it  can  work 
in  your  favor,  sometimes  you  can  get 
an  interview  you  might  not  get  other¬ 
wise.”  But,  she  said,  in  some  instances, 
being  a  woman  can  be  a  handicap. 
“When  you’re  covering  a  police  story 
and  the  Irish  cop  calls  you  ‘Missy’  three 
times  in  the  first  five  minutes,  you’ve 
got  to  draw  your  lines  pretty  fast.  As  a 
reporter  you  never  have  to  take  a  back 
seat.  Man  or  woman,  it’s  not  an  easy 
job  to  run  into  a  building  where  two 
men  with  guns  have  been  sighted.” 

The  seminar  was  the  second  of  two 
annual  seminars  sponsored  by  the  New 
England  Society  of  Newspapers  Edi¬ 
tors.  The  seminar  was  under  the  direc¬ 
tion  NESNE  board  member  Ken  Grube 
and  Globe  host  Joseph  Doherty. 
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A1  Neuharth:  A  man  on  the  go 


By  Carla  Marie  Rupp 

Allen  H.  Neuharth,  president  and  chief  executive  of 
Gannett,  has  his  office,  really,  in  his  briefcase,  doing  much 
of  his  work  in  airplanes  and  hotel  rooms.  “Love  it  .  .  .  new 
excitement,  new  challenges,  new  opportunities  .  .  .  variety 
every  day,”  he  tells  me. 

On  where  he  works  and  travels,  Neuharth  who  was  51 
on  March  22,  says  the  exact  air  miles  he  logged  last  year 
was  178,836,  computation  courtesy  of  one  of  his  two  secre¬ 
taries.  Generally  he  is  in  Rochester  at  least  two  days  a 
week;  on  Mondays,  unless  something  important  keeps  him 
away,  Neuharth,  the  “veeps”  and  Paul  Miller  meet  with 
the  Gannett  Operating  Committee.  His  travels  include 
visits  to  Gannett  newspapers  and  lots  of  newspaper  in¬ 
dustry  and  financial  meetings  and  speeches. 

It’s  in  hotel  suites  that  he  and  his  wife,  Florida  State 
Senator  Lori  Wilson,  often  meet,  when  they  can’t  get 
together  at  their  home  on  the  beach  near  Cape  Kennedy  or 
Rochester,  N.Y.,  apartment. 

‘People  lovers’ 

Probably  one  of  the  things  Lori  and  A1  have  most  in 
common,  they  say,  is  that  they  are  both  “people  lovers.” 
She  calls  them  voters  and  constituents  and  A1  calls  them 
readers.  “We  both  thoroughly  enjoy  the  constant  moving 
around  with  people  of  all  walks  of  life,  cver>'^vhere.  That’s 
why  our  lifestyle  of  being  together  anywhere  we  can,  with 
others  in  her  profession  or  mine,  at  hotels,  airports,  on 
airplanes  or  meetings  works  so  well,”  says  Neuharth.  “Our 
homes  at  Cocoa  Beach  and  Rochester  are  nice  places  to 
hang  our  hats  occasionally,  but  not  for  long.” 

Their  “lifestyle”  is  also  aided  by  Neuharth’s  salary — a 
cool  $293,000  last  year.  You  can’t  keep  your  salary  a  secret 
with  a  public  company  like  Gannett,  the  executive  noted. 

In  an  interview  with  E&P,  he  said,  “I  hope  anything  you 
say  about  Gannett  and  me  does  not  make  it  appear  to 
sound  like  a  one-man  show.  It  is  not!  I  have  five  very, 
very  able  vicepresidents;  our  editors  and  publishers  on 
all  our  newspapers  and  their  staffs  are  all  damn  good;  our 
corporate  staff  has  al)out  50  experts  .  .  .  and  Paul  Miller 
in  past  years  really  was  the  architect  of  our  successful 
acquisition  policy,”  Neuharth  told  us. 

More  acquisitions  eyed 

He  became  president  of  Gannett  in  1970  and  chief  execu¬ 
tive  in  1973.  What  does  Neuharth  see  in  the  future  for 
acquisitions?  “We’re  interested  in  continuing  to  grow  and 
expand.  We’re  more  likely  to  acquire  existing  papers  than 
start  new  ones.  I  don’t  think  there  are  many,  if  any,  areas 
where  you  can  start  a  new  daily  of  any  real  size.”  But  he 
said  that  if  a  similar  opportunity  such  as  what  resulted 
in  Today  came  alx>ut,  Gannett  would  take  advantage  of  the 
situation  and  start  a  paper.  Neuharth  said  that  if  this 
country  were  to  commit  itself  to  solving  the  energy  crisis 
or  some  other  commitment,  there  could  be  a  sort  of  boom 
town  result,  and  Gannett  would  move  in  with  a  newspaper. 

Neuharth’s  ad\dce  on  acquisitions?  “Just  maintain  a 
friendly  relationship  with  everybody  in  the  business,  and 
that  results  in  marriages  or  mergers.” 

Speculates  on  Shaheen 

What  future  does  Neuharth  see  in  starting  a  new  paper 
in  the  New  York  market?  “When  the  Herald-Tribune/ 
World  Telegram  folded,  Gannett  examined  any  vacuum  for 
Gannett  to  move  into  the  New  York  area.  We  concluded 
that  there  was  no  such  opportunity.  We  thought  the  risks 
were  too  great:  the  difficulty  of  distribution,  especially 
with  an  afternoon  paper;  the  high  cost  of  labor,  and  re¬ 
strictions  on  modernization. 

“I  don’t  want  to  imply  that  (John)  Shaheen  (and  the 
future  New  York  Press)  can’t  make  it,”  said  Neuharth, 
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Al  Neuharth  and  Senator  Lori  Wilson  of  Florida,  kneeling  during  the 
sunrise  wedding  ceremony  in  specially  built  mini-chapel  overlooking 
the  beach  at  Cocoa  Beach,  Fla. 


“but  that  the  New  York  City  market  wasn’t  Gannett’s 
bag.  I  think  o<lds  are  heavy  against  it  succeeding  as  a 
practical  matter.” 

In  what  condition  are  Gannett’s  papers?  “Well,  we  don’t 
have  any  papers  in  financial  difficulty,”  replied  Neuharth. 
“Obviously  there’s  more  difficulty  in  making  them  work. 
But  all  are  making  a  profit.  All  of  us  have  some  problems 
with  the  economy  going  to  hell. 

“But  I  have  a  feeling  things  are  picking  up.  A  lot  of 
factors  are  psychological — Watergate,  Vietnam  .  .  .  de¬ 
pressing  things.  Well,  they’re  gone  now.  We’ve  got  a 
psychological  lift.  And  people  are  in  a  better  mood  in 
towns  outside  of  New  York  and  Washington.” 

During  July,  August  and  September,  Neuharth  will 
visit  each  of  the  Gannett  new’spapers  for  a  day.  “It’ll  be 
three-fourth  business  and  one-fourth  social.  Several  or  all 
of  the  five  vicepresidents  will  go  with  me.  It  keeps  us  in 
touch  w'ith  what  the  editors  are  doing;  we  can  see  what 
kind  of  help  they  need  to  carry  out  their  plans  and  we  can 
make  suggestions.” 

How  he  sees  Gannett’s  role?  “I  l)elieve  we  have  to  really 
communicate  with  the  audience  wherever  we’re  putting 
out  a  newspaper.  We  have  to  find  out  what  the  interests 
are  in  each  community  and  hope  to  satisfy  people's  hopes 
and  desires.” 

No  political  machines 

The  key?  “Make  sure  you’re  editing  each  newspaper  to 
satisfy  the  greatest  number  of  readers,  not  the  editors  or 
special  interests.  You  can’t  apply  a  formula,  but  have  to 
have  a  feel  of  that  community.  On  our  papers  it’s  easier  to 
provide  leadership  because  you  don’t  have  any  strong 
entrenched  force:  no  political  machines  run  the  towns 
where  we  have  papers  and  we  don’t  have  any  direct  com¬ 
petition.  In  a  big  city,  you  would  have  frustrations  be¬ 
cause  there  are  so  many  other  power  sources. 

“I  have  always  been  registered  as  a  non-party  person.  I 
feel  newspaper  people  should  not  lie  identified  with  any 
special  interest  group.  Political  parties  are  the  worst  kind. 
Newsmen  should  l>e  abov’e  it  all.  I  don’t  think  a  media  per¬ 
son  should  run  for  office;  there’s  too  much  conflict  of 
interest.” 

(Continued  on  next  page) 
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“The  beautiful  thing  about  Lori’s  and  my  life  is  that 
we’re  absolutely  separate  in  our  professional  areas.’’  He 
said  his  wife  wrote  a  letter  to  the  editor  of  Today  con¬ 
cerning  a  story  Tallahassee  bureau  chief  Wayne  Ezell 
wrote  and  “gave  him  hell.’’  Ezell  had  written  an  analysis 
on  roles  six  senators  were  playing,  and  she  took  exception. 
“It  was  a  blistering  letter,  she  saying  he  was  insensitive  to 
people.  I  disagreed  with  her  letter  personally.  I  told  her, 
but  that  didn’t  keep  her  from  writing  it.” 

No  favors 

Reporters  from  Gannett  papers  don’t  try  to  favor  Neu- 
harth’s  wife,  he  said.  In  the  last  election.  Senator  Wilson 
was  endorsed  by  the  Miami  Herald  (Knight-Ridder)  and 
the  Orlando  Sentinel.  “Today  didn’t  do  a  damn  thing  until 
a  month  later,  except  quote  the  two  papers,”  said  Neu- 
harth.  “It’s  been  a  handicap  for  her,  almost,  to  be  related 
to  me.  She’s  gotten  less  favorable  publicity  on  Gannett 
papers  since  marrying  me  than  before,  mainly  because 
reporters  bend  over  backwards  not  to  favor  her  to  be  fair. 

“But  that’s  great.  I’d  rather  have  it  that  way  than  give 
her  too  much  publicity.” 

This  is  Lori  Wilson’s  third  year  as  a  senator;  she  is  the 
only  w’oman  senator  in  Florida  and  only  Independent. 
Seven  years  ago,  she  got  into  politics  by  filling  a  seat  on 
the  Brevard  County  Commission. 

At  the  two-hour  interview  with  Neuharth,  he  said  he 
met  his  wife  in  July  1973,  and  that  they  were  married  in 
Dece,mber  of  that  year.  But  in  a  letter  May  1,  Neuharth 
wrote,  “Lori’s  and  my  first  meeting  was  Julv,  1972,  not 
1973  as  I  think  I  said,  at  Apollo  launch.  We  did  not  start 
dating  until  several  months  later;  were  married  December 
31,  1973  (so  I  don’t  work  as  fast  as  you  might  have 
thought)  ”. 

They  were  married  on  New  Year’s  Eve  day  at  sunrise  on 
the  beach  at  Cocoa  at  the  exact  spot  where  the  happy 
couple  is  now  having  a  home  built.  For  the  wedding,  a  little 
chapel  had  been  constructed,  with  room  enough  just  for 
the  two  children  of  each  A1  and  Lori  by  previous  mar¬ 
riages.  The  minister  was  the  chaplain  of  the  Florida  Sen¬ 
ate. 

Neuharth’s  son  Dan  was  graduated  from  Duke  Univer¬ 
sity  this  week.  Dan  has  been  working  on  newspapers  dur¬ 
ing  summers.  His  first  job  was  with  Today,  his  second 
with  the  Pacific  Daily  News  in  Guam,  and  last  year  he 
worked  as  a  reporter  at  the  Miami  Herald.  Dan  is  debat¬ 
ing  between  graduate  school  and  a  permanent  job  on  one  of 
the  newspapers. 

His  daughter  Jan  is  a  sophomore  at  the  University  of 
Florida.  Lori’s  two  daughters  are  Kim,  15,  a  sophomore  at 
a  private  boarding  school  at  Ft.  Lauderdale;  and  Rhonda, 
20,  who  dropped  out  of  Tennessee  Tech,  and  the  last  year 
has  been  travelling  and  making  her  own  way,  working  at 
filling  stations  pumping  gas  and  doing  leather  work, 
liking  to  be  very  independent. 

First  job:  butcher  boy 

A1  Neuharth  grew  up  in  Alpena,  S.D.,  which  has  dwin¬ 
dled  in  size  from  400  when  he  lived  there,  to  377  today.  His 
mother,  Christina  Neuharth,  83,  a  hearty  South  Dakotan, 
still  lives  in  Alpena.  His  father  died  when  A1  was  two. 
During  the  Depression  Christina  took  in  sewing  and  work¬ 
ed  in  a  restaurant  to  support  A1  and  his  brother  Walter, 
who  is  now  in  Long  Beach,  Ca.,  with  the  school  system  in 
personnel. 

“My  first  full-time  job  was  as  a  butcher  boy  in  a  meat 
market  during  my  freshman  and  sophomore  years  in  high 
school.  It  paid  a  $1  a  week.  I  worked  six  days  a  week,  be¬ 
fore  and  after  school  and  on  Saturdays.”  During  his 
junior  year,  young  Neuharth  was  a  “printers  devil”  on 
the  weekly  Alpena  Journal,  and  he  was  editor  of  his  high 
school  weekly  paper.  Starting  in  the  fifth  grade,  A1  had 
[  delivered  the  Minneapolis  Tribune  in  Alpena  for  three 

I  years.  The  first  year  he  only  had  two  customers;  when  he 

i  finished  he  had  11  customers.  The  paper  sold  for  15  cents 

I  a  week  then  and  A1  got  6  cents  of  that.  People  still  kid  A1 

about  his  terrific  circulation  increase. 

Interested  in  law,  A1  got  a  scholarship  to  the  University 
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of  South  Dakota.  After  his  first  year,  he  quit  to  go  into 
the  Army,  four  years  later  returning,  not  wanting  to  put 
in  the  seven  years  of  education  to  become  an  attorney.  He 
majored  in  journalism  and  minored  in  political  science.  His 
first  job  was  with  the  AP  at  Sioux  Falls,  S.D.,  spending 
two  years  there  and  in  Pierre. 

First  publishing  venture:  broke 

“My  first  publishing  venture  went  broke,  and  I  was  the 
one  who  mismanaged.”  Neuharth,  who  had  been  editor 
of  The  Volante,  his  college  paper,  and  Bill  Porter,  a  friend 
who  had  been  business  manager,  thought  they  were  “pretty 
damn  good”  and  wanted  to  start  a  publishing  empire. 
Volante  finished  law  school  while  A1  worked  for  the  AP. 

“I  wanted  my  byline  known,”  said  Al. 

They  started  something  called  Sodak  Sports,  patterned 
after  Sporting  Netvs.  It  ran  two  years,  from  November 
1952  until  November  1954,  when  it  folded.  “We  went  broke. 
We  begged,  borrowed  and  sold  stock  in  $100  amounts  to 
sports  enthusiasts  when  we  began.  We  had  raised  nearly 
$.50,000,  but  lost  it  all  in  two  years.”  Their  circulation 
was  18,000.  “We  had  great  difficulty  getting  advertising, 
but  learned  a  hell  of  a  lot.  In  retrospect,  that  was  probably 
the  most  useful  experience  I’ve  had,”  said  Neuharth.  Al 
was  president  and  editor,  and  Bill,  now  a  successful  lawyer 
in  Rapid  City,  S.D.,  was  business  manager.  They  had  only 
one  reporter  and  Al  doing  the  writing  of  all  sports  in  the 
state,  high  school,  college  and  amateur.  “We  were  green, 
but  thought  we  had  a  good  idea.” 

He  compared  his  experience  with  Sodak  Sports  to  being 
in  charge  of  starting  Today  at  Cocoa  Beach.  “What  I 
learned  from  what  went  wrong  at  Sodak,  I  applied  at  To¬ 
day.  Everything  starts  with  the  reader.  We  did  that  at 
Sodak  and  got  circulation.” 

After  Neuharth’s  “gone  broke”  period,  he  became  a  re¬ 
porter  with  the  Miami  Herald  in  1965,  spending  10  years 
with  Knight,  seven  of  them  in  Miami,  and  three  in  the 
newsroom  of  the  Detroit  Free  Press.  In  Miami,  he  had  the 
titles  of  assistant  city  editor,  executive  city  editor  and 
assistant  managing  editor,  and  in  Detroit  he  was  assistant 
executive  editor. 

In  Nixon  Smiley’s  book,  Knights  of  the  Fourth  Estate, 
Neuharth  is  described  by  the  author  as  a  “bright,  ambi¬ 
tious,  and  eager  opportunist.” 

Smiley  writes  that  Neuharth  “was  one  of  those  rare  re¬ 
porters  of  such  ability  and  orderly  mind  that  he  could 
research  a  story  until  minutes  before  a  deadline,  then, 
hanging  up  the  telephone,  turn  to  his  typewriter  and  bang 
out  perfectly  typed  ‘takes’  of  copy  as  a  copy  boy  ran  the 
pages  one  by  one  to  the  nervous  city  editor.” 

He  left  Knight  to  go  with  Gannett  in  1963  as  general 
manager  of  the  two  Rochester  papers.  In  ’66  he  started 
Today  and  became  executive  vicepresident  of  the  Gannett 
Group.  “The  joke  around  Gannett  was  that  because  Today 
was  kind  of  risky,  if  it  failed  I’d  be  the  next  office  boy;  if 
it  succeeded,  I  would  be  president,”  said  Neuharth. 

Does  he  like  playing  reporter  or  executive  better?  “I  had 
more  fun  as  a  reporter  than  I’ve  had  since,”  Neuharth 
told  us.  “But  maybe  that’s  not  totally  accurate  or  honest. 
There’s  great  satisfaction  in  working  with  hundreds  of 
people  in  key  positions  who  are  all  doing  a  job.  As  time 
goes  on,  I’ve  gotten  increasing  satisfaction.  I  get  some  of 
their  satisfaction  when  they  win  prizes.” 

“How'  do  you  think  you  got  w’here  you  did”?  I  asked 
Neuharth. 

“Luck,”  he  said.  “Being  in  the  right  place  at  the  right 
time —  timing.  Then  came  willingness  to  work  pretty  hard, 
and  finally,  using  the  abilities  I  had.  So  I  count  my  bless¬ 
ings.”  Is  he  a  member  of  a  church?  “No,  but  Lori  and  I 
love  and  pray  and  enjoy  the  moon  and  stars  and  know 
there  is  some  power  that  controls  all  of  that  and  what 
we  do.” 

To  aid  his  physical  and  mental  fitness,  Neuharth  said  he 
has  been  jogging  every  morning  for  15  years.  “It’s  my  only 
regular  form  of  exercise.  I  jog  up  Park  Avenue  when  stay¬ 
ing  here  at  the  Waldorf,”  he  said  at  our  interview.  Al 
usually  gets  up  mornings  at  6:30  a.m.  and  is  in  his  office 
at  8  when  he  is  in  Rochester.  “I’m  a  morning  person.  I’m 
drug  out  by  11  p.m.” 
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The  Washington  Post  took  First 
Prize  for  newspaper  research  with  an 
entry  on  their  sur\'ey  of  readership  by 
members  of  Congress  and  top  govern¬ 
ment  officials  (newspapers  over  100,- 
000).  The  San  Rafael  Independent- 
Journal  won  First  Prize  for  newspapers 
under-1000  circulation  with  a  1974 
Audience  Study. 

A  campaign,  “The  Route  to  Success” 
won  First  Prize  for  circulation  carrier 
promotion  for  the  Toronto  Star  (over 
100,000).  The  campaign  added  7,127 
new  starts.  The  San  Rafael  Indepen¬ 
dent-Journal  took  its  third  First  Prize 
in  the  category  for  an  entry  including 
ads,  contests,  carrier  trips,  achievement 
awards  and  a  carrier  Jiewspaper. 

Public  Rrlations/Coiiimunily  Service 

Neu'sday  (Garden  City,  N.Y.)  won 
First  Prize  in  the  Public  Relations/ 
Community  Servdee  classification  (over 
100,000)  for  a  “Person-to  Person”  cam¬ 
paign  devised  by  Jean  M.  Whelan,  public 
service  sui)ervisor,  under  the  direction 
of  David  R.  George,  director  of  public 
relations.  Its  purpose  is  to  recruit  vol¬ 
unteers  to  make  regular  visits  to  lonely 
shut-ins  on  Long  Island — the  elderly, 
physically  handicapped  or  mentally  re¬ 
tarded — at  their  homes  or  at  a  hospital 
or  other  institution.  A  total  of  1,021 
completed  applications  were  received 
from  readers  who  wished  to  offer  their 
services,  which  were  forwarded  to  social 
welfare  agencies. 

In  the  under  100,000  circulation 
group,  the  Amarillo  Globe-News  won 
First  Prize  in  the  public  relations/com¬ 
munity  service  category  with  a  “Share 
the  Ride”  program,  created  to  stimu¬ 
late  people  in  the  area  into  taking  posi¬ 
tive  action  to  conserve  energy.  The  pro¬ 
gram  used  thousands  of  bumper  window 
and  bulletin  board  posters,  a  billboard 
program  newspaper  ads  and  editorial 
coverage  to  promote  an  inhouse  com¬ 
munity-wide  clearing  center  for  the 
(Continued  on  page  26) 


Promotion  awards 

(Continued  from  page  12) 


Agency;  and  Ted  Kauffman,  president. 
Father’s  Day  Council, 

Television  entries  were  judged  at  the 
Television  Bureau  of  Advertising, 
where  videotape,  cassettes  and  film 
were  viewed.  Judges  Donald  Klein, 
Dancer,  Fitzgerald  &  Sample;  and  Mur¬ 
ray  Gross  and  Walter  Vetter,  TvAB 
vicepresidents  picked  the  New  York 
News  as  First  Prize  winner  for  news¬ 
papers  over  100,090  and  the  Huntington 
(W.  Va.)  Herald-Dispatch  and  Adver¬ 
tiser  in  the  under-10(),000  group. 

In  the  Outdoor  'Posters  classification, 
the  Philadelphia  Inquirer  won  First 
Prize  with  a  campaign  promoting  classi¬ 
fied  advertising,  using  billboards,  truck 
po.sters  (and  decorated  trucks),  and  di¬ 
mensional  displays.  First  Prize  for 
posters  for  under-100,000  newspapers 
was  awarded  to  the  San  Rafael  Inde¬ 
pendent-Journal  for  a  series  of  rack 
cards  featuring  outstanding  graphics. 

A  series  of  mailings  of  three-dimen¬ 
sional  objects,  including  a  giant  banana, 
and  with  each  directed  to  a  different 
advertising  classification,  won  first 
l)rize  for  Direct  Mail  Piomotion  for  the 
Detroit  News  (over  100,000)  ;  with  a 
Tempe  (Tex.)  Telegram  mailing  of  a 
folder  featuring  a  rose  and  the  slogan 
“bloomingest  rose  in  Texas”  winning 
first  prize  for  newspapers  under  100,000 
circulation. 

The  Detroit  Neivs  took  top  honors  for 
Market  Data  Promotion  with  a  folder 
full  of  data  sheets  on  its  television 
magazine  (over  100,000),  with  a  market 
.selection  wheel  from  the  Amarillo 
Globe-News  and  Lubbock  Avalanche- 
Journal  comparing  data  from  those 
markets  with  those  of  competing  media 
(newspapers  under  100,000). 


Houston  ad  execs  Tom  Ashe,  Posters,  Inc.; 
Bill  Fogarty,  Gleen  Bozell  &  Jacobs;  and 
Mark  Neilson,  Foster  &  Kleiser  picking  win¬ 
ners  in  the  E&P  Promotion  Contest  in  Hous¬ 
ton. 


TRUCKS — Innovative  campaign  promoting 
classified  advertising  won  First  Prize  in  the 
outdoor/ posters  classification  for  the  Phila¬ 
delphia  Inquirer  in  the  over-100,000  circula¬ 
tion  group. 


Trade  paper  classification  entries  in  E&P's  40th  annual  Promotion 
Awards  Competition  attract  the  attention  of  judges  Dorothy 
McCormick,  McCann-Erickson;  Dave  Ritchie,  board  chairman  of 
Ritchie  Hopson  &  Assoc.;  and  Dick  Penny,  president,  Weekley 
&  Penny,  Inc. 


CONGRATULATIONS! 

TO  BIL  KEANE 

Creator  of  ''The  Family  Circus"  and 
"Channel  Chuckles"  Cartoon  Panels. 


Upon  Being  Named 
This  Year's 


Best  Syndicated 
Panel  Cartoonist 

For  "The  Family  Circus" 


THE  REGISTER  AND  TRIBUNE. 
SYNDICATE,  INC.  / / 

715  Locust  Street,  Des  Moines,  Iowa  50304  / 
Dennis  R.  Allen,  President  X/  X/ 
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Lipton  vp  sees  trend 
to  print,  in-house  buys 


By  Darrell  Leo 

Three  years  ago,  Thomas  J.  Lipton 
Inc.  of  Englewood  Cliffs,  N.J.,  did  some¬ 
thing  that  reduced  many  ad  agency 
account  executives  to  tears.  It  formed 
its  own  in-house  media  buying  agency, 
called  TJL  Media. 

This  week  Derek  J.  Carroll,  vicepresi¬ 
dent  of  marketing  services,  defended 
the  decision,  predicting  that  many  more 
national  marketers  will  probably  go 
that  direction. 

Speaking  at  the  New'spaper  Adver¬ 
tising  Sales  Association  of  New  York, 
Carroll  said,  that  after  several  years 
of  maintaining  fine  marketing,  budget¬ 
ing  and  media  departments  the  com¬ 
pany  decided  to  “.  .  .  look  at  buying 
our  own  media.  After  all,  we  don’t 
relegate  the  buying  of  our  raw  prod¬ 
ucts  to  another  group.  So  we  thought, 
why  .should  we  relegate  it  to  an  agen¬ 
cy.” 

On  that  logic  and  the  belief  that 
TJL  could  do  the  job  better,  cheaper 
and  more  efficiently,  Lipton  launched 
an  agency  which  now  purchases  .some 
$28  million  including  some  $2  million 
in  newspapers. 

Better  job 

Carroll  said  that  TJL  now  does  a 
much  better  job  than  its  agency  which 
used  to  be  the  Walpert  Co.  of  Philadel¬ 
phia.  He  said  it  had  eliminated  repi- 
titious  steps,  gotten  better  buys,  elimi¬ 
nated  paper  work  and  eventually  “bet¬ 
ter  pleased  Lipton’s  own  product  man¬ 
ager;;”  in  time. 

Now  in  a  time  of  rapid  change.  Car- 
roll  predicted  that  many  other  com¬ 
panies  might  follow  the  same  example, 
although  he  discounted  the  idea  that 
creative  work  might  also  be  done  in- 
house. 

“We  see  media  buying  as  a  science 
.  .  .  We  will  not  bring  creative  adver¬ 
tising  in-house  though  because  it’s  an 
art,”  he  said.  Carroll  pointed  to  Proc¬ 
ter  &  Gamble’s  experiment  with  in- 
house  creative  work  as  a  failure  be¬ 


cause  it  had  bred  similarities  and  dull¬ 
ness. 

But,  he  .said,  “Many  companies  feel 
they’re  paying  too  much  for  what  they 
are  getting.”  And  the  vicepresident 
added  many  agencies  have  lagged  cre¬ 
atively  in  the  media  buying  area.  One 
complaint  he  raised  was  that  many 
agency  buyers  had  little  or  no  experi¬ 
ence,  yet  were  handling  millions  of  dol¬ 
lars. 

“It’s  quite  a  surprise  to  keep  meeting 
new  buyers  every  other  month,”  he 
said. 

Agency’s  lack  knowledge 

He  was  also  critical  about  ad  agen¬ 
cy’s  lack  of  knowledge  in  the  print 
media.  “Agency  people  in  media  know 
nothing  but  television,”  he  said,  add¬ 
ing,  “The  reason  is  newspaper  people 
haven’t  done  a  very  good  job  of  ex¬ 
plaining  the  strengths  of  the  media.” 

“Nobody  shows  me  their  newspaper 
or  magazine  ads.  They  show  me  their 
reels,”  he  said,  quipping  that  many 
agency  execs  keep  showing  him  tv  com¬ 
mercials  for  Alka  Seltzer  and  claiming 
they  did  it. 

If  indeed  the  national  advertiser  goes 
the  way  of  in-house  media  buying  then 
the  agency’s  role  will  be  less  important. 
He  told  the  newspaper  reps  that  they 
could  profit  from  this  by  taking  several 
steps  including: 

— “Don't  talk  to  our  agencies  because 
you  can  go  to  the  TJL  division.  But 
do  talk  to  the  agency’s  creative  peo¬ 
ple.” 

— “Find  the  company’s  marketing 
plan  that  is  written  by  the  agency.” 

— “If  you  have  a  better  creative 
thought  than  what  the  marketing  plan 
suggests,  it’ll  be  more  to  your  advan¬ 
tage  to  suggest  it.” 

— “Take  your  editorial  people  with 
you  on  sales  calls.  If  you  don’t  you’re 
missing  the  boat.  These  guys  have 
ideas.  That’s  what  they  deal  with.  In  a 
local  market  they  can  be  most  effective 


Want  more  travel  linage? 

GENERAL  MEETINGS:  North  American  Newspaper  Travel 
Managers  Association  (NANTAMA) 

Miami  Beach,  Florida,  June  16,  17,  18,  1975 

Highlighting  a  presentation  of 

‘^THE  LEISURE  MARKET” 

to  key  advertising  executives  by  NAB 
in  cooperation  with  NANTAMA 

Plan  now  to  attond  these  important,  linage*building  meetings.  For 
full  details,  contact:  JOHN  KRIKORIAN,  Treasurer  NANTAMA,  c/o 
The  Courant,  285  Broad  St.,  Hartford,  Conn.  06101.  203>249-64l  I. 


because  your  advertiser  is  also  your 
reader.  He  just  might  w'ant  to  meet 
some  of  your  staff.” 

As  well  Carroll  praised  newspapers 
and  thought  its  future  looked  very 
good. 

“With  a  lot  of  the  innovations  taking 
place  in  the  electronic  field  (television) 

— that’s  the  checking  on  audience  that’s 
being  demanded,  we’ve  found  that  you 
don’t  always  get  what  you  pay  for  in 
tv.  Sometimes  the  television  affidavit 
is  not  worth  the  paper  it’s  printed  on. 
And  that’s  something  we  plan  to  tell 
our  stations.” 

“The  printed  w’ord  is  going  to  have 
a  re.surgence,”  Carroll  said  confidently. 
“Newspapers  are  going  to  come  back. 
Maybe  it  won’t  swing  overnight.  But 
we’ve  even  told  our  own  media  people 
that  doing  a  tv  commercial  isn’t  always 
the  best  way.” 

But  although  Carroll  feels  the  news¬ 
paper  has  a  much  better  future  in  na¬ 
tional  advertising,  he  told  the  reps  that 
“.  .  .  you’ve  got  to  make  your  own 
future.” 

Newspapers,  he  said  and  their  reps 
have  to  overcome  a  lot  of  problems 
including  rate  hikes  by  explaining  the 
needs. 

“Collectively  you  all  ought  to  spend 
a  little  time  talking  to  creative  people 
in  agencies,”  he  advised.  In  this  way, 
newspapers  could  get  across  their  mes¬ 
sage  and  affect  some  changes  advan¬ 
tageous  to  them. 

In  question  and  answer,  Carroll  men¬ 
tioned  that  he  thought  coupon  market¬ 
ing  has  a  future,  although  he  said,  “It’s 
new.  But  it’s  pretty  expensive.  We 
are  looking  at  it  very  seriously  though.” 
He  cited  problems  right  now  of  misre- 
demption  of  coupons  which  discourage 
its  usage. 

Presently,  TJL  has  alloted  its  news¬ 
paper  buying  ser\dces  to  the  Adevrtis- 
ing  Checking  Bureau  w’hich  handles  se¬ 
lection  and  placement.  .411  other  buys 
are  done  in  house,  he  said. 

• 

Prestone  campaign 
in  400  dailies 

Prestone  II  Winter/Summer  Concen¬ 
trate  will  launch  a  massive  nationwide 
spring/summer  print  campaign  start- 
1  ing  this  month  with  spreads  in  over 
I  400  daily  major  market  newspapers. 

I  “We  believe  that  cooling  system  care, 
especially  in  today’s  hotter-running 
I  cars,  is  an  important  area  of  public  in¬ 
formation,”  reported  R.  J.  Cassidy,  Di¬ 
rector  of  Marketing,  Prestone  Products, 
“and  we  are  taking  the  newspaper  space 
to  tell  the  story  in  the  detail  we  feel  it 
deserves  and  in  the  media  best-suited 
to  a  really  informative  explanation.” 

• 

Correction 

The  Santa  Fe  New  Mexican  was  in¬ 
cluded  in  the  list  of  daily  papers  that 
charge  25(‘  for  weekday  editions  (E&P, 
May  3).  This  was  an  error.  The  New 
Mexican  charges  ISf  daily  and  ‘SOf  Sun¬ 
day. 
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Now  automatic  stacking  makes  sense 

for  all  newspapers. 


Here’s  Stack-Pak  II 

The  new  Cutler-Hammer  ^ 
Stack-Pak  II  is  designed  to  fit 
the  needs— and  the  budgets— o\  all 
newspapers. 

Its  simplified  design  is  virtually  mainte 
nance-free. 


equalspeedandefficiency.lt 
delivers  stacks  to  the  right,  to  the 
left  or  in  an  alternating  mode. 

That’s  Stack-Pak  II.  If  you’d  like  more 
information  on  this  economical  counter¬ 
stacker  featuring  simplified  design,  contact 
your  nearby  Cutler-Hammer  Newspaper 
Specialist  today. 


It’s  programmable  with  optional  manual 
memory  keyboard  and  optical  scan  top 
wrap  equipment  for  varying  papers-per- 
stack  and  direction  of  discharge. 

Its  sensible  price  includes  input  section 
with  dump  gate,  water  applicator,  and  a 
recommended  set  of  spare  parts. 

Its  flexible  high  speed  operation  counts  and 
stacks  newspapers  up  to  1 8  inches  high  at 
rates  up  to  60  stacks-per-minute.  It  handles 
either  tabloid  or  broadsheet  formats  with 


YOUR  CUTLER-HAMMER  NEWSPAPER  SPECIALIST 

Atlanta,  Georgia 

(404)  939-3023 

Chicago,  Illinois 

(312)  694-3632 

694-3634 

Dallas, Texas 

(214)  634-0059 

Denver,  Colorado 

(303)  371-4000 

Los  Angeles,  California 

(714)  776-8870 

New  York,  New  York 

(212)  687-0926 

Montreal,  Canada 

(514)  273-9921 

Bedford,  England 

(02)  346-7433 

Rotterdam,  Holland 

(010)  814-055 

CUTLER-HAMMER  DENVER 

11250  E.  40THAVE.,  DENVER.  COLORADO  80239 


Mergenthaler 


Check 
the  score! 


SPEED 

FONT  CAPACITY 
FONT  PRICE 
SIZES 

METHOD  OF  INPUT 

MIXING 

LINE  LENGTH 
CHARACTER  FIT 


LEADING 

QUADDING 

TABBING 

OUTPUT 

FORMATS 

FRONT  END  LOGIC 


v-i-p 

Comet  Theirs  Thers 


FILL  IN  SPECS 


50  L.P.M. 

6  individual  strips 

$131.00  each  strip 

6,  7,8,9, 10,  11,  12, 14, 16, 18, 
24,  27,  28,  30,  32,  36,  48,  54, 
60,  64,  72 

6-  or  8-level  paper  tape  to 
programmable  computer 

6  faces,  21  sizes, 
base-aligning 

36  picas 

Automatic  tape  control  of 
white  space  reduction,  plus  or 
minus  letterspacing  in  incre¬ 
ments  of  1/9  point. 

Full  kerning  capability. 

0-631^  in  Vz  point  increments 

Automatic,  left,  right,  center 

20  columns — automatic 

Positive  film  or  paper 
6-40  code  formats 


8k  programmable  computer 
expandable  to  32k 


■■ 


Mergenthaler  builds  more  in  . . .  you  get  more  out! 


scores  again 

..with  the  new  V-l-P  Comet! 


Compare  with  other 
low-cost  phototypesetters. 


MERGENTHALER  LINOTYPE  COMPANY 
Mergenthaler  Drive,  P.O.  Box  02,  Plainview,  New  York  11803 

Send  more  information  on: 

□  The  V-l-P  Comet  □  Also - 


Name- _ _  _  _ 


Firm  _  _  ___  — 

Street  Address - 

City-  _ _ 

Zip-  -  — 


State _ _ 


In  every  important  specification, 
Mergenthaler’s  V-l-P  Comet 
scores  highest! 


A  new  Comet  has  streaked  across  the  horizon, 
and  it  has  an  interesting  tale — the  story  of  the 
Mergenthaler  marketing  edge.  If  you  don’t  mind 
the  baseball  pitch,  Mergenthaler  has  thrown 
strike-outs.  Fill  in  theirs  and  count  them  on  the 
scorecard.  Mergenthaler’s  new  Comet  excels  in 
speed,  font  capacity,  font  price,  sizes,  method  of 
input,  character  fit,  size  mixing,  tabbing,  formats 
and  front  end  logic.  We  put  one  over  the  fence  in 
price!  In  every  really  important  specification,  the 
V-l-P  Comet  has  the  edge,  and  the  quality  of  the 
output  can’t  be  compared. 

The  V-l-P  Comet  combined  with  an  NJ/100 


keyboard  will  give  the  user  a  range  of  21  base¬ 
aligning  sizes  to  72  pt.,  from  six  fonts.  Comet  is 
a  compositor’s  phototypesetter  that  thinks  like 
a  growing  newspaper.  Call  your  nearest  Mergen¬ 
thaler  office  or  drop  the  coupon  in  the  mail.  De¬ 
livery  is  from  45  to  60  days.  We’ll  be  glad  to  give 
you  more  information.  Mergenthaler  Linotype 
Company,  Mergenthaler  Drive,  P.  O.  Box  82, 
Plainview,  New  York  11803. 


Phone. 
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news-people 


Elbfhit  Talley,  wire  editor,  St.  Louis 
Post-Dispatch  and  a  retired  director  of 
the  Mid-America  Press  Institute — re¬ 
tired  after  44  years  in  the  newspaper 
business. 

*  *  • 

John  Cuddihee,  make-up  supervisor, 
St.  Louis  Post-Dispatch — retired  after 
47  years  with  the  paper. 

*  *  ♦ 

Bertram  Willoughby,  controller, 
Santa  Barbara  (Calif.)  News-Press — 
retired.  He  is  succeeded  by  Lloyd  Gibbs. 

*  *  * 

Barbara  Belford,  former  travel  edi¬ 
tor,  N.Y.  Herald  Tribune — to  travel 

editor,  Redbook  magazine. 

♦  *  ♦ 

Carol  Felder,  copy  editor,  Hunter¬ 
don  County  (N.J.)  Democrat — named 
managing  editor,  Delaware  Valley 
News,  Frenchtown,  N.J. 

♦  ♦  ♦ 

S.  J.  Micciche,  news  editor,  Washing¬ 
ton  bureau,  Boston  Globe — ^to  assistant 
to  the  editor.  David  Nyhan  succeeds 
him  in  Washington.  Robi:rt  Kierstead, 
assistant  managing  editor,  evening 

Globe — to  assistant  managing  editor 

for  local  and  regional  news. 

*  *  0 

S.  Bolton  Schwartz,  State  House 
correspondent,  Passaic-Clifton  (N.J.) 
Herald-News — awarded  a  citation  of 
merit  for  “outstanding  coverage  of 
N.J.’s  governmental  affairs”  by  the 

N.J.  Conference  of  Mayors. 


John  Lorey,  former  classified  man¬ 
ager,  Jersey  Journal,  Jersey  City,  N.J. 
— to  display  advertising  manager,  But¬ 
ler  (N.J.)  Suburban  Trends.  David 
Engel — promoted  to  assistant  man¬ 
ager.  George  Davis,  whom  Lorey  suc¬ 
ceeds — to  display  manager,  Denville 
(N.J.)  Citizen,  and  Robert  Wilson, 
his  assistant  in  Butler,  will  join  him  in 
Denville. 

*  «  * 

Vivian  Cannon,  Montgomery  (Ala.) 
Advertiser  news  staff — named  public  re¬ 
lations  director  for  the  Alabama  Hos¬ 
pital  Assn. 

if  if  * 

Mort  Pye,  editor  of  the  Newark  Star 
Ledger,  Newark,  N.J. — awarded  an  hon¬ 
orary  doctor  of  humane  letters  degree 
by  Seton  Hall  University,  South 
Orange,  N.J. 

*  ♦  ♦ 

Rick  Gunter,  editorial  writer,  Ashe¬ 
ville  (N.C.)  Citizen  and  Citizen-Times 
— to  associate  editor  of  the  two  papers. 

*  >»  * 

Carl  Keil,  director  of  marketing, 
the  New  York  Times  Information  Bank 
— to  director. 

*  *  * 

Gene  Shaw,  formerly  with  Westing- 
house  Broadcasting  Co.  in  Boston — to 
Eastern  sales  manager,  TV  Log,  Inc., 


Heath  Meriweather,  Palm  Beach 
editor,  Miami  Herald — to  assistant  city 
editor.  Doug  Clifton,  investigative  re¬ 
porter,  assumes  Meriweather’s  former 
position. 

♦  ♦  * 

Frank  Shepherd,  group  vicepresi¬ 
dent,  Panax  Corp.,  East  Lansing,  Mich. 
— named  executive  vicepresident.  Harry 
Buckel,  group  vicepresident  of  Panax’s 
southeast  Michigan  papers  —  named 
vicepresident  of  administration.  Martin 
Heim,  general  manager  of  Panax’s 
Dearborn  Press — named  group  vice- 
president.  Ernest  Nagy,  formerly  with 
Melius  Newspapers — replaces  Heim  in 
Dearborn. 

♦  ♦  * 

Bonner  Day,  military  and  national 
security  affairs  correspondent,  U.S. 
News  &  World  Report — elected  presi¬ 
dent  of  the  Washington  Professional 
Chapter  of  the  Society  of  Professional 
Journalists.  Marjorie  Hunter,  New 
York  Times  —  elected  vicepresident; 
Robert  Lewis,  Booth  Newspapers — 
treasurer;  Henry  Wieland,  U.S.  Inde¬ 
pendent  Telephone  Assn. — secretary. 

♦  ♦  * 

James  Johnston,  religion  editor,  Mil¬ 
waukee  Sentinel — winner  of  the  St. 
Bemadine  Guild’s  1975  Communicator 
of  the  Year  Award. 

•  *  ♦ 

Elden  Rawlings,  director  of  the 
mass  communications  institute  at  Man¬ 
kato  State  College,  Minn.  —  named 
chairman  of  the  journalism  dept,  of 
Texas  Christian  U.,  Fort  Worth,  Tex. 
*  •  ♦ 

Diane  Minarcin,  AP  bureau,  Port¬ 
land,  Maine — ^to  correspondent  in  charge 
of  the  Montepelier,  Vt.  bureau,  succeed¬ 
ing  Dean  Schott,  who  has  resigned. 

*  *  * 

Michael  Steinberg,  music  critic  for 
the  Boston  Globe — on  a  year’s  leave  of 
absence  to  work  on  a  book  on  Elliott 
Carter  as  a  National  Endowment  for 
the  Arts  fellow.  Richard  Dyer,  who 
w'crks  with  Steinberg,  will  assume  his 
responsibilities  at  the  Globe. 

*  ■¥  m 

Mitchell  Davis,  photo  editor  of  the 
Voice,  campus  newspaper  at  George¬ 
town  U.,  Washington,  D.  k — winner  of 
the  Edward  B.  Bunn,  S.J.  Award  for 
Journalistic  Excellence  for  1975  at 
Georgetown.  Award  was  established 

with  funds  donated  by  H.  N.  Green- 

spun,  editor  and  publisher  of  the  Las 
Vegas  Sun. 

«  4c  « 

Joyce  S.  Pigg — named  editor  and 
publisher  of  the  Jamestown  (Tenn.) 
Leader-Times,  to  succeed  her  late  hus¬ 
band,  Robert  H.  Pigg,  who  died  March 
23. 

•  *  • 

Null  Frank  Adams,  city  editor  of 
the  Memphis  (Tenn.)  Press-Scimitar — 
retired  after  a  51-year  newspaper  ca¬ 
reer. 
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management  on 
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WILL  I  AM  DAVIS 


CARL  YOUNG 
VICfc  PRESIDENT 


During  the  past  nine  years,  we  have  suc¬ 
cessfully  filled  management  positions  with  newspapers 
and  newspaper  groups  in  every  area  of  the  country.  These 
assignments  have  been  from  all  size  companies  with 
salary  levels  from  $15,000  to  $80,000  per  year, 

Ron  Curtis  &  Company  is  retained  to  conduct  a  carefully  planned 
search  over  a  wider  range  of  prospects  than  would  otherwise  be  practical  or 
financially  feasible.  As  management  consultants,  we  save  valuable  company 
time,  avoid  embarrassing  internal  or  external  “leaks”  by  protecting  client  identity 
and  insure  objectivity  in  candidate  selection. 

Our  growth  and  continuing  success  is  tangible  proof  of  the 
quality  of  our  work.  We  are  proud  to  say  a  majority  of  our  new  assignments  come 
from  repeat  business  or  client  referrals.  We  believe  this  is  the  best  possible  en¬ 
dorsement  and  guarantee  of  our  professional  competence. 

When  you  need  help  finding  the  right  individual  in  your  General 
Management  and  Business,  Advertising,  Mechanical,  Circulation  and  Editorial 
areas,  call  Carl  Young  at  312-693-6171. 

Ron  Curtis  &  Company 

O  HARE  PLAZA.  5725  EAST  RIVER  ROAD.  CHICAGO.  ILLINOIS  60631  (312)  693-6171 
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RECEIVES  WEINTAL  PRIZE.  Chalmers  Roberts  (left)  chats  with  Secretary  of  State  Henry 
Kissinger  (center)  and  former  Senator  J.  William  Pulbright  during  reception  which  pre¬ 
ceded  a  ceremony  at  which  Roberts  received  the  Edward  Weintal  Prize  for  Diplomatic 
Reporting  at  the  Georgetown  University  School  of  Foreign  Service.  Roberts  was  cited  for 
the  high  quality  of  his  diplomatic  coverage  since  the  end  of  World  War  II.  He  was  the 
Washington  Post's  chief  diplomatic  correspondent  from  1959  until  1971.  The  $5,000  prize 
was  established  by  the  will  of  the  late  Edward  Weintal,  who  was  Newsweek's  diplomatic 
correspondent  from  1944-1967. 


Genk  Hamilton,  advertising  man¬ 
ager,  Mnryville-AIcoa  (Tenn.)  Daily 
Times — promoted  to  advertising  direc¬ 
tor.  Paul  Bales,  assistant  advertising 
manager — to  retail  advertising  man¬ 
ager. 

^ 

Scott  Young,  columnist  for  the  To¬ 
ronto  Globe  and  Mail — appointed  to  a 
royal  commission  to  investigate  violence 
in  the  Canadian  media.  He  will  take  a 
leave  of  absence  from  the  paper  to  work 
on  the  commission. 

*  *  * 

Harry  Dean  Marsh,  Baylor  U.  dept, 
of  journalism  faculty — named  profes¬ 
sor  and  chairman  of  the  dept,  of  jour¬ 
nalism  at  the  U.  of  Aransas. 

*  *  Hf 

Joe  Patrick,  assistant  professor  of 
journalism,  Drake  University,  Des 
Moines,  Iowa — ^to  acting  dean  of  the 
school.  He  succeeds  D.  Wayne  Row¬ 
land,  who  will  now  teach  at  the  school. 

*  *  :4c 

Deidre  Carmody,  repoiter  for  the 
New  York  Times,  and  Peter  Coutros, 
reporter  for  the  N.Y.  Daily  Neivs — win¬ 
ners  of  the  1975  Mike  Berger  Award 
sponsored  by  Columbia  University. 

4c  « 

Ken  Clawson,  former  reporter  for 
the  Washington  Post  and  a  director  of 
communications  during  the  Nixon  ad¬ 
ministration  —  to  Wheelabrator-Fryc, 
Inc.,  N.Y.C. 

*  «  « 

Jack  Baker,  recent  graduate  of  Ohio 
University — named  managing  editor  of 
the  Greenup  County  Sentinel,  Greenup, 
Ky. 


Robert  J.  Sullivan,  former  assistant 
financial  editor  for  UPI — named  direc¬ 
tor  of  public  relations  for  Union  Labor 
Life  Insurance  Co. 

*  *  * 

Mark  Godwin,  former  assistant  Sun¬ 
day  editor.  Anchorage  (Alaska)  Daily 
Times — named  a  staff  writer  in  the 
Alyeska  Pipeline  Service  Co.  public  af¬ 
fairs  dept.  Louis  Cancelmi,  former  ac¬ 
count  executive  with  Murray  Kraft  & 
Rockey,  Inc.,  Anchorage — now  a  news 
media  representative  in  the  public  af¬ 
fairs  dept,  of  Alyeska. 

*  *  * 

Ted  Burgert,  Hill  and  Knowlton, 
New  York — to  Burson-Marsteller,  New 
York. 

4(  *  « 

Hobby  Myers,  publisher  of  the  San 
Diego  (Calif.)  Sentinel  Newspapers  and 
a  47-year  veteran  of  the  newspaper 
business — to  retire  Aug.  1. 

*  *  * 

William  Cl.ark,  Montana  Standard, 
Butte,  reporter — retired. 


dPa (A, 

Confidential  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
19  Years  Nation-Wide  Personal  Service 


Daniel  Pecaro — elected  president  of 
WGN  Continental  Broadcasting  Co.,  a 
subsidiary  of  the  Tribune  Co.,  Chicago, 
Ill. 

<!•  « 

Ron  Ehrhardt,  national  sales  man¬ 
ager,  Goss  Web  Equipment — named 
marketing  director  of  Koenig  &  Bauer- 
USA. 

*  *  * 

Rich.\rd  Wilson,  founder  of  the 

Washington  bureau,  Des  Moines  Reg¬ 

ister  and  Tribune — retired  after  49 
years  with  the  i>apers. 

«  *  4: 

Robert  Willard,  former  manager  of 
the  Wall  Street  Journal  advertising  of¬ 
fice  in  Cleveland — to  Penton  Publishing 
Co.  as  Denver  district  manager. 


Tell  your 
customers  to 
cut  out  their 
advertisii^. 


Anne  H.\rt,  local  government  re¬ 
porter  for  the  Knoxville  (Tenn.)  News- 
Sentinel — named  director  of  intergov¬ 
ernmental  relations  for  the  city  of 
Knoxville,  and  executive  assistant  to 
Mayor  Kyle  Teste rman. 

*  ♦  ♦ 


Kellee  Reinhart,  Alabama  Press 
.\ssn.  assistant  manager — resigned- 

*  >K  * 


Frank  Harwell,  editor  of  the  South 
Alabamian  —  named  editor  of  the 
diatom  (Ala.)  Call  Neivs-Dispatch. 

*  *  * 


W.  Bowman  Cutter,  executive  direc¬ 
tor  of  the  Cable  Television  Information 
Center,  Washington,  D.C. — named  as¬ 
sistant  to  the  president  of  the  Wash¬ 
ington  Post. 

•  *  * 
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Circulation 

Door  knocking  campaign 
sells  7,847  subscriptions 


By  Randy  Phillips 

A  month  when  local  unemployment 
reached  a  record  high  hardly  seems  the 
time  for  a  daily  newspaper  to  start  an 
all-out  circulation  drive. 

But  the  Columbus  (Ga.)  Enquirer 
and  Columbus  Ledger  did  just  that. 
Building  on  a  pilot  program  by  sister 
Knight-Ridder  newspapers  in  Macon, 
the  two  Columbus  dailies  combined  con¬ 
ventional  methods  with  a  mass  door-to- 
door  effort  by  circulation  employes  and 
managers  from  all  departments  to  sell 
new  subscriptions. 

The  result  for  the  two  newspapers, 
with  a  combined  64,662  daily  circula¬ 
tion  (1974  audit),  was  7,847  new  sub¬ 
scriptions  during  the  six-week  cam¬ 
paign. 

Net  gain 

The  net  gain  in  combined  daily  cir¬ 
culation  (unaudited)  during  the  six- 
w'cek  campaign  was  3,950. 

With  a  large  number  of  transient 
subscribers  because  of  nearby  Fort 
Benning,  the  Columbus  newspapers 
must  write  around  1,600  new  orders 
during  a  normal  month  to  avoid  a  net 
circulation  loss. 

With  a  worsening  local  economy  and 
in  the  wake  of  a  price  increase,  the 
two  papers  actually  lost  circulation  the 
three  months  preceding  the  drive.  Cir¬ 
culation  director  Don  White  estimates 
that  without  the  extra-six-week  effort 
the  company  could  have  had  a  net  loss 
of  another  1,000  subscribers. 

The  gain  more  than  offset  one  pa¬ 
per’s  circulation  loss  over  the  past 
year,  from  two  price  increases  and  a 
worsening  economy,  and  recovered  most 
of  the  circulation  lost  by  the  other. 
There  were  also  less  tangible  gains. 
Editorial  personnel  got  an  unusual 
chance  to  test  the  public’s  opinion  of 
their  product.  Readers  and  potential 
readers  met  photographers,  editors  and 
top  executives  who  before  may  have 
been  part  of  a  shadowy  corporate  ab¬ 
straction. 

“More  important  than  the  number  of 
readers  we  gaine<l  is  the  rapport  that 
developed  between  managers  from  the 
different  departments’’  during  the  cam¬ 
paign,  adds  circulation  director  Donald 
White. 

Challenged  by  h(‘ad  office 

Both  the  Macon  and  Columbus  efforts 
were  sparked  by  challenges  from 
Knight-Ridder  president  .41vah  Chap¬ 
man  to  find  new  ways  to  increase  mar¬ 
ket  penetration. 

Three  major  changes  were  made  in 
the  successful  model  Macon  developed. 


Kandy  Phillips  is  a  reporter  for  the 
Columbus  Enquirer, 


First,  the  Ledger- Enquirer  chose  not  to 
use  “non-subscribers  lists,”  drawn  by 
comparing  the  city  directory’  with  car¬ 
riers’  subscribers  lists. 

Management  theorized  such  a  list 
would  be  more  trouble  than  it  was 
worth.  It  was  felt  the  personal  contact 
would  be  worthwhile  whether  the  em¬ 
ploye-salesman  knocked  on  the  door  of 
a  subscriber  or  non-subscriber.  And 
with  little  overlap  between  morning 
and  afternoon  circulations,  it  w’as  be¬ 
lieved  contact  with  subscriber  to  one 
paper  would  provide  an  opportunity  to 
sell  both. 

Secondly,  the  bulk  of  the  sales  effort 
came  from  the  circulation  department. 
Only  managerial  personnel  were  in¬ 
volved  outside  circulation. 

Thirdly,  the  door-knocking  campaign 
by  42  circulation  employes  and  49  man¬ 
agement-level  employes  was  tied  with 
other  sales  vehicles. 

For  the  first  time  in  memory,  the 
company  used  radio  and  television 
spots  that  stressed  the  distinctive  fea¬ 
tures  of  both  publications. 

Outside  circulation  teams  working  on 
commission  were  added  (the  best  were 
kept  after  the  drive  ended)  and  the 
telephone  sales  operation  beefed  up. 

The  drive  also  coincided  with  a  car¬ 
riers’  contest  the  newspaper  sponsors 
each  year. 

Sales  goals  set 

The  door-to-door  circulation  employes 
campaign,  dubbed  “Operation  Big 
Foot”  by  White,  began  January  15. 
Non-circulation  employes  w’orked  under 
the  eye  of  Ledger-Enquirer  general 
manager  Glenn  Vaughn. 

At  a  meeting  of  division  heads, 
Vaughn  announced  he  would  personally 
sell  10  subscriptions  and  challenged 
division  directors  to  do  the  same.  They 
in  turn  challenged  their  department 
heads,  and  so  on  down  the  line  to  the 
lowest  managerial  echelons. 

A  two-day  seminar  led  by  Knight- 
Ridder  senior  vicepresident  Byron  Har¬ 
less  prepared  employes  for  the  drive. 
Ledger-Enquirer  advertising  director 
Dennis  -4tkin  taught  the  theory  of 
salesmanship,  and  Don  White  demon¬ 
strated  the  practical  technique. 

Ledger-Enquirer  executive  editor 
Carrol  Dadisman,  Enquirer  editor  Car- 
roll  Lisby  and  Ledger  editor  Carlton 
Johnson  spoke  on  content  of  the  two 
papers. 

Practice  sales  pitches  w’ere  video¬ 
taped,  replayed  and  critiqued. 

The  fledgling  salesmen  were  then 
given  a  circulation  promotion  pack, 
sample  newspapers,  and  territory  call 
sheets  culled  from  city  directories  and 
grouped  by  census  tract. 


Included  in  the  sales  materials  were 
flyers  offering  a  13-week  trial  subscrip¬ 
tion  with  a  money-back  guarantee,  a 
door  hanger  to  be  left  when  no  one  was 
at  home,  and  a  sample  sales  talk  to  re¬ 
fresh  the  salesman’s  memory  if  he 
started  fumbling  when  actually  con¬ 
fronted  with  a  potential  subscriber. 

Promotion  bark-up 

The  standard  talk  included  stock 
answers  to  typical  objections  voiced  by 
contacts  (had  poor  service  before,  can’t 
afford  to  subscribe,  no  time  to  read  the 
paper,  already  get  the  news  from  tele¬ 
vision.) 

Management  employed  a  batter  of 
promotional  devices — “prestige,  success, 
money,  prizes,  loyalty,  everything  you 
can  think  of  that  has  motivated  people 
to  get  out  and  sell,”  remarks  White. 

Circulation  employes  competed  for 
prizes  that  ranged  from  a  trip  to  the 
Bahamas  to  a  color  tv  and  points  con¬ 
vertible  into  “funny  money”  for  use  at 
a  banquet-auction  at  the  end  of  the 
sales  drive. 

Management  team  members  got  a 
fi-ee  meal  and  competed  for  the  “I  done 
did  it”  campaign  lapel  button  awarded 
for  selling  at  least  10  subscriptions. 

The  company  estimates  each  em¬ 
ploye-sold  subscription  cost  $3.62.  The 
average  cost  per  order  from  other 
sources  during  the  drive  was  $2.52. 

A  key  feature  to  the  success  of  the 
campaign,  one  that  made  it  possible 
for  employes  to  sell  subscriptions  with 
a  clear  conscience,  work  begun  over  a 
year  ago  to  improve  home  delivery. 

Since  then,  customary  service  com¬ 
plaints  have  almost  halved — from  one 
for  every  900  deliveries  in  the  city  zone 
to  one  per  1,700. 

Over  the  grumbling  of  some  new’s- 
men,  deadlines  have  been  moved  up 
and  daily  press  times  made  more  inflex¬ 
ible  to  insure  regularity  of  delivery  to 
carriers’  pickup  points. 

Knight-Ridder  vicepresident  John 
McMullan  gleans  four  major  lessons 
from  the  Macon  and  Columbus  experi¬ 
ences: 

“There  is  no  substitute  for  orga¬ 
nized,  continuing  sales  efforts  on  the 
part  of  the  circulation  staff,”  he  said. 
Increasing  circulation  gives  a  “spirit¬ 
ual  uplift”  to  the  entire  organization. 
“Sales  training  has  been  too  much  ne¬ 
glected  in  the  newspaper  business.” 

And  most  importantly,  “Many,  many 
potential  subscribers  are  just  not  tak¬ 
ing  the  paper  because  they  haven’t 
been  asked.  The  business  is  out  there 
if  somebody  just  knocks  on  a  door  to 
get  it.” 

• 

L&M  changes  ads 

Liggett  &  Myers  Inc.  of  New  York 
has  redesigned  its  campaign  for  L&M 
cigarettes  switching  to  the  theme,  “The 
Proud  Smoke.”  .Although  advertising 
is  measured  at  $7  million  annually  for 
the  tobacco  company  which  formerly 
used  “Wide  Open  Flavor”  as  the  cam¬ 
paign  theme,  no  new  budget  figures 
have  been  released,  .\gency  for  com¬ 
pany  is  Cunningham  &  Walsh. 
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We  owe  our 


Sunday  edition 


toECRM 

scanners.” 

Tom  Trauth 
Production  Manager 
Tribune-Review 
Greensburg,  Pa. 


“I  thought  the  introduction  of  OCR  scanners  would  improve  our 
efficiency,”  recalls  Tom  Trauth.  “But  I  had  no  idea  how  much. 
"The  transition  to  ECRM  AUTOREADERS  went  so  smoothly," 
says  Trauth,  “that  in  almost  no  time  we  had  all  our  editorial  and 
classified  ad  matter  running  on  the  scanners.  But  despite 
extended  deadlines,  we  found  the  AUTOREADERS  could  still 
handle  more  work  than  we  could  possibly  give  them  in  the 
course  of  our  normal  six-day  operations. 

“It  wasn’t  long  before  a  strike  in  nearby  Pittsburgh  gave  us  the 
opportunity  we’d  been  waiting  for.  And  in  less  than  two  weeks, 
we  were  out  on  the  stands  with  the  Sunday  Tribune-Review 
with  no  increase  in  staff! 

"Many  of  the  readers  who  came  to  us  during  the  strike  have 
stayed  with  us  ever  since.  And  the  reason  is  simple:  more 
news.  Because  of  our  later  deadlines,  we’re  the  only  Sunday 
paper  in  metropolitan  Pittsburgh  with  late  Saturday  night 
sports  reports.” 

By  eliminating  rekeyboarding  of  typed  copy,  and  by  perforating 
tape  faster  than  even  the  most  experienced  human  keyboard 
operator,  AUTOREADERS  commonly  allow  papers  to  include 
late-breaking  news— while  virtually  doing  away  with  errors. 
“And  the  system  is  so  flexible,”  says  Tom,  “almost  everything 
goes  on —editorial,  classified,  even  our  TV  magazine  and  Sun¬ 
day  supplement,  FOCUS.  And  we’re  growing  all  the  time.  Yet  I 
still  don’t  feel  I’ve  used  the  system  to  its  full  capacity. 

“It’s  no  exaggeration  to  say  that  we  owe  our  Sunday  edition  to 
the  AUTOREADERS.  Without  them,  we  couldn’t  put  it  together 
if  we  had  all  year.” 


ECRM. 

The  first  name  in  OCR. 

The  Tribune-Review’s  experience  has  been  successful.  But 
it’s  hardly  unique. 

As  the  company  that  pioneered  the  first  practical  OCR  system 
for  the  graphic  arts,  ECRM  has  helped  papers  (from  5,000  cir¬ 
culation  dailies  to  the  world’s  largest)  to  increase  productivity 
and  profits  for  a  remarkably  small  investment. 

Investigate  ECRM  and  find  out  what  an  AUTOREADER  could 
be  doing  for  you.  For  more  information,  call  or  write  today. 


ECRM,  INC. 

205  BURLINGTON  ROAD 
BEDFORD,  MASSACHUSETTS  01730 
(617)  275-1760 


REGIONAL  OFFICES 

NEW  ENGLAND  MID-ATLANTIC  SOUTHEAST  SOUTH  SOUTHWEST  MIDWEST  WEST 

205  Burlington  Road  N93 Farview  Avenue  Suite  310.  Building  340  Suite  111  Suite408  Suite209  Suite608 

Bedtord.  Massachusetts  01730  Paramus.  New  Jersey  07652  Interstate  North  Pkwy  5445  Mariner  Street  4230  LBJ  Freeway  2620  East  Higgins  Road  999  N.  Sepulveda  Blvd 

(617)275-1760  (201)262-2228  Atlanta.  Georgia  30339  Tampa.  Florida  33609  Dallas.  Texas  75234  Elk  Grove  Village.  Illinois  60007  El  Segundo.  California  90245 

(404)434-9335  (813)879-3282  (214)661-1338  (312)593-7650  (213)640-0694 


le  San  Rafael  (Calif.)  Independent  Journal  won 
carrier  promotion  for  newspapers  under  100,000 
I  a  program  including  ads,  contests,  achievement 
awards,  trips  and  a  carrier  paper. 


SOMETHING  NICE — In-paper  series  featuring  carriers  wearing 
Miami  News  "Something  Nice  to  Come  Home  To"  T-shirts  won 
First  Prize  for  newspapers  under  100,000  circulation  in  the  Edi¬ 
torial/circulation  in-paper  category. 


TV  JUDGES — Comparing  scores  in  judging  at  the  Television  Bureau 
of  Advertising  are  judges  Walter  Vetter,  TVB;  Donald  Klein,  Dancer, 
Fitzgerald  &  Sample;  and  Murray  Gross,  TVB. 


Newspaper-in-the-classroom  programs  are  reviewed  by  judges 
John  Murphy,  Texas  Daily  Press  Assn.;  and  Ted  DeFelice,  presi¬ 
dent,  Type  House,  Inc.  Also  judging  in  this  classification  was 
Douglas  Craig,  president,  Craig  &  Associates. 


circulation  proup  for  each  classification, 
in  some  instances  they  added  a  second 
Certificate  when  the  point-system  of 
judging  resulted  in  a  tie. 

Merit  award  winners  were:  Chicago 
Tribune,  Le  Soleil  (Quebec),  Nashville 
Banner,  Detroit  News,  Riverside  Press- 
Knterprise,  New  York  Times,  Arizona 
Daily  Star  and  Tucson  Daily  Citizen, 
El  Paso  Times-Herald  Post,  Newsday, 
Des  Moines  Register  &  Tribune,  Chi¬ 
cago  Tribune,  Chattanooga  Times,  To¬ 
ronto  Sun,  Vancouver  Sun,  Springfield 
(Ill.)  State-Journal  &  Register,  Pad- 
dock  Publications,  Gannett  Newspa¬ 
pers,  Atlanta  Journal  &  Constitution, 
San  Bernardino  Sun-Telegram,  San 
Mateo  Times,  Lubbock  Avalanche- 
Journal,  Milwaukee  Journal,  Oshawa 
(Ont.)  Times,  Detroit  Free  Press,  Ta¬ 
coma  News-Tribune,  and  the  Houston 
Chronicle. 
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purpose  of  developing  carpools. 

Newspaper  -  in-the-Classroom  classifi¬ 
cation  winners  were  (over  100,000)  the 
Minneapolis  Star  and  Tribune,  and  the 
Harrisburg  (Pa.)  Patriot  News  (under 
100,000). 

The  Long  Beach  Independent  Press- 
Telegram  won  First  Prize  for  newspa¬ 
per  films  (newspapers  over-100,000)  for 
“The  Hero,”  a  film  directed  to  adver¬ 
tisers  and  advei'tising  agencies  on  the 
southern  California  newspaper  market, 
produced  by  Steve  Sohmer  &  Associates. 
A  Certificate  of  Merit  was  awarded 
in  the  category  to  the  Houston  Chronicle 
for  a  four-minute  tour  of  the  Chron¬ 
icle’s  newsroom  and  plant,  created  for 
showing  on  a  continuing  basis  ,at  the 
Houston  airport  and  other  transporta¬ 
tion  centres. 

Judges  for  the  motion  picture  classifi¬ 
cation  w’ere  Carl  Lenz,  president,  and 
Jack  Lusk,  vicepresident.  Modern  Talk¬ 
ing  Picture  Service,  Inc.;  and  Robert 
Harland,  vicepresident,  production, 
Avon  Productions,  Inc. 

While  the  judges  were  instructed  to 
award  one  Certificate  of  Merit  in  each 


There  are  only  three  major 
vehicles  to  keep  us  informed 
as  to  what  is  going  on 
in  Washington:  the  electronic 
media,  the  print  media,  and 
Doonesbury. . .  not  necessarily 
in  that  order”  ^  ^  . 


-Gerald R.  Ford 


President.  United  States. 

Radio  Television 
Correspondents  Association 
Annual  Dinner—  March  Id.  P>7S 


Garry  Trudeau,  creator  of  Doonesbury 


Congratulations  to  Garry  Trudeau, 
creator  of  Doonesbury,  upon  winning 
The  1975 Pulitzer  Prize  in  Journalism 


'I'ht'  \\r\  brilliaiK'f  of  tliis  xoimu  man  is  s\  iiclicafcd  in  omt  f(K)  new  spapors 
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inal  Yale  (Uirloons  ('•S7..9.5),  Joaiiic  (S2.2.5).  The  Fireside  Watertiate  ($7. .9.5) 
(with  co-anthor  Niiholas  son  Hoffman).  tlu‘  forthcoinimj  Manifest  Deslini/ 
in  Paeo  Pai’o  (SH.DS)  (also  co-anthored  with  son  lloffnian).  Well  Take  It 
From  Here.  Same  (■S2.2.5).  and  Ihisied  rS'2.2.5).  —  all  pnhlishcil  hs  Sliced 
and  Ward,  Inc.,  a  snhsidiars  of  I'nisorsal  Press  Ssndiiate  and  asailahh*  at 
sour  Ixiokseller  or  from  the  pnhlisher. 
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Research  entries  in  E&P  Promotion  Awards 
Competition  are  studied  by  Dr.  Irvin  B. 
Miller,  University  of  Houston  and  Carol  Pul- 
more,  president  of  Carol  Fulmore  Advertis¬ 
ing.  at  judging  at  the  Houston  Oaks  Hotel. 


Dave  Keith,  director  of  corporate  communi¬ 
cations,  Houston  Natural  Gas  Co.,  and  Fred 
Korge,  president,  Baxter  &  Korge,  examine 
entries  in  the  circulation/editorial  in-paper 
promotion  classiFcation. 


(Publisher  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the  com¬ 
munications  industry. 


Advertising  News 
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Annual  Subscription — U  S  A.,  SA30.00.  Payment 
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currency. 
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SCULPTURED — "One  Stands  Out"  series  of 
ads  created  for  the  Canadian  business  press, 
featuring  paper  sculpture  illustrations  pro¬ 
duced  by  students  at  Alberta  College  of  Art 
won  First  Prize  (newspapers  under  100,000) 
for  the  Co/gory  Herald. 
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Roy  H.  Copperud’s 


Editorial  workshop 


Some  Third-Guessing 

Recently  the  Writing  and  Editing  Committee  of  the 
Associated  Press  Managing  Editors  compiled  a  list  of  50 
common  errors  in  newswriting  (E&P,  Dec.  7,  1974,  page 
16).  It  prompted  Hubbard  Keavy,  the  retired  Los  Angeles 
bureau  chief  of  the  AP  and  himself  a  practiced  wordsmith, 
to  drop  me  a  note  asking,  in  something  of  a  low  dudgeon. 
“Is  it  possible  that  today’s  reporters  are  making  some  of 
the  same  errors  I  made  50  year  ago?  The  obvious  answer, 
after  reading  the  list,  is  YES.  Dammit!” 

Well,  to  proceed,  as  the  committee  broadmindedly  con¬ 
cluded  in  its  introduction,  “There’s  plenty  of  room  for 
quibbling  about  the  list.”  Readers  of  it  were  invited  to  ac¬ 
cept  the  tips  they  like  and  “change  those  you  don’t  like,  as 
your  conscience  allows.” 

Since  this  department  is  dedicated  to  quibbling,  I  could 
not  resist  such  an  invitation.  So  I  propose  to  go  through 
the  list,  taking  up  the  points  that  attracted  my  attention 
and  giving  readers  the  same  license  to  quibble  that  the 
committee  did. 

Point  2  recommends  afterivard  over  afterwards,  com¬ 
menting.  “The  dictionary  allows  use  of  afterwards  only  as 
a  second  form.”  What  bothers  me  about  this  is  that  word 
allows.  It  makes  me  suspect  that  the  committee  thinks  there 
is  a  blight,  or  pox,  of  some  kind  on  forms  the  dictionary 
lists  in  second  place.  Listing  in  the  first  position,  as  all  edi¬ 
tors  should  know,  indicates  simply  that  the  form  is  the  one 
in  widest  use,  and  has  nothing  to  do  with  rightness  or 
wrongness.  Preference  for  forms  listed  first  is  a  matter  to 
be  decided  by  stylebooks,  with  some  such  general  statement 
as  “When  variant  spellings  are  given  in  the  dictionary, 
the  form  listed  first  will  be  used.”  If  exceptions  are  desired, 
note  them  specifically. 

A  related  and  much  more  noxious  idea  is  the  delusion 
that  every  word  has  only  one  basic  or  primary  meaning, 
and  that  any  others  that  may  be  included  in  a  dictionary 
are  suspect  or  inferior,  if  not  actually  erroneous.  It  is 
this  notion  that  leads  to  the  epidemic  clapping  of  quotation 
marks  around  words  that  newswriters  imagine  they  are 
using  in  something  other  than  a  literal  sense.  Any  mean¬ 
ing  of  a  word  that  a  dictionary  gives  without  qualification 
(such  as  dialectal  or  slang  or  substandard)  is  just  as  re¬ 
putable  as  the  others  cited. 

I  concur  with  the  committee  in  preferring  all  right  to 
alright,  though  Webster  III  has  cravenly  accepted  the 
latter,  together  with  develops.  Neither  form  has  won  any 
real  acceptance  among  the  literate.  The  committee,  inci¬ 
dentally,  often  invokes  “the  dictionary”  without  specify¬ 
ing  what  dictionary.  Dictionaries  do  differ,  sometimes 
sharply,  e.  g.  .  .  Webster  III  vs.  American  Heritage.  And 
there  are  others  of  good  repute,  including  Webster’s  New 
World  (no  relation  to  the  Merriam-Websters),  American 
College,  Standard  College,  and  Random  House. 

Specifying  which  dictionary  is  to  be  considered  the 
office  authority  is,  once  again,  the  business  of  a  style- 
book.  Regrettably,  because  its  judgments  on  usage  have 
been  so  widely  disputed.  Webster  III  is  the  closest  thing 
Americans  have  to  a  truly  unabridged  dictionary,  and  its 
scope  alone  makes  it  indispensable.  Still,  it  is  possible  to 
specify  a  different  one  for  decisions  on  usage. 
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YOU  CAN  DO  YOUR  PART! 


Pressmen  reinstated 
under  court  order 


GRAPHICS — Outstanding  use  of  art  and 
color  won  First  Prize  in  the  Poster  classifica¬ 
tion  for  the  San  Rafael  Independent-Journal, 
in  the  under  100,000  circulation  category. 


Chief  Judfre  George  L.  Hart  of  the 
U.S.  District  Court,  Washington,  D.C., 
ordered  on  May  9th  the  Wanhinfiton 
(D.C.)  Post!  to  reinstate  the  jobs  of 
any  of  the  36  pressmen,  laid  off  earlier 
as  an  economy  measure,  who  person¬ 
ally  notify  the  newspaper  that  they  are 
available  for  regular  full  time  employ¬ 
ment. 

In  December,  1974  the  Post  announced 
a  layoff  (E&P,  Jan.  11,  1975)  of  36 
pressmen  as  a  money-saving  measure. 
The  pressmen  are  members  of  Local  No. 
6  of  the  Newspaper  and  Graphic  Com¬ 
munications  Union. 

Judge  Hart  in  i.ssuing  the  reinstate¬ 
ment  order  al.so  continued  an  iniunction 
against  union  interference  with  opera¬ 
tions  of  the  newspaper.  The  order  also 
requires  that  a  labor  arbitrator  decide 
the  dispute  between  the  pressman’s 
union  and  The  Post. 


The  Miami  News 


OUNScRVATION — An  energy-saving  Share- 
the-ride"  campaign  sponsored  during  the 
gasoline  shortage  of  1974  won  First  Prize  for 
newspapers  under  100,000  for  the  Amarillo 
Globe-News. 


hut  not  Eleanor  Holmes  Norton’s  right 
to  be  called  Ms.  or  chairwoman.”  She 
also  suggested  reporters  use  the  term 
“Dr.”  if  they  are  unable  to  use  “Ms.” 

Ellen  Frankfort,  author  of  Vaginal 
Politics,  discussed  the  press’  “masculin- 
ist  bias,”  as  exemplified  by  the  Netv 
York  Times’  “essential  non-coverage” 
of  a  recent  case  of  a  psychiatrist  con¬ 
victed  of  having  illicit  sexual  relations 
with  a  female  patient.  Claiming  that 
“important  stories  are  always  covered 
by  men,”  she  asked  “Why  are  there  no 
female  Sy  Hershes?” 

Finally,  in  a  review  of  media  cover¬ 
age  of  male  and  female  homosexuals, 
two  representatives  of  the  National  Gay 
Task  Force  said  it  was  wrong  for  these 
groups  “only  to  be  seen  in  terms  of 
their  .sexuality.”  They  added  that  al¬ 
though  there  are  “no  negative  connota¬ 
tions  to  homosexuality,”  condescending 
attitudes  of  the  print  and  electronic  me¬ 
dia  are  hard  to  avoid.” 

•  New  York  magazine  has  agreed  to 

publish  an  acknowledgment  that  New 
o  1  I  •  m  j  York  Times’  reporter  Fred  Ferretti  did 

oCllOlfl.rSllip  timClS  the  re.search  and  the  originally  accepted 

version  of  a  story  on  a  Queens  com- 
The  University  of  Tennessee’s  Col-  munity  school  district  that  appeared 
lege  of  Communications  at  Knoxville  under  Jimmv  Breslin’s  byline  on  Feb- 
will  receive  $100,000  in  scholarship  ruary  8,  1971.  The  agreement  settled 
funds  during  the  next  five  years  from  out  of  court  a  $350,000  suit  for  plagiar- 
the  estate  of  Karl  A.  Bickel,  former  ism  and  literacy  piracy  filed  by  Fer- 
president  of  United  Press.  retti.  Damages  were  dropped. 
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Equality 


ments  are  not  making  similar  advances. 

Pamela  Meyer,  a  financial  page  re¬ 
porter  for  the  St.  Louis  Post-Dispatch, 
discussed  what  she  called  her  “experi¬ 
ence  with  a  so-called  liberal  newspa¬ 
per.”  She  .said  she  applied  for  her  posi¬ 
tion  in  July  1973  after  freelancing  for 
the  paper  for  three  years.  Although 
told  “the  local  businessmen  wouldn’t 
take  me  seriously,”  she  was  hired. 
Claiming  she  was  promised  assignments 
allegedly  given  to  a  new  young  male 
reporter  many  months  later,  she  filed 
a  discrimination  suit,  still  pending,  with 
the  E.E.O.C. 

Image  of  women 

The  second  half  of  the  conference 
was  devoted  to  discussion  of  the  image 
of  women  created  by  the  media. 

Ellen  Cohn,  columnist  for  the  New 
York  Daily  News,  said  it  was  “about 
time  the  media  take  the  responsibility 
for  every  word  it  issues.  It’s  astonish¬ 
ing  the  way  (they)  recognize  Leroi 
Jones’  right  to  be  called  Imamu  Baraka 


Plagiarism  suit  settled 


What  Gannett  told 
stockholders  May  6 


Gannett  President  Allen  H.  Neuharth 
said  he  expects  new  records  again  for 
the  national  newspaper  publishing  com¬ 
pany  in  1975.  He  spoke  at  the  com¬ 
pany’s  annual  shareholders’  meeting 
(May  6)  in  Rochester,  N.  Y. 

And  Paul  Miller,  chairman  of  the 
board,  added  that  Gannett  has  never 
enjoyed  a  more  secure  place  in  the 
American  economy  or  faced  the  future 
with  more  confidence. 

Neuharth  cited  three  reasons  why 
Gannett  is  expected  to  produce  its 
eighth  consecutive  record  year  since 
becoming  a  public  company — “The 
ability  of  our  people  .  .  .  the  flexibility 
of  our  operations  .  .  .  the  indispensabil¬ 
ity  of  our  products.” 

In  his  remarks  to  some  200  share¬ 
holders,  the  Gannett  presidentt  and 
chief  executive  said  that  just  as  Gan- 
nett’s  newspapers  on  Guam  have  be¬ 
come  indispensable  with  vital  informa¬ 
tion  and  understanding  of  the  Vietnam 
refugees  who  have  flooded  that  tiny 
island,  all  50  Gannett  newspapers  dem¬ 
onstrate  daily  their  local  indispensa¬ 
bility. 

As  for  ability  and  flexibility,  Neu¬ 
harth  said  the  company’s  21%  first 
quarter  gain  was  not  the  result  of 
booming  business  but  rather  “the  skill¬ 
ful  planning  done  by  many  key  people 
months  ago  in  anticipation  of  even 
tougher  times  and  the  effective  imple¬ 
mentation  of  those  plans  now  is  bring¬ 
ing  us  through  these  very  tough  times 
in  very  good  shape.” 

And  beyond  the  near-term,  Neuharth 
said  there  is  a  great  deal  of  attention 
to  the  long-term  in  the  form  of  a  nine- 
member  study  commission  of  Gannett 
executives  charged  with  developing  a 
blueprint  for  the  next  decade. 

Miller’s  confidence  in  the  future  for 
Gannett  was  extended  to  the  entire 
U.S.  newspaper  industry. 

He  cited,  for  example,  the  question 
about  the  affect  of  technology  that 
would  deliver  printed  material  electron¬ 
ically  into  the  home,  and  said: 

“If  it  develops  there  are  advantages 
to  such  a  process  .  .  .  newspapers  will 
themselves  be  making  use  of  them.” 

The  Gannett  chairman  said  that  the 
American  press  has  never  been  stronger 
“with  more  highly  trained  personnel, 
greater  resources,  efficiency-improving 
technological  advances,  and  a  commit¬ 
ment  to  duty  and  truth  unmatched  any¬ 
where.” 

He  said  that  newspapers  often  are 
criticized  for  printing  too  much  bad 
news,  but  that  Gannett  shareholders  had 
some  good  news  this  year. 

“Would  you  say,”  he  asked  share¬ 
holders,  “that  it’s  good  news  if  that 
company — in  a  recession  year  —  in¬ 
creases  dividends,  reduces  debt  and  sets 
new  records  for  revenues  and  profits? 
“Would  you  count  it  good  news  if  in 


that  same  year  that  company  of  yours 
disposed  of  marginal  operations  and 
pruned  payrolls  while  increasing  pro¬ 
ductivity  and  expanding  personnel  in 
Washington  and  other  news  centers  for 
even  better  news  coverage? 

“And  would  you  classify  as  good 
news  continued  growth  through,  say, 
addition  of  three  newspapers  and  two 
broadcasting  stations  as  well  as  the  re¬ 
search  firm  of  Lou  Harris  and  .Associ¬ 
ates  since  last  we  met?” 

Harris  also  spoke  at  the  meeting  and 
said  we  live  in  a  time  when  gaps  rarely 
have  been  wider  l>etween  citizens  and 
their  leaders,  l)etween  producers  and 
their  customers  and  most  factions. 

The  pollster  said  that  “people  are  not 
always  right,  but  today  they  are  leagues 
ahead  of  their  leaders.” 

He  added  that  he  was  delighted  that 
objective  journalism  was  back  in  vogue 
and  that  “timidity  over  reporting  the 
■facts,  of  not  trusting  the  local  reporter 
and  editors,  of  not  hearing  out  a  wide 
spectrum  of  views,  will  inevitable  lead 
to  a  tyranny  the  .American  public  sim¬ 
ply  will  not  accept.” 

In  other  matters  at  the  meeting: 

Robert  L.  Collson,  president  and  pub¬ 
lisher  of  the  Elmira  (N.Y.)  Star-Ga¬ 
zette  and  Sunday  Telegram,  was  elected 
a  director  to  succeed  Thomas  P.  Dolan, 
chairman  and  publisher  of  Westchester 
Rockland  Newspapers,  under  a  rotating 
director  plan  among  Gannett  publishers. 

Peat,  Marwick,  Mitchell  &  Co.  were 
re-elected  as  independent  auditors  of 
the  company. 

• 

Insert  pay  defeated 

A  measure  that  would  have  given 
Maine  newspaper  carriers  a  penny  for 
each  supplement  they  deliver — already 
endorsed  by  the  State  House  of  Repre¬ 
sentatives — has  gone  down  to  defeat  in 
the  State  Senate  by  a  15-11  vote.  Maine 
newspaper  interests  had  mounted  a  siz¬ 
able  lobbying  effort  against  the  pro¬ 
posed  legislation. 

• 

Sports  editors  to  meet 

The  second  annual  meeting  of  the 
Associated  Press  Sports  Editor’s  Asso¬ 
ciation  is  set  for  June  2-3  at  the  Ala¬ 
meda  Plaza  Hotel  in  Kansas  City.  The 
group  numbers  more  than  250  members. 
Dave  Smith,  sports  editor,  Boston 
Globe,  is  president  of  APSEA. 

•  I 

NYSE  seminar  | 

The  New  York  Stock  Exchange  will  I 
sponsor  a  1-day  seminar  for  members  j 
of  the  National  Conference  of  Editorial  ! 
Writers  on  Monday,  June  2,  at  the  Ex-  I 
change.  I 
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is  a  weekly  news  and 
feature  service  devoted 
to  women  who  want  to 
look  well  and  dress  well. 

Edited  by  Florence  de 
Santis,  it  includes 
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exclusive  news  breaks, 
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is  a  weekly  package  of 
features  and  photos  for 
women  who  want  to 
beautify  their  homes. 

Genevieve  Fernandez 
tells  readers  how  to 
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Book  review 

Knights  shine 
in  Smiley’s  story 
of  Miami  Herald 

Nixon  Smiley’s  book,  Knights  of  the 
Fourth  Estate,  a  $14.95  volume  pub¬ 
lished  by  E.  A.  Seemann,  Miami,  Fla., 
forecloses  a  natural  title  for  a  broader 
study  of  the  Knight  family’s  role  in 
journalism. 

Actually,  Smiley’s  six  years  of  re¬ 
search  while  he  was  also  engaged  as 
the  Miami  Herald’s  peripatetic  report¬ 
er  of  Florida  history  and  culture  re¬ 
sulted  in  The  Story  of  the  Miami  Her¬ 
ald  and  a  limited  one,  at  that,  covering 
only  the  period  from  its  founding  in 
1910  until  com  detion  of  the  modern 
publishing  house  in  1963. 

Smiley  began  working  for  the  Herald 
in  1935,  when  its  founder,  Frank  B. 
Shutts,  was  still  active  as  its  publisher 
and  Moses  Annenberg’s  sensational 
tabloid,  the  Miami  Tribune,  was  its 
major  competitor.  So  much  of  the  ma¬ 
terial  for  the  book  consists  of  Smiley’s 
personal  recollections  and  experiences, 
embellished  by  the  reminiscences  of 
colleagues.  One  of  the  latter,  Lee  Hills, 
encouraged  Smiley  to  write  the  book 
and  contributed  many  anecdotes  rela¬ 
tive  to  the  Knights,  Jack  and  Jim,  and 
their  associates  in  publishing. 

What  Jack  Knight  paid 

.\t  the  outset,  Smiley  sets  the  record 
straight  as  to  the  deal  that  John  S. 
Knight  made  with  Colonel  Shutts — 
both  were  mid  westerners — for  the  Mi¬ 
ami  Herald  in  1937.  Some  other  ac¬ 


counts  have  attributed  to  Shutts,  who 
was  a  lawyer  for  the  Florida  developer 
Henry  M.  Flagler,  a  quotation  that 
went  like  this:  “I  took  a  couple  of 
country  boys  from  Akron  for  $3  mil¬ 
lion.”  Tbe  price  really  was  $2.25  mil¬ 
lion,  plus  $12,000  a  year  for  Shutts  as 
a  consultant  for  10  years,  according  to 
Smiley. 

The  sale  was  negotiated  for  Knight 
by  the  family  lawyer,  C.  Blake  McDow¬ 
ell,  but  the  idea  for  it  had  been  pro¬ 
vided  by  the  fabulous  broker.  Smith 
Davis.  A  few  years  later,  Davis  initi¬ 
ated  the  takeover  of  the  Miami  Tribune 
from  Moses  Annenberg,  king  of  the 
racetrack  wires.  Annenberg  shifted  his 
journalistic  interest  northward  and 
bought  the  Philadelphia  Inquirer  for 
about  $15  million.  In  a  postscript  to 
the  Miami  Herald  story,  Smiley  notes 
that  the  paths  of  the  Knights  and  the 
Annenberg  family  crossed  again  in 
1969  when  Knight  Newspapers  Inc. 
bought  the  Philadelphia  Inquirer  and 
the  Philadelphia  Daily  News  from 
Walter  .\nnenberg  for  $55  million. 

Smiley  quotes  a  sarcastic  observer 
as  saying  “that  sale  was  Walter  An¬ 
nenberg’s  greatest  contribution  to 
journalism.” 

From  the  day  the  Knights  bought  it 
the  Miami  Herald  practiced  vigorous 
journalism;  more  so,  in  Smiley’s  as¬ 
sessment,  than  its  rival,  the  Miami 
News,  which  was  owned  by  the  Cox 
family  from  Ohio.  Today  the  News  is 
published  from  the  Herald’s  plant. 

Miami  Herald  people 

People  like  John  Pennekamp,  a  mon¬ 
umental  figure  in  Florida  journalism 
who  still  writes  a  Herald  editorial  page 
column;  Jack  Bell,  political  reporter 
par  excellence;  Ben  Maidenburg,  tem¬ 
pestuous  city  room  czar;  George  Beebe, 
the  quiet  and  efficient  newsroom  execu- 
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tive;  Ned  Aitchison,  Steve  Trumbull, 
Juanita  Greene,  Larry  Jinks,  Lee  Hills 
and  .M  Neuharth  come  in  for  a  share 
of  the  glory  in  the  Herald’s  success. 
Others  too  numerous  to  mention  here 
figure  in  Smiley’s  narrative  which 
must  become  a  teacher’s  handbook  and 
a  student’s  guide  to  pursuing  “hot” 
stories. 

Nor  is  the  business  side  neglected  by 
Smiley.  To  Jim  Knight,  Lee  Hills  and 
-\lvah  Chapman  go  the  laurels  for 
keeping  the  Herald  fat,  healthy  and 
f  risky. 

That  a  couple  of  team  mates  like 
.411en  Neuharth  and  Lee  Hills,  who 
came  to  the  Knight  organization  along 
different  routes,  should  wind  up  as 
top  executives  of  two  of  the  country’s 
largest  newspaper  empires  (Gannett 
and  Knight-Ridder)  may  be  unusual 
but  not  accidental.  Smiley  recalls  their 
early  ideals  and  characteristics  while 
in  positions  of  authority  at  the  Herald. 

.41  Neuharth,  says  Smiley,  was 
“bright,  ambitious,  and  an  eager  op¬ 
portunist,”  but  he  was  a  tough  fact¬ 
finding  reporter.  “He  was  one  of  those 
rare  reporters  of  such  ability  and  or¬ 
derly  mind  that  he  could  research  a 
story  until  minutes  before  a  deadline, 
then,  hanging  up  the  telephone,  turn  to 
his  typewriter  and  bang  out  perfectly 
typed  ‘takes’  of  copy  as  a  copy  boy  ran 
the  pages  one  by  one  to  the  nervous 
city  editor.” 

When  Lee  Hills  moved  to  the  Herald 
to  inject  a  big  dose  of  Knight  journal¬ 
ism  into  it  he  encountered  a  frustra¬ 
tion  due  to  the  line  of  authority  that 
gave  the  circulation  director  and  the 
composing  room  superintendent  the 
ultimate  control  over  publishing  the 
paper.  This  resulted  in  the  Herald 
being  scooped  badly  on  the  Boston 
Cocoanut  Grove  disaster.  Hills  let  Jim 
Knight  know  he  would  not  stand  for 
such  an  arrangement  and  Knight  broke 
it  up. 

Smiley  gives  Hills  additional  credit 
for  the  Herald’s  steady  gains  in  circu¬ 
lation:  “As  a  result  of  Hills’  efforts 
the  Herald  had  become  widely  known 
as  a  newspaper  which  encouraged  in¬ 
dividual  style  and  original  writing. 
Good  straight  reporting  was  encour¬ 
aged,  too,  of  course.” 

Footnote:  Last  year  the  Miami  Her¬ 
ald’s  revenue  exceeded  $100  million. 

• 

Sorensen  excerpt 
series  offered 

The  Spotlight  Service  of  United  Fea¬ 
ture  Syndicate  has  bought  serial  rights 
to  Theodore  Sorensen’s  new  book, 
“Watchmen  in  the  Night”,  and  will  re¬ 
lease  a  series  of  five  articles  beginning 
;  May  25. 

Sorensen,  who  was  President  Ken¬ 
nedy’s  special  counsel  and  is  now  with 
a  New’  York  law  firm,  wrote  a  best¬ 
seller  “Kennedy.”  In  his  new’  book,  he 
examines  effects  of  the  Nixon  presi¬ 
dency  and  resignation  on  the  future  of 
the  White  House  and  its  relations  w’ith 
Congress  and  the  public. 
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SURVEY — The  Washington  Post's  survey  of  coverage  and  reader- 
ship  among  key  government  executives  earned  the  First  Prize  in 
the  Research  classification,  for  newspapers  with  circulations  over 
100,000. 


AUDIENCE — The  San  Rafael  (Calif.)  Independent-Journal  took 
top  honors  for  newspaper  research  for  newspapers  under  100,000 
with  its  1974  Audience  Study. 
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AOO  5  WHO — Ad  series  promoting  va 
Oklahoma  Cify  Times,  and  featuring  anil 
took  top  honors  in  the  editorial/circulation 
papers  over  100,000  circulation.  Ron  Clarke 
for  the  Oklahoman  Tinr 


BEST  TRADE  ADS — Campaign  of  full-color  spreads  promoting 
the  24-hour  Chicago  Tribune  as  the  "uncommon  dominator"  won 
First  Prize  for  trade  paper  promotion  in  the  classification  for 
newspapers  with  circulations  over  100,000. 


Public  service  classification  judges  Ben  Baldwin,  pres..  Smith, 
Smith,  Baldwin  &  Carlberg;  Bill  Secrest,  Houston  Lighting  & 
Power  Co.,  and  Jean  Brown,  Y&R,  confer  with  George  Wilt,  E&P 
before  announcing  their  selections. 
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Public  Relations  entries  in  E&P's  Promotion  Awards  Contest  are 
studied  by  judges  Jean  Brown,  president.  Rives,  Dyke/Y&R;  Bill 
Secrest,  public  affairs  mgr.,  Houston  Lighting  &  Power  Co.;  and 
Dr.  I.  B.  Miller,  University  of  Houston. 


1,700  attend 
4th  Liebling 
convention 

The  Fourth  A.  J.  Liebling  Counter- 
Convention  took  place  last  weekend 
(May  8-11),  with  1,700  persons  attend¬ 
ing  some  of  the  22  panels,  several  par¬ 
ties  and  just  milling  around. 

Attendance  was  off  slightly  from  last 
year,  possibly  because  the  registration 
fee  went  up  to  $20  from  $15.  There 
were  1,400  registrants,  120  panelists, 
75  volunteers  and  about  several  hun¬ 
dred  gate-crashers,  according  to  Kathy 
Jones,  the  director. 

Held  at  the  Hotel  Commodore,  New 
York  City,  with  media  members  flock¬ 
ing  in  from  various  parts  of  the  coun¬ 
try,  the  convention  wasn’t  really 
“counter”  to  anything  this  year. 

Carl  Bern.stein,  Washington  Post,  on 
the  panel  on  “Self  Censorship:  Journal¬ 
ism’s  Dirty  Little  Secret,”  argued  it 
was  basically  not  a  question  of  editors 
killing  stories  but  rather  reporters  not 
having  a  role  in  shaping  coverage.  He 
said  reporters  should  organize  to  ob¬ 
tain  a  role  in  the  shaping  of  news  cov¬ 
erage.  Bernstein  said  he  didn’t  think 
it  should  be  through  The  Newspaper 
Guild. 

Gene  Roberts,  Philadelphia  Inquirer, 
on  the  panel,  maintained  that  bureau¬ 
cratic  incompetence  killed  stories,  but 
said  he  had  never  had  one  of  his  stories 
killed  for  content.  On  that  same  panel. 
Bruce  Her.schen.sohn,  former  assistant 
to  President  Nixon,  accused  the  media 
of  bias.  And  Sidney  Zion,  Soho  Weekly 
\'ews  columnist,  said  journalism  is  the 
only  profession  in  the  world  “where 
you  can  l)e  totally  stopped.” 

In  “Q  and  A — The  Art  of  the  Inter¬ 
view,”  Sally  Quinn,  Washington  Post, 
instructed  the  audience  on  the  value  of 
playing  a  role  while  interviewing. 
Quinn  went  into  a  number  of  person¬ 
alities  and  how  she  tackled  them,  cit¬ 
ing  anecdotes.  She  said  she  will  tell 
people  things  they  once  said  to  get 
l)ack  quotes.  She  gets  a  better  quote 
that  way.  She  said  at  one  point  that  she 
has  to  clear  her  head  of  preconceptions 
before  an  interview,  but  agreed  with 
the  other  panelists  that  it’s  important  to 
do  the  homework  first  on  the  inter¬ 
viewee.  It  was  discussed  not  to  trap 
less  sophisticated  persons  into  saying 
things  that  might  hurt  them. 

The  “Token  Assignments,  Minority 
Coverage”  panel  consisted  of  all  blacks, 
who  talked  al)out  who  should  cover 
minority  events.  Should  only  black  peo¬ 
ple  cover  blacks?  The  group  came  to 
the  conclusion  reporters  should  be  able 
to  cover  anything.  Charlayne  Hunter 
talked  about  what  she  goes  through  be¬ 
ing  a  black  reporter  on  the  AVic  York 
Times.  “Do  you  report  black  news  for 
blacks  or  for  everybody?”  was  raised, 
and  it  was  decided  the  news  is  written 
for  everybody. 

A  lively  panel  consisted  of  Toni 


House,  Washington  Star  police  re-  porter’s  own  work  product,  not  from 

]>orter;  Claudia  Policy,  sports  director  any  agency.”  Greene  .said  the  investi- 

for  WNTS-radio  in  Indianapolis  who  gative  reporter  needs  security,  such  as 
will  be  moving  to  WNBC  in  New  York;  an  office  in  the  corner,  not  in  the  mid- 
Rachel  Scott,  who  tackled  lalwr  and  die  of  the  city  room,  and  with  files  that 

the  mining  industrj’  in  “Muscle  and  lock.  On  chain  of  command,  Greene  .said 

Blood”,  Eileen  Shanahan,  of  the  Wash-  the  investigative  reporter  should  only 
ington  bureau  of  the  New  York  Times,  report  to  one  editor.  The  tools:  records 
and  moderator  Ellen  Cohn,  New  York  and  sources. 

News  columnist.  The  1975  A.  J.  Liebling  Award  went 

Considered  one  of  the  Star’s  top  to  Studs  Terkel  for  “reportial  excel- 
police  reporters.  House  said  .she’s  en-  lence.”  Terkel  has  authored  “Hard 
thusiastic  alK>ut  her  job  liecause  the  Times,”  on  the  Depression,  and  the  lat- 
general  attitude  of  the  police  depart-  est  “Working.” 


ment  affects  people’s  daily  lives. 

“You  have  a  certain  problem  with 
establishing  rapport.  When  I  started,  I 
radiated  hostility  to  their  ‘Yes  maam, 
no  maam’.”  She  persisted  doing  what 
every  beat  rejmrter  does  and  made  the 
men  talk  with  her  intelligently  for  at 
least  10  minutes.  But  she  said  that 
when  you  can’t  get  information,  ‘Don’t 
tell  the  police  what  your  rights  as  a 
reporter  are.  Their  answer  is  always 
‘Tell  it  to  the  judge.’  “Learn  the  de¬ 
partment’s  ins  and  outs.  If  you  can’t 
get  it  one  place,  get  in  from  another. 
You  can’t  lx*  timid.” 

Sex  and  the  woman  reporter  came  up. 
“We  have  to  make  up  our  minds  how 
we’re  going  to  get  information  and  how 
we’re  going  to  react  to  men  behaving 
as  men,”  said  House.  She  said  she  has 
e.stablished  a  “friendly,  but  respectable 
image.” 

However,  she  related  that  on  a  rainy 
Wednesday:  “I  got  invited  to  bed  in  a 
kidding  way  from  everyone  but  the 
police  chief  .  .  .  bless  his  heart.  I  found 
out  the  l)est  thing  to  say  is  ‘Okay,  let’s 
go’  and  then  they  suddenly  get  busy 
with  their  captain.” 

Shanahan,  who  gave  advdce  on  how 
to  deal  with  the  bigwigs  in  Washington, 
D.C.,  said  .she  doesn’t  think  it’s  a  long 
term  advantage  for  a  woman  “to  use 
the  .sex  thing  .  .  .  That’s  baloney.  Men 
still  feel  more  comfortable  talking 
alx)ut  serious  matters  with  another 
man.  I  think  a  degree  of  remoteness 
from  sources  is  always  w'isdom. 

“Only  once  (in  31  years  of  report¬ 
ing)  did  a  .senator  make  a  pass  at  me, 
and  I  was  so  rude,  crude  and  icy,”  said 
Shanahan,  “that  he  never  tried  again, 
and  I  lost  a  valuable  .source.  Just  re¬ 
member,  you  are  a  person  who  com¬ 
mands  respect.” 

With  a  core  group  of  women  in 
Washington,  Shanahan  has  drafted,  a 
letter  to  AP  and  UPI  on  the  stylebook 
revision,  .something  she  feels  is  of 
“staggering  importance.”  She  said 
women  interested  in  the  stylebook  re¬ 
vision  should  write  to  her,  Eileen 
Shanahan,  at  the  New'  York  Times, 
1920  L  St.,  NW,  Washington,  D.C. 

There  w'as  the  “Gettin’  the  Goods  on 
the  Baddies”  or  the  inve.stigative  re¬ 
porting  workshop,  which  overflowed  the 
ballroom.  Robert  Greene,  in  Newsday's 
Suffolk  bureau,  started  off  with  an  um¬ 
brella  definition  of  investigative  report¬ 
ing.  “Investigative  reporting  is  report¬ 
ing  of  important  matters  that  someone 
or  some  organization  is  trying  to  keep 
secret.  Secondly,  it  must  be  the  re- 
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Richard  Willing,  from  the  Kiplinger 
School,  Ohio  State  University,  was  pre¬ 
sented  the  Student  Award  for  his  arti¬ 
cle  “Behind  the  High  Speed  Chase,” 
about  a  crime  story  in  Columbus,  Ohio, 
in  which  a  man  named  James  L.  White 
was  stopped  for  an  apparent  minor 
traffic  violation  and  ended  up  getting 
shot  in  the  back  three  times.  Willing 
mentioned  the  daily  Columbus  papers 
and  how'  they  covered  the  incident.  He 
documented  how  the  evidence  suggests 
the  story  was  not  the  way  police  told 
it.  His  piece  described  the  classic  way 
he  felt  newspapers  cover  crime,  taking 
the  police’  word  as  gospel.  The  police 
had  placed  the  blame  on  the  man  w'ho 
was  shot. 
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I  ready  weekly  by  Bobby  Fischer's  coach,  j  new  low-cost/ free  booklets  on  pocket- 
1  Chicago  Tribune.  Washington  Post,  i  book  and  health  issues.  Use-free  sam- 
'  many  leading  papers.  Free  samples,  i  ple.  Reymont  Associates.  Rye.  N.Y. 


I  Box  1182,  Reno,  Nev.  89504.  ; 

^^^^^COMIC^TRIPS  ! 

j  HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit 
to  print.  J.  Griswold,  914  2nd  Ava.,  , 
SeaHIa,  Wash.  98104.  | 

i  BILLYDICKY — A  daily  (or  weekly)  c'om- 
I  ic  strip.  All  the  fun,  confusion  and  ad- 
I  ventures  of  lO-year-old  twins.  Whole-  ' 

I  some  entertainment  for  all  ages.  Mea- 
ley-Pope,  24  W.  69th  St.,  New  York,  I 
[  N.Y.  10023. 

;  LIVELY  COMMENT— Weekly  column 
I  by  iconoclastic  old  author,  traveler,  | 

I  ;  sailor,  pilot  whose  country  editor  view  , 

I  of  the  world  has  been  expanded,  if  not 
I  much  modified,  by  success.  $16  per 

-  month.  Samples.  Box  630,  Editor  &  i 

;  Publisher.  ; 

contestT^^^  I 

"PLAY  1776"®  j 

(  I  Bicentennial  theme  reader  contest.  Easy 
to  run.  Easy  to  pick  winners.  No  judges 
,  .  necessary.  Builds  circulation  daily.  Sun-  ' 
j  day,  both.  Runs  8  weeks,  or  less.  Art,  j 
copy  promotion  ideas  included  in  rea-  : 
'  sonable  rates  based  on  circul.ztion.  All  ! 

1  details  now  available.  Write  F.  X.  Tim-  | 

'  mons,  Healy,  Dixcy  &  Forbes.  516 
•  ;  Bloomfield  Ave.,  Montclair  N.J.  07042 
!  or  call  (201)  744-1100. 

DISARMAMENT 

I  DISARMAMENT  News  and  Views— A  bi-  ; 

I  weekly,  $36  a  year  2  weeks  free.  Nat 
j  Cullinan  308  W.  JOth  St.,  New  York, 
N.Y.  lOOOI. 

-  j  ENTERTAJNMENT^^ 

-  '  WEEKLY-DAILY  EDITORS:  Hollywood  | 
s  i  Broadway,  Washington,  European  and  I 
0  ,  television  reporting  staff  available  by 
n  subscribing  to  one  weekly  informative 

;  item-type  column  currently  being  pub- 
!,  lished.  Samples  available.  Box  300, 

I  Editor  &  Publisher. 


DIGEST  of  world-wide  gastronomic 
news,  trends,  new  products,  menus, 
gourmet  ways,  expert  opinions,  ethnic 
foods.  Ideal  for  big  or  small  publica¬ 
tions.  Box  733.  Editor  &  Publisher. 

^^^^^^^GARDENING^^^^ 

JOIN  THE  GARDENING  BOOM!  Ex¬ 
clusive  photo-powered  weekly.  Walter 
Masson,  Box  66,  Needham,  Mast. 
02192. 

I  GENERAL  INTEREST 

TRIVIA  TRIPS — Involving  trivia-loaded 
weekly  feature  about  people,  life  and 
!  various  subjects.  It's  great!  Samples, 
i  Box  727,  Editor  &  Publisher. 

i  "YOUR  WORLD"  400-word  general  in- 
:  terest  column  of  fascinating  world  wide 
j  facts  about  people,  places  customs, 
events,  personalities,  travel,  resorts, 
j  cities,  food,  space,  oceans,  history, 
archeology,  oddities.  many  other 
I  areas.  Lively,  informative  and  educa- 
I  tional  reading  for  all  age  groups, 

I  dailies  and  weeklies.  Samples. 

*  VANCE  FEATURES 

207  Gold  St.,  Park  Forest,  III.  60466 
(312)  748-7642 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  paramedical 
topics — now  available  directly  from 
Doctor  Polk  300  Half  Mile  Rd..  Red 
Bank  N.J.  07701. 

MOVIE  REVIEWS— Two  per  week. 
Los  Angeles  cirtic  will  supply  timely, 
lively,  current  descriptions  of  the  lat¬ 
est  films.  $5  weekly.  Box  723.  Editor  & 
Publisher. 


NOSTALGIA 


NOSTALGIA— A  smile  for  oldsters, 
guffaw  for  others.  Box  955.  Editor  & 
Publisher. 


"MODEST  PROPOSALS."  by  Paul  Dan- 
ish.  A  weekly  column  with  an  uncon¬ 
ventional  outlook.  Past  proposals  in¬ 
clude  lie  detectors  at  presidential  press 
conferences,  environmental  impact 
statements  for  marriages,  tax  deduc¬ 
tions  for  abortions,  a  lottery  for  space 
shuttle  rides,  a  return  to  the  spoils 
system.  750-1000  words.  For  samples 
write  Poverty  Flats  Co.,  Box  851,  Boul¬ 
der,  Colo.  80302. 


PATHFINDER/TOM-TOM.  If  your  av¬ 
erage  reader  is  a  jet-setter,  don't  or¬ 
der.  If  he  travels  West,  you  need. 
Western  Editorial  Services,  Box  28434, 
Denver.  Colo.  80228.  (303)  988-9847. 


WEEKLY  FEATURES 


SPORTS  FANS  LOVE  ELMER  STOON 
Cartoon  for  family  reading.  FREE 
SAMPLES.  SIERRA  FEATURES.  P.  O. 
Box  740,  Grass  Valley,  Calif.  95945. 

EDITORS!  COMIC  STRIPS  AND  FEA¬ 
TURES  TO  ASSIST  YOUR  FAVORITE 
CHARITY  for  less  than  $1  per  weekly 
edition  (sold  in  yearly  packages  of  52 
for  $50).  50%  of  this  ($25.)  will  be 
sent  directly  by  you  to  your  favor¬ 
ite  HUMANITARIAN  CHARITY  in  the 
name  of:  Four  Star  Features,  P.  O.  Box 
8643,  Philadelphia,  Pa.  (Hf  quarter 
samples  upon  request,  no  obligation.) 

DATELINE  BONE  GAP:  Starts  June  I. 
Keep  tabs  on  real  people  in  rural 
j  America.  Humor,  feed  mill  philoso- 
1  phy.  Ron  Gawthorp,  Box  98  Bone  Gap, 

^  III.  62815.  Sample  $1. 

i  WHAT'S  RIGHT — and  wrong  with 
I  America.  Positive  approach  to  cur- 
,  rent  issues.  Samples.  By  Leo  K.  Thors- 
I  ness,  ex  POW  and  U.S.  Senate  can¬ 
didate  against  George  McGovern  in 
'  1974.  Box  424,  Alexandria.  Va.  22314. 


^iDiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniii:ii:i::iiii,::::iiiiiiiouiiiiiiiiiiiiiiiitt^ 
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ANNOUNCEMENTS 

BusTNESS^ppoi^njNrr/E^ 

THIRD  PARTNER,  gung-ho  ad  jales 
manager  only.  Weekly.  Fast  growth 
area  on  California  coast.  P.  O.  Bo« 
747.  Aptos.  Calif.  95003. 

SEEK  INVESTOR  for  uptsate  New  York 
county  weekly  nearing  solvency  after 
i  months  operation.  Would  provide 
eicellent  ta>  shelter  for  major  interest 
partner.  Ph:  (518)  568-2943. 

PARTNER/INVESTOR  wanted  for  ma¬ 
jor  acquisition  in  Southeast.  $2  million 
cash  required.  The  Newsmedia  Co., 
P.  O.  Box  12195  Northside  Station,  At¬ 
lanta,  Ga.  30305. 

"IvEWSPAPER^APPRA/SERS^ 


APPRAISALS  FOR  ESTATE  TAX.  part¬ 
nership.  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88, 
Norton,  Kans.  6765A  or  Robert  N. 
Bolitho.  Box  7133,  Shawnee  Mission, 
Kans.  66207. 


NEWSPAPER  BROKERS 

SYO  S.  COULD  ASSOCIATES 
"the  broker  with  Instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (20S)  666-0891 

PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co..  Inc..  P.  O. 
Dr.  12428,  Panama  City,  Fla.  32401. 

BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weakly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sate  or  purchase  of  a  property, 
you  should  call  (813)  446  0871  day¬ 
time;  (811)  711-8051  nights;  or  write 
Box  1164,  Clearwater  Beach,  Florida 
IISIS.  No  obligation,  of  course. 


SOMEONE'S  EAGER  TO  BUY 
YOUR  NEWSPAPER  .  .  . 

AT  TOP  DOLLAR 

Doubleday  Media  will  put  you  in 
touch  with  substantial  investors  anx¬ 
ious  to  buy  or  merge  with  respon¬ 
sible  groups  or  owners  of  newspa¬ 
per  properties  of  any  siie.  Evalua¬ 
tions  and  appraisals.  Don  Malcolm, 
1224  Tranquilla  Dr..  Dallas,  Texas 
75218— (214)  324-4231  or  (214)  233- 
4334.  Conway  Craig.  3114  Knight 
Robin,  San  Antonio  Texas  78209— 
(512)  824-5528. 


WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-1156 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Salas,  Appraisals, 
Consultations 

(ff'a  handle  different  ft operties,  all 
types,  from  our  Pu’o  offices.) 
MARION  R.  KREHBIEL.  "Norton  Of¬ 
fice,"  P.  O.  Bex  88,  Norton,  Kans. 
67654,  Office  phone  (911)  927-1407. 
ROBERT  N.  BOLITHO,  "Kansas  City 
Office,"  P,  O.  Box  7113  Shawnee 
Mission,  Kans.  66207.  Office'  (911)  116- 
5280;  Ras.  (911)  181-6115. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weakly 
W.  I.  GRIMES  t  Co. 

National  Press  Building 
Washington,  D.C.  2004S 
(102)  NAtional  t-llll 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABS  t  ASSOC., 
6614  Rutgers  Street 
Houston,  Texas  77005 
Ph.  (711)  664-9414 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Bos  189.  Mount  Pleasant,  Mich.  4I8SS 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave.. 

Lindsay,  Cal.  93247  (  209  )  562-2587 

^n^lEWSPAPERsToR^SALT^ 

NEW  YORK  CITY  MONTHLY  (10 
months)  neighborhood  tab  15,000 
controlled  circulation.  23rd  year,  gross 
SI8.000+.  Net  after  bii  tax  over  33%, 
easy  bi-weekly,  ideal  acquisition  or 
husband-wife.  $22,500  cash.  Box  664, 
Editor  t  Publisher. 

ZONE  9  WEEKLY,  choice  California 
coastal  area.  $48,000  gross  second 
year.  Rapid  growth  area.  Box  714, 
Editor  &  Publisher. 

STRONG  WEEKLY  NEWSPAPER, 
ISOLATED  IN  SOUTHWEST. 

BOX  719,  EDITOR  S  PUBLISHER. 

MUST  SELL  before  July  I.  Old  estab¬ 
lished  suburban  weekly,  plus  tabloid 
regional  farm  paper,  with  excellent 
central  plant.  $I7SM  with  $50M  down. 
Send  proof  experience,  finances  to  Box 
724,  Editor  t  Publisher. 

WEEKLY  NEWSPAPER,  no  weakening 
competition  large  and  fast  growing, 
high  income  community.  Same  owner 
for  38  years,  will  sell  to  publisher  who 
will  hold  to  sensibly  conservative  pol¬ 
icies.  Paper  recovering  slowly  but 
steadily  from  revenue  slump.  8M  paid 
subscriptions.  $260,000  price  doesn't  in¬ 
clude  buildinq  in  high  rent  section. 
29%  down.  Seller  will  take  contract  as 
consultant  and  some  work  for  goodly 
part  of  balance.  Rare  opportunity  for 
competent  and  experienced  buyer.  Box 
741.  Editor  S  Publisher. 

FOR  IMMEDIATE  SALE:  2  Connecticut 
shoreline  weeklies.  Gross  $200,000.  Box 
746,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

READY  TO  RETIRE7  The  publisher  of 
a  group  of  quality  newspapers  is  seek¬ 
ing  to  purchase  I  or  2  additional 
exclusive  weeklies  with  ad-circulation 
revenues  between  $90,000  and  $400,000 
Replies  kept  stricUy  confidential. 
Please  give  full  details  about  your 
newspaper.  Include  recent  editions 
Box  440.  Editor  &  Publisher. 

WELL  FINANCED  group  publisher 
seeks  daily,  large  weekly.  Payment 
arranged  to  meet  your  requirements. 
No  broker  involved.  Confidential  re¬ 
plies  to  principal.  Write  Box  730,  Edi¬ 
tor  &  Publisher. 

MR.  PUBLISHER; 

Thinking  of  stepping  down? 

IF  YOURS  is  a  small  daily  or  qualify 
weekly,  you  may  find  advantage  in  talk¬ 
ing  with  an  experienced,  mature  edi¬ 
tor  and  manager  about  leasing  your 
property  pending  a  final  sale.  Box  735, 
Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 

composingIroom^^ 

COMPUGRAPHIC  2961  phototypeset¬ 
ter,  in  excellent  condition,  with  spare 
parts  kit,  fonts  and  width  plugs.  Con¬ 
tact  Kate  Seigal,  production  manager, 
Oregon  Daily  Emerald,  P.O.  Box  3159, 
Eugene,  Oreg.  97403. 

TWO  505  LINOTRONS — in  service  since 
August  1973  ;  72-point  option  cab¬ 
inets;  4  6-8  level  readers;  Type  faces; 
9  pt.  8  set  Corona  with  bold  4(2;  SVi 
pt.  6  set  Spartan  Bold  (s.d.);  12  pt. 
Bodoni;  12  pt.  Bodoni  Bold;  12  pt. 
Poster  Bodoni;  12  pt.  Spartan  Medium; 
12  pt.  Spartan  Black;  12  pt.  Spartan  Ex¬ 
tra  Black;  12  pt.  Helvetica  with  Hel¬ 
vetica  Bold;  12  pt.  Helvetica  Black; 
Plus  4  pi  slides.  Will  sell  or  lease.  Box 
681,  Editor  &  Publisher. 

FOR  SALE:  Photo  typositor  3000.  Visual 
graphics.  Hardly  used.  Months  old. 
$4500  or  negotiable.  Contact  by  mail 
or  phone:  Patrick  M.  Glenn,  ASP,  CC 
324,  SUNY  ALBANY,  Albany,  N.Y.  12222 
or  (518)  457-2190,94. 


COMPUGRAPHIC  9000,  2'/j  years  old. 
$14,650.  Bill  Stabler,  P.O.  Box  ISO. 
Napa,  Calif.  94558.  (707)  226-3711. 

ONE  ECRM  MODEL  700.  For  further 
Information  contact  Richard  Cunning¬ 
ham,  Dallas  Times  Herald,  P.  O.  Box 
5445,  Dallas.  Texas  75222.  (214)  744- 
6184. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  man¬ 
ufacturer.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel,  N.J.  08057. 
(609)  235-7614. 

IBM  MAGNETIC  TAPE  SELECTRIC 
Composer  system  consisting  of  the 
following:  I  MT  Reader;  I  MT  Com¬ 
poser  Console;  I  MT  Recorder  with 
typewriter;  I  Desk  and  I  Selectric 
Composer.  Includes  selected  type  fonts 
in  Universe,  Press  Roman  and  Theme. 
Equipment  only  two  years  old  and  in 
excellent  condition.  Contact  Johnson 
HIM  Press,  1233  Janesville  Ave.,  Fort 
Atkinson,  Wis.  Phone:  (414)  563-6388. 

3  FAIRCHILD  LITE  TOUCH  unjustifying 
perforator  computer  inputs  Model 
#TPE  214-1  units  with  accessories. 
Included  with  these  are  3  McGann 
and  Marsh  perforator  tables  with 
tape  bin. 

2  TELETYPE  Model  28  non-typing  re¬ 
perforators  LRPE. 

The  above  items  are  in  very  good  con¬ 
dition.  Contact  Ted  Milligan.  Bill  Cul¬ 
ver  or  Mac  Dalev  at  the  Knoxville 
News-Sentinel.  (615)  523-3131. 


ONE  FOTOTRONIC  TXT  5  disk  model 
with  14  typefaces  and  ONE  FOTO¬ 
TRONIC  1200  with  IS  typefaces.  For 
further  Information  contact  Richard 
Cunningham,  Dallas  Times  Herald, 
P.  O.  Box  5445,  Dallas,  Texas  75222. 
(214)  744-6184. 


EQUIPMENT  &  SUPPLIES 

^ifAILROoi^ 


ADDRESSOGRAPH  MACHINE  Modal 
4000.  Six  years  old.  Excellent  condi¬ 
tion.  Contact  Circulation  Manager, 
The  Fayetteville  Observer,  Fayetteville, 
N.C.  28302.  Ph:  (919)  485-2121. 

FOR  IMMEDIATE  SALE 
MINER  DENVER  Inline  tyer  feeder  and 
pneumatic  bundle  clamp.  6  units  avail¬ 
able.  Previously  used  to  feed  to  Parker 
KW  tyers.  Spare  parts  inventory  also 
available.  Address  inquiries  to  Peter 
Thiarlot,  925  Mission  St.,  San  Francisco, 
Calif.  94103. 

ONE  SHERIDAN  48-P  Stuffing  Ma¬ 
chine,  8  heads,  well  maintained,  8  years 
old.  For  further  information  contact 
Richard  Cunningham,  Dallas  Times 
Herald,  P.  O.  Box  5445,  Dallas,  Texas 
75222.  (214)  744-6184. 

l^isCELLANEOUS 


MASTER  ETCHER  serial  #922  model 
DMA48,  original  cost  1969,  $14,000,  and 
2  Intertypes  #17390-91,  I  Linotype 
model  #14.  synchronized  CAPCO  re¬ 
winder  complete  top  condition.  Offers; 
telephone  (604)  525-2313;  write  Sowa- 
core,  #12-774  Columbia  St.  New- 
Westmlnster  V3M  IBS  B.C.  Canada. 

NEWSPRINT 

NARROW  WIDTH  ROLL  USERS.  If  you 
use  rolls  26"  wide  or  less,  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  large  savings. 
Also  32  lb.  colored  news  trim  at  still 
larger  savings.  Box  550,  Editor  &  Pub¬ 
lisher. 

ROLLS  ALL  SIZES^BEHRENS  Pulp 
t  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Angeles.  Cal.  90025.  (213)  474-6525. 

PERFORATOR^MPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-44S5 
Box  $500,  Akron,  Ohio  44111 

’'^presses^Tmachiner^ 

GOSS  7-UNIT  HEADLINER,  reels, 
tensions,  pasters,  23  9/16"  cut-off,  2- 
color  half  decks,  AC  rectifier  unit 
drives.  Available.  George  C.  Oxford, 
Box  ^3,  Boise,  Idaho  B3707. 

IDEAL  PRESS 

For  Small  Daily  or  Weekly 
4-Unit  Thatcher 
Used  By  5-Day  Daily 
Contact  Charles  Moser 
Box  585,  Branham.  Texas 
(713)  836-3643 


If  you  want  TOP  DOLLAR  for  your 
newspaper,  contacf  The  Newsmedia 
Company,  newsparter  management 
consultant  and  media  brokers,  James 
E.  Hickey  Jr..  P.  O.  Box  12195'  North- 
side  Station,  Atlanta,  Ga.  3030$. 

LARGE  WEEKLY,  weekly  group  or  small 
daily  wanted  by  successful  pioneer 
newspaoer  family.  Anywhere  in  south¬ 
ern  half  U.S.  Well  financed  father-son 
team  will  ooerate  personalty.  Can  save 
you  over  50%  in  taxes;  or  we  can  pay 
all  cash.  Confidential  to  Publisher  414 
Jefferson,  Topeka,  Kans.  66607  (913) 

233-6777. 

PROFESSIONAL  JOURNALIST.  33, 
comrnunity  minded.  Idealistic  but  re¬ 
sponsible.  Seek  ooportunity  in  news¬ 
paper  ownership.  Willing  to  work.  Box 
745,  Editor  &  Publisher. 


ENGRAVING 


A-l  CONDITION — Tasope  Micro-Dyne 
System  with  Ball  Chemical  Plata  Proc¬ 
essor  and  Ball  Chemical  Anti-Pollution 
Unit.  Also  K-PREENE  18"  rolling  and 
curving  machine,  electric.  Contact 
Universal  Printing  Equipment  Co.  Inc., 
North  Arlington,  N.J.  (201)  438-3477. 

FOR  SALE 

I  Master  007  etching  machine  SN  I 
I  Master  007  powderless  etching  SN  15 
I  007  etching  machine  SN  1570030 
Contact; 

Robert  A.  Riley 
501  N.  Calvert  St. 

Baltimore  M.  21203 
(301)  332-6951 


EQUIPMENT  TO  LEASE 


LEASE  OR  BUY?  Lease  and  you  con¬ 
serve  capital  and  credit.  Most  ^et 
a  tax  advantage.  Publishers  Leasing 
Inc.  is  owned  by  newspaper  execu¬ 
tives  who  offer  excellent  equipment 
advice.  Let's  discuss  leasing.  Write  or 
call  PLI,  P.  O.  Drawer  I,  Tuscaloosa, 
Ala.  35401.  (205)  345-0633. 


MULLER-MARTINI  INSERTER  model 
260,  main  section  feeder,  sword  open¬ 
ing  station,  2  insert  feeders,  and  model 
225  conveyor  belt  delivery.  Used  only 
20  hours.  Make  offer.  Tycon  Enterprises, 
266  Lydell  Ave.  Rochester,  N.Y.  14608. 
(716)  254-2060. 

GOSS  SUBURBAN  6  units,  1961 
Goss  Urbanite  5  unit  press,  1971 
Goss  Urbanite  add-on  units 
Goss  Metro  4  units,  1968 
Cottrell  V-IS  presses  and  units 
Fairchild  Colorking  $  units,  1961 
Fairchild  Newsking  4  units,  1966 
MACHINERY  WANTED-We  will  pur- 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

IPEC  INC 

401  N.  LaaviH  Straat 
Chicago,  Illinois  60612 
Phone:  (111)  73t-l200 

CUTLER-HAMMER.  Mark  III,  counter 
stacker;  Cottrell  V-ISA  l-l  folder,  2 
years  old,  with  30hp  motor  and  con¬ 
trols.  Contact  Universal  Printing  Equip¬ 
ment  Co.  Inc.,  North  Arlington,  N.J. 
(201)  438-3477. 

4  UNITS  NEWS  KING.  1967.  Quarter 
folder.  Ready  for  immediate  delivery. 
Priced  right.  (214)  542-6671. 
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EQUIPMENT  &  SUPPLIES 
^^^VfmTEDToHuY 


HELP  WANTED 
^^ACADEMic 


WANTED;  A  used  Graphic  Electronici 
Photo-Latha.  F.  L.  Greanway.  194 — 14th 
St.  N.W..  Atlanta.  Ga.  30311.  (404) 
873-3257. 


USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Running  condition.  Will  pay 
$500.  h4r.  Levous,  (305)  754-3233.  45  N  E. 
54  St.,  Miami.  Fla.  33137. 


ADVERTISING  FACULTY  MEMBER 
starting  Fall  1975.  Layout,  production, 
copy.  Newspaper  advertising  experi¬ 
ence  desirable.  Graduate  teaching  po¬ 
tential,  MA  or  PhD.  Salary  competitive. 
Contact  Neale  Coppfe,  Director, 
School  of  Journalism,  Univ.  of  Nebras- 
ka-Lincoln,  Lincoln,  Neb.  48508.  We 
are  an  Equal  Opportunity  Employer. 


TWO  CoRacTerm  100  Video  terminals, 
$4000  each,  good  condition.  Yukon 
News,  211  Wood,  Whitehorse,  Yukon, 
Canada  YlA  2E4.  (403  )  447-4285. 


USED  ECRM  1800.  Call  (804  )  444-2445 
or  write  with  price  quotation  to  Mr. 
C.  E.  Spink,  150  Brambleton  Ave.,  Nor¬ 
folk,  Va.  23501. 


INDUSTRY  SERVICES 
ADVERTISING  SERVICES 

SALES  LAGGING?  Proven  ad  direc- 
tor/publishar  will  train/boost  sales/ 
outline  programs  at  tea  you  can  af¬ 
ford.  Barry  Bishop.  1948  Chateau  Lana, 
Sierra  Vista.  Arix.  85435.  (402  )  458-3279. 


PRESS  ENGINEERING 
A  INSTALLATIONS 


UNIVERSITY  OF  TEXAS  at  Austin  has 
one,  possibly  more,  openings  for  as¬ 
sistant  professor  to  teach  basic  skills 
and  graduate  courses.  Prefer  Doctor¬ 
ate,  media  and  teaching  experience. 
Equal  Opportunity./ Affirmative  Action 
Employer.  Send  resume,  salary  require¬ 
ments  to  Norris  Davis,  Department  of 
Journalism,  Austin,  Texas  78712. 

JOURNALISM  POSITION 
Requirements;  Masters  or  PhD  in  Jour¬ 
nalism  or  a  related  field  plus  experience 
in  newspaper  work  (reporting,  editing, 
graphics,  layout).  Experience  in  radio 
or  TV  desirable.  Salary;  $I0.500-$I2.000. 
Position  description;  Teach  courses  in 
basic  reporting  and  editing;  advisor 
to  student  newspaper;  supervise  field¬ 
work;  develop  new  courses  in  Journal¬ 
ism.  Deadline  for  applications;  July  I. 
1975.  Interested  persons  send  letter  of 
application  and  resume  to  Dr.  Donald 
Duns,  Chairman,  Department  of  Com¬ 
munication  Arts,  University  of  the  Pa¬ 
cific.  Stockton,  Cal'f.  95204.  UOP  is  an 
Affirmative  Action  School. 


PRESS  INSTALLATIONS,  rigging  en¬ 
gineering  modifications,  rebuilding 
end  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering,  Rt.  2,  Box  2285,  McAllen. 
Texas  78501.  (814)  358-1943. 


SPEAKERS/SEMINARS 


TOP  LECTURER! 

Over  3000  Paid  Talks  and  Seminars 
Subjects;  Motivation — Communications 
—  Creativity  —  Innovation  —  Developing 
your  personal  potential— Marketing. 
Plus  other  relevant  subjects.  Fees  to 
fit  your  budget.  Write/call  today.  Dr. 
Whitt  Schultx,  P.  O.  Box  I,  Kenilworth. 
III.  40043.  (312  )  254-0059  or  (312)  251- 
8140. 


Help 

Wanted... 


ACADEMIC 

ASSISTANT  PROFESSOR,  September 
15,  to  teach  reporting,  writing  and  ed¬ 
iting.  l-year  appointment,  salary  com¬ 
petitive.  Require  professional  experi¬ 
ence.  Preference  to  PhD.  Affirmative 
Action/ Equal  Opportunity  Employer. 
Apply  by  May  30  to  Don  Wells,  Chair¬ 
man,  Dept,  of  Communications,  Wash¬ 
ington  State  University.  Pullman,  Wash. 
99143. 


MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  invites  applications  for  a  faculty 
position  in  the  Department  of  Mass 
Communications  to  begin  August  I. 
1975.  Qualifications  include  an  earned 
doctorate  in  advertising  and  some  pro¬ 
fessional  experience.  Teaching  exoeri- 
ence  in  still  or  motion  photography  is 
also  desired.  Rank  and  salary  open. 
Applicants  are  asked  to  send  resumes 
to  Dr.  Edward  Kimbrell,  Chairman, 
Deoartment  of  Mass  Communications, 
MTSU  Box  51,  Murfreesboro,  Tenn. 
37132.  MTSU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ADMINISTRATIVE 


DIRECTOR  OF  MARKETING.  Can  you 
sell  top  corporate  officers  of  advertis¬ 
ing  related  businesses?  Chicago  based 
management  consultant  firm  has  an 
unusual^  opportunity  for  an  individual 
with  high  energy  level,  superior  in¬ 
telligence,  positive  mental  attitude 
and  understanding  of  advertising/com- 
munications.  While  we  want  someone 
with  exceptional  talent,  we  consider 
potential  more  imoortant  than  experi¬ 
ence  and  some  of  our  best  staff  con¬ 
sultants  are  recent  college  araduates. 
First  year  income  range  30K  to  40K. 
Limited  travel.  Send  resume  to  Dr. 
Randall  W.  White  Box  ?I5,  Editor  S 
Publisher.  All  replies  confidential. 

GENERAL  MANAGER  needed  imme¬ 
diately  for  small  daily  newspaper  in 
Zone  5.  Prefer  candidates  looking  for 
their  first  management  position.  $20,- 
000  salary  plus  percentaoe  of  profits. 
Mail  resume  to  Box  499,  Editor  & 
Publisher. 


UNIVERSITY  OF  WISCONSIN-OSH- 
KOSH  seeks  faculty  for  news-editorial 
sequence.  Salary  and  rank  open.  Photo 
experience  highly  desirable.  Oshkosh 
program  is  pragmatic-oriented  and 
aiming  for  ACEJ  standards.  PhD  pre¬ 
ferred,  or  Masters  Degree  with  solid 
professional  print  media  background. 
Affirmative  Action  Employer.  Contact; 
Dr.  David  Lippert,  UW-Oshkosh,  Osh¬ 
kosh.  Wis.  54901. 


WAYNE  STATE  UNIVERSITY  is  seeking 
an  assistant  professor  for  its  public 
relations-advertising  sequence.  MA  de¬ 
sirable  but  not  as  important  as  pro¬ 
fessional  experience  in  public  relations 
and  as  a  journalist,  preferably  for  a 
metropolitan  newspaper.  Candidate 
should  be  flexible  enough  to  be  able 
to  teach  newspaper  courses.  The  open¬ 
ing  is  effective  in  September,  1975. 
Salary  negotiable.  Equal  Opportunity 
Employer.  Send  resume  to  Jake  High- 
ton,  Journalism  Department,  Wayne 
State  University,  Detroit,  Mich.  48202. 


DIRECTOR  OF  MARKETING  for  ex¬ 
panding  newspaper  group.  Ability  to 
plan  and_  implement  marketing  strate¬ 
gy  essential.  Recent  college  graduate 
with  MBA  degree  considered.  Send 
qualifications  to  Group  Vice  President, 
Box  494.  Editor  4  Publisher. 

COMMUNICATIONS  SPECIALIST 
CORNELL  UNIVERSITY 
The  Department  of  Human  Develop¬ 
ment  and  Family  Studies  has  an  im¬ 
mediate  opening  for  experienced  pro¬ 
fessional  to  direct  and  coordinate  com¬ 
munication  activities  of  demonstrated 
project,  in  areas  relating  to  child  abuse 
and  neglect.  Masters  Degree  or  Bache 
lors  Degree  and  at  least  five  years  ex 
perience  in  wide  range  of  media;  po 
sition  involves  budgeting  and  planning 
Salary  is  commensurate  with  qualifica 
tions.  If  interested  send  resume  to  Mr 
E.  Ronald  Bard,  R.  172,  Martha  Van 
Rensselaer,  Cornell  University,  Ithaca, 


New  York  14853.  AN  EQUAL  OPPOR¬ 
TUNITY  EMPLOYER,  F/M. 
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WHAT'S  EXPERIENCE  WORTH  with¬ 
out  motivation?  Expanding  newspaper 

?|roup  has  management  opportunities 
or  recent  college  graduates  in  desir¬ 
able  markets.  Send  salary  requirements 
and  resume  to  Dr.  Randall  W.  White, 
Box  49?,  Editor  4  Publisher.  All  replies 
answered. 


CIRCULATION 


AGGRESSIVE  DISTRICT  MANAGER 
wanted  by  progressive  Zone  5  daily. 
We  offer  excellent  salary  and  fringe 
benefits  in  addition  to  being  part  of 
a  national  chain  that  believes  in  pro¬ 
moting  from  within.  Box  458,  Editor 
4  Publisher. 

CIRCULATION  MANAGER  for  87-year- 
old.  7300  southern  California  S-day 
offset  PM  in  expanding  growth  area, 
plus  2  paid  weeklies.  Looking  for  ag¬ 
gressive  — present  assistant — with  com¬ 
plete  circulation  background.  Salary 
plus  fine  incentive  plan.  Send  resume 
to  N.  A.  Hyman,  publisher.  Corona 
Daily  Independent,  P.  O.  Box  410, 
Corona.  Calif.  91720. 


CLASSIFIED  ADVERTISING 


I  CLASSIFIED  ADVERTISING 

I  TELEPHONE  SALESPEOPLE 

j  Daily  newspaper  experience  only.  Top 
I  California  daily  with  14  months  con- 
j  secutive  gains  is  on  the  move  and 
wants  some  movers  to  come  along. 

!  WRITE  COMPLETE  RESUME  TO  MRS. 

I  NATALIE  S.  PARISH,  Classified  Ad 
Manager,  THE  SACRAMENTO  UN¬ 
ION  301  Capitol  Mall,  Sacramento, 
Calif.  95812.  An  Equal  Opportunity 
Employer. 

LET'S  TRADE 

You  trade  us  your  knowledge  and  ex¬ 
pertise  in  Classified  for  our  unique 
opportunity  to  grow  and  prosper  in  a 
young,  aggressive  organization.  Phone 
room  experience  essential.  100-thousand 
daily  in  ideal  Gulf  Coast  location. 
Send  background  to  Box  711,  Editor  4 
Publisher. 

A  CHANCE  TO  PROVE  YOURSELF! 
We  need  a  salesperson  to  rebuild  a  ne¬ 
glected  classified  section  while  han¬ 
dling  a  few  display  accounts  (we  have 
3  times  more  display  contract  accounts 
than  classified).  The  faster  the  job  is 
done,  the  quicker  the  applicant  will 
become  our  classified  manager.  Excel¬ 
lent  salary  liberal  commission  plan, 
usual  benefits.  Write;  Reid  Christensen, 
Daily  Gate  City  1014  Main  St.,  Keo¬ 
kuk,  Iowa  52432. 


DISPLAY  ADVERTISING 


WE  PAY  FOR  PERFORMANCE! 
That's  our  key  to  constant  linage  gain 
in  spite  of  a  national  economic  slump. 
We  need  a  top-notch  salesperson  (2-3 
years  experience,  or  a  beginner  with 
drive)  to  add  to  our  team  of  profes¬ 
sionals.  Excellent  salary  plus  liberal  in¬ 
centive  plan.  Usual  benefits.  Write; 
Reid  L.  Christensen  Daily  Gate  City, 
1014  Main  St.,  Keokuk,  Iowa  52432. 

WE  NEED  AN  ACCOUNT  EXECUTIVE 
with  the  tools  to  be  a  first  class  Sales 
Manager.  If  you  are  well  organized, 
attentive  to  details,  and  willing  to 
pay  the  price  to  be  part  of  our  suc¬ 
cessful  management  team,  we  have  a 
solid  opportunity  for  you.  Base  salary 
equal  to  your  present  income  plus  ex¬ 
cellent  incentive.  Mail  resume  to  Box 
495,  Editor  4  Publisher. 

DISPLAY  ADVERTISING  MANAGER 
Ready  to  take  the  big  step?  Florida 
PM  in  a  competitive  market  has  an  im¬ 
mediate  opening  for  an  aggressive, 
enthusiastic  display  advertising  man¬ 
ager.  If  you  can  motivate  people  to 
achieve  expected  results,  don't  miss 
this  opportunity.  We  are  part  of  a 
large  publicly-held  newspaper  group. 
Send  resume  to  Box  440,  Editor  4 
Publisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


ALASKA  ADVERTISING  SALES.  News¬ 
paper  and  regional  magazine.  Needs 
sales  and  layout  professional.  Send 
resume  and  salary  requirements  to  Bill 
Elberson  Ketchikan  Daily  News,  Box 
79,  Ketcnikan.  Alaska  99901, 

NATIONAL 

ADVERTISING 

SALESPERSON 

Seeking  an  experienced  salesperson 
with  strong  background  in  contacting 
brokers,  manufacturing  and  advertising 
agencies.  Exceptional  opportunity  for 
national  salesperson  from  either  a  news¬ 
paper  or  rep  firm  to  sell  a  million- 
people  market  for  a  nationally  recog¬ 
nized  newspaper.  Excellent  salary  with 
fringe  benefits.  Inquire  with  resume 
submitted  in  writing  to  Orby  Kelley. 
Personnel  Manager  Providence  Journal 
Co.,  75  Fountain  St.,  Providence  R.l. 
02902.  An  Equal  Opportunity  Employer. 

DIRECTOR  OF  MARKETING  for  Chi¬ 
cago  area  weekly  group.  This  new  po¬ 
sition  has  been  created  to  improve 
our  competitive  position.  Complete 
charge  of  advertising,  circulation  and 
promotion,  and  report  to  the  Publisher. 
We  want  the  right  parson  and  income 
open.  Sand  resume  to  Publisher,  Box 
498,  Editor  4  Publisher. 


IF  YOU  ARE  SEEKING 
TO  BREAK  INTO 
THE  WORLD  OF  ADVERTISING 
The  Company  of  the  Cross,  an  Episco¬ 
pal  religious  order  which  publishes  a 
general  news  magazine  in  western  Can¬ 
ada.  is  recruiting  new  members,  men 
and  women,  to  train  as  advertising 
salesmen,  artists  and  researchers.  Com¬ 
pany  members  receive  as  income  $1  a 
day  plus  all  living  essentials.  For  a 
person  of  decisive  religious  conviction 
who  wants  to  put  his  or  her  talents  to 
the  service  of  God,  this  is  an  unusual 
opportunity  to  learn,  on  a  new  medium 
in  the  local  display  advertising  field. 
Write  the  Minister,  Company  of  the 
Cross  11224  142  Street,  Edmonton,  Can¬ 
ada,  T5M-IT9.  (403  )  452-8442. 


DISPLAY  SALESPERSON;  Sales  career 
I  stalled?  Want  additional  challenge 
.  and  responsibility?  Our  advertising  de¬ 
partment  is  expanding  to  accommodate 
I  our  growing,  competitive  Florida  mar¬ 
ket,  and  we  need  display  sales  people 
I  to  grow  with  us.  We  are  afternoon  and 
I  part  of  a  large  publicly-held  news¬ 
paper  group.  Send  resume  to  Box  444, 
Editor  4  Publisher. 

RETAIL  SALESPERSON 
Opening  for  career-minded  individual 
with  largest  suburban  bi-weekly  news¬ 
paper  in  the  state  of  Florida  and  a 
Knight-Ridder  Inc.  property.  Must  have 
previous  suburban  newspaper  sales  ex¬ 
perience  with  a  suburban  operation. 
Base  salary,  commission,  non-contribu¬ 
tory  retirement  plan,  insurance  and 
hospital  benefits.  Send  detailed  res¬ 
ume  to  Box  ?25,  Editor  4  Publisher. 

ZONE  4.  Medium  sized  daily  and  Sun¬ 
day  newspaper  requires  an  experienced 
retail  advertising  manager.  Will  be 
responsible  for  all  phases  of  thirteen 
position  department  and  will  report 
to  advertising  director.  Good  growth 
opportunity.  Salary  plus  liberal  bonus 
plan  and  fringe  benefits.  Send  resume 
to  Box  714,  Editor  4  Publisher.  All  re¬ 
plies  acknowledged. 

~~''''''~~^'EDiTORiAL^ 

COPY  EDITOR.  Ohio.  Need  experi¬ 
enced  rim  man,  full  range  of  editing, 
headlines,  layout.  Could  lead  to  exec¬ 
utive  responsibilities.  40,000  circula¬ 
tion  afternoon  daily.  Box  704,  Editor 
4  Publisher. 

I  EXPERIENCED  REPORTER  with  at  least 
'  4  years  experience  for  general  assign¬ 
ments  on  Virginia  afternoon  daily  with 
latest  in  computerized  photo-composi¬ 
tion.  Box  454,  Editor  4  Publisher. 

DESKMAN — Knowledge  of  headlines, 
copy  editing  and  layout.  At  least  I 
year  experience.  Contact  Carol  Talley, 
Managing  Editor,  Daily  Advance,  Dov¬ 
er.  N.J.  07B0I. 
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HELP  WANTED 
^^EDITORIAL^ 


HELP  WANTED 

^freelancF' 


HELP  WANTED 

technicaiTreps 


CITY  EDITOR 

Growing  30,000,  7-day  offset  AM,  latest 
in  electronics,  wants  person  with  strong 
planning,  motivating  and  editing  skills 
high  energy  level  and  good  sense  of 
news,  to  direct  reporting  and  photog¬ 
raphy  staff.  Send  resume  and  salary 
requirements  to  Managing  Editor, 
Messenger-Inquirer,  P.O.  Box  1460, 
Owensboro,  Ky.  42301. 


SPORTS  DESK 

Well-known,  middle-sized  AM- 
PM-Sunday  in  Zone  2  has 
night-side  sports  desk  oppor¬ 
tunity  for  innovative,  hustling 
individual  with  eye  for  design, 
sharp  editing  skills.  Room  to 
grow.  Prefer  at  least  5  years 
experience.  Personal  inter¬ 
views  will  be  required.  Full 
data,  salary  desired,  etc.,  to 
Box  690,  Editor  &  Publisher. 
All  applicants  will  be  kept 
confidential,  but  no  replies 
can  be  guaranteed. 


EXPERIENCED  copy  editor  with  make¬ 
up  ability  for  small  daily.  Zone  2. 
Box  &82.  Editor  &  Publisher. 


WRITING  EDITOR  for  fast  growing 
weekly  specializing  in  energy  and  en¬ 
vironmental  affairs  in  ecologically 
unique  area  of  Zone  2.  Knowledgeable 
in  Federal  environmental  and  energy 
legislation.  Resume,  clips  and  salary 
requirements  to  Box  674,  Editor  & 
Publisher. 

EDITOR 

with  solid  experience  and  the  desire 
to  develop  an  enthusiastic  involve¬ 
ment  with  the  community  which  his 
newspaper  serves,  the  sense  to  know 
what  should  be  said  to  improve  it,  the 
courage  to  say  it,  the  self-respect  to 
settle  for  reporting  no  less  than  all  of 
the  news  and  a  realistic  awareness  of 
the  time  and  effort  required  to  pro¬ 
duce  a  quality  result. 

Established  Area  2  weekly  with  solid 
reader  support.  Editorial  staff  eager 
to  work  with,  not  for,  a  qualified 
leader.  Management  willing  to  provide 
the  means  and  independence  to  get 
the  job  done. 

Salary  $15,000.  Please  reply  with  full 
resume  to  Box  493,  Editor  &  Publisher. 

EDITOR  to  take  full  responsibility  tor 
financially  successful  monthly  trade 
publication  in  Zone  I's  most  exciting 
metro  area.  This  is  not  an  ordinary 
trade  rag,  but  a  dynamic,  opinionated 
Independent  and  consequently  respect¬ 
ed  book,  both  welj-written  and  tightly 
edited,  and  we  aim  to  keep  it  that 
way.  We  need  an  extraordinarily  bright, 
energetic  and  ambitious  person  who's 
had  two  to  five  years  experience  learn¬ 
ing  the  basics  of  newspaperlng  from 
layout  to  headline  writing,  and  is  also 
a  talented  and  stylish  reporter.  This  is 
an  outstanding  opportunity  for  the 
right  person  as  we  cover  what  many 
consider  to  be  the  most  colorful  area 
in  the  spectrum  of  business  activity, 
full  of  grist  for  punchy  features  and 
outspoken  opinion.  None  but  the  ex¬ 
tremely  capable  and  highly  motivated 
need  apply.  Box  478.  Editor  &  Publisher. 

CITY  EDITOR:  Challenging,  supervis¬ 
ory  spot  on  quality  offset  daily.  Send 
resume  to  Bill  Heath,  Marshfield  News- 
Herald,  III  W.  Third  St.,  Marshfield, 
Wise.  54449. 

TOP  EDITOR:  Zone  I  medium  size 
daily  in  competitive  area  seeks  highly 
talented  person  to  head  our  editorial 
department.  Send  complete  resume,  in¬ 
cluding  salary  requirements,  to  Box 
489,  Eefitor  &  Publisner. 


BUSINESS  EDITOR/ REPORTER  for  Zona 
2  city  weekly.  Lively  business  writer 
should  send  resume,  clips  and  compen¬ 
sation  requirement  to  Box  442,  Editor 
I  Publisher. 


COMPETENT  REPORTER  knowledgeable 
of  Texas  court  house  proceedings.  In¬ 
terested  In  local  politics  and  capable 
of  handling  quality  copy  fast  and  ac¬ 
curately.  Prior  experience  on  daily 
newspaper  a  must.  Apply  to  Editor, 
The  Odessa  American,  Box  2952,  Odes¬ 
sa,  Texas  79740. 

REPORTER,  bilingual  in  Spanish,  for 
growing  twice-weekly  English  language 
newspaper  in  Central  America.  Start¬ 
ing  salary:  $40  weekly.  Must  be  good 
writer.  Send  clips.  APDO.  Postal  7- 
2730,  San  Jose,  Costa  Rica. 

REPORTER  S  DREAM  POSITION:  $22,- 
000  a  year  and  plenty  of  travel.  We've 
hired  one  Pulitzer  Prize  winning  re¬ 
porter  and  want  to  hire  pros  with 
potential  to  win  others.  Reporter  will 
do  medical,  scientific  articles,  human 
interest  features  and  In-depth  block¬ 
buster  Investigations.  Write  Box  3194, 
Lantana,  Fla.  33442. 


COPY  READERS 

Midwest  metropolitan  PM  daily  needs 
two  top>notch  journeyman  copy  readers 
with  several  years  experience  on  large 
or  medium  daily  newspaper  desks.  Must 
be  strong,  fast,  imaginative  head  writer 
and  editor  who  taxes  pride  in  work. 
More  than  $20,000  to  start  ($22,000 
nights),  4  weeks  vacation  after  2  years, 
plus  other  generous  benefits.  No  be¬ 
ginners.  An  Equal  Opportunity  Employ¬ 
er.  Send  resume  to  Box  740,  Editor  & 
Publisher. 

CITY  EDITOR-4-day.  37,000  PM  seeks  ! 
city  editor  with  reporting  and  desk 
experience.  Premium  on  imagination, 
grasp  of  community  news  and  plan¬ 
ning  abilities  to  run  talented  ll-person 
city  side  staff  in  unique  competitive 
situation.  Send  resume  with  samples, 
references  to  H.  L.  Schwartz  III.  man¬ 
aging  editor,  The  Daily  Dispatch  Mo¬ 
line,  Ml.  61265. 

LARGE,  PREDOMINATELY  BLACK  uni¬ 
versity  in  Mid-Atlantic  region  is  look¬ 
ing  for  a  catalog  editor  who  would 
be  responsible  for  the  writing  and  ed¬ 
iting  of  university  catalogs.  College 
degree  and  some  professional  experi¬ 
ence  in  catalogs  or  academic  PR  work 
is  required.  Salary  above  $15,000.  Box  ; 
744,  Editor  &  Publisher. 

EDITOR  i 

Modern,  progressive  railroad  needs 
same  kind  of  editor  to  produce 
dynamic,  prize-winning  employe 
publication  for  50,000  readers  in 
j2  states  and  Canada.  Incumbent 
Is  being  promoted.  Must  be  a  plan¬ 
ner,  colorful  writer,  persistent  fact- 
digger,  patient  supervisor,  respec¬ 
ter  of  deadlines.  Location  is  Cleve¬ 
land.  but  travel  required,  too. 
Excellent  salary,  fringe  benefits, 
and  most  important,  opportunity 
to  move  up  in  public  relations  and 
advertising  organization.  Please 
send  resume,  samples,  salary  re¬ 
quirement  to  Box  747,  Editor  4 
Publisher. 

SPORTS  EDITOR — Northern  Virginia  tri- 
;  weekly  newspaper  keen  on  high  school, 

'  other  local  sports.  Immediate  open- 
I  ing.  Contact  Paul  Muse,  Potomac  News, 
Dumfries,  Va.  22024. 

I  PHOTO-ORIENTED  NEWSMAN.  Must 
i  produce  heavy  volume  of  news  and  fea- 
'  tures,  edit  crisply.  Non-metro  weekly. 

Include  resume,  clips,  references,  sal- 
I  ary  requirements  first  letter.  Verde  In- 
■  dependent.  Box  517  Cottonwood  Ariz. 
84324. 

REPORTER  SOUGHT  for  10,000  circu¬ 
lation  Zone  I  daily  with  bright  young 
staff  of  energetic  reporters.  Must  have 
at  least  year's  experience  in  daily  news¬ 
paper  writing.  Send  sample  of  work, 
resume  and  salary  requirements  to  Box 
734,  Editor  4  Publisher. 

FREELANCE^^ 

NEW  PUBLICATION  requires  stringers 
to  cover  state  utility  regulato'y  com¬ 
missions.  Best  rates  paid.  Call  (202) 
43B-ISS9. 


STRINGERS  in  Northern  and  Southern 
California  wanted  to  write  about  na¬ 
tural  foods,  organic  gardening  and 
health.  Must  be  able  to  travel  within 
state.  Photo  ability  very  helpful.  Send 
background,  best  samples  to:  Jerome 
Goldstein,  Executive  Editor,  Rodale 
Press  Inc.,  33  E.  Minor  St.,  Emmaus, 
Pa.  18049. 


PHOTOJOURNALISM 


PHOTO  MANAGER  wanted  for  news¬ 
paper  of  34,000  daily  in  Zone  5  to 
manage  department  without  taking  on 
photo  assignments  personally;  includes 
directing  of  large  staff  of  photogra¬ 
phers  and  technicians,  ordering  sup¬ 
plies  and  keeping  Inventory;  $13,000. 
Write  Box  474,  Editor  4  Publisher. 


PRESSROOM 


PRESSMAN,  Goss  Community,  must  be 
competent  on  fine  work.  Camera  ex¬ 
perience  or  willingness  fo  learn  cam¬ 
era  essential.  Lindsay  Gazette,  P.  O. 
Box  308,  Lindsay,  Calif.  93247. 


TECHNICAL  REPS 


SALES 

Representative 

TECHNICAL 

Representatives 

Leading  photopolymer  plate 
company  has  immediate 
openings  for  sales  and  tech¬ 
nical  representatives.  Candi¬ 
date  should  have  excellent 
reputation  and  working 
knowledge  in  newspaper/ 
graphic  arts  fields.  Sales  ap¬ 
plicant  should  be  located  in 
the  Northeast,  technical  ap¬ 
plicants  should  be  located  in 
the  Northeast  and  Central 
regions.  Excellent  growth  po¬ 
tential  in  the  letterpress  and 
offset  fields.  Salary,  bonus 
and  expenses. 

In  the  Northeast  region  send 
resume  to: 

NAPP  SYSTEMS,  Inc. 

13  Maxine  Dr. 

Morristown,  N.J.  07960 
In  the  Central  region  send 
resume  to 

NAPP  SYSTEMS,  Inc. 

825  Sherwood  Dr. 

Richardson,  Texas  75080 


TEXT 

PROCESSING 

SYSTEMS 

Customar  Support  Specialist 

Growing  company  needs  experi¬ 
enced  persons  to  train  newspaper 
customers  throughout  the  U.S.  on 
computer  based,  multi-terminal, 
text  editing  products.  Minimum  2 
years  related  experience:  working 
knowledge  of  computer  systems, 
graphic  arts  or  newspaper  com¬ 
position,  or  production  techniques. 

50%  travel  required. 

Please  send  complete  resume  with 
salary  expectations  to; 

Joan  Villazone 

HENDRIX 

645  Harvey  Rd. 
Manchester,  N.H.  03103 
An  Equal  Opportunity  Employer 


SYSTEMS  SALESMEN 

SunCom  Systems  is  looking 
for  professionals  that  know 
the  newspaper  industry  and 
■nderstand  systems.  An  ex¬ 
cellent  opportunity  to  join 
an  aggressive,  expanding 
sales  team.  Give  us  a  call 
now— and  you  could  be 
with  us  in  time  for  the 
ANPA  show  in  Houston. 

(603)  883-3311,  ext.  344 


Positions 
Wonted  • . . 


ADMINISTRATIVE 


TOP  EXECUTIVE  of  major  market  pa¬ 
per  wishes  to  return  to  top  spot  on 
smaller  market  paper.  Age  49.  Box 
743,  Editor  4  Publisher. 


SOUTHWEST  PAPERS  NOTE; 

After  10  years  in  New  York  City  I 
must  go  back  because  wife  insists!  I 
have  excellent  record  as  composing 
room  foreman,  production  manager, 
publisher's  assistant  and  manager  on 
dailies  and  large  multi-weekly  opera¬ 
tions.  Top  references.  Am  a  shirt-sleeve 
exec  who  knows  the  business.  New/old 
processes.  Will  answer  all  Southwest 
offers,  big  or  small.  Climate  most  im¬ 
portant.  Available  August  15.  Box  4B4, 
Editor  4  Publisher. 

GENERAL  MANAGER  or  ad  director. 
17  years  experience  including  former 
publisher.  Age  35.  Relocate  any  Area. 
(515)  473-7485. 

TREASURER-CONTROLLER  of  major 
metro-daily  seeks  top  financial-admin¬ 
istrative  spot  in  communications  indus¬ 
try.  Experienced  all  phases  of  financial 
management.  CPA,  MBA.  Box  722,  Edi- 
I  tor  4  Publisher. 

CPA,  MS,  28,  with  4  years  of  B'g  8 
I  experience  seeks  position  in  controller- 
ship  area  in  Zone  I.  Experience  Includes 
exposure  to  newspaper  industry.  Box 
724,  Editor  4  Publisher. 

DATA  PROCESSING— Young  dynamic 
Internal  consultant,  28.  employed  by  a 
large  newspaper,  seeks  position  respon¬ 
sible  for  the  total  data  processing 
function.  Knowledgeable  in  the  use  of 
large  and  mini  computers  for  process¬ 
ing  business  and  typesetting  applica¬ 
tions.  Highly  experienced  in  designing 
1  and  installing  text  editing  systems.  Pre¬ 
fer  position  developing  new  or  young 
data  processing  department  in  the 
newspaper  publishing  industry.  Box  732, 
Editor  4  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER,  experi¬ 
enced.  promotion  minded,  family  man. 
Box  704,  Editor  4  Publisher. 

CIRCULATION  DIRECTOR— 18  years 
in  all  phases  of  circulation  and  pro¬ 
motion  on  dailies  and  weeklies.  Con¬ 
version  a  specialty.  Looking  for  chal¬ 
lenge.  Box  710,  Editor  4  Publisher. 

YOUNG,  AGGRESSIVE,  sales-oriented 
individual  seeks  top  management  po¬ 
sition.  10  years  experience  with  large 
metro.  Familiar  with  all  phases  of  sales 
and  circulation.  2  years  college.  Box 
737,  Editor  4  Publisher. 
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Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

TOP-NOTCH  backup  man  seeks  to  turn 
hard  work,  experience,  leadership  abil¬ 
ity  into  managing  editor  position.  Box 
742,  Editor  &  Publisher. 

I  HAVE  a  brand  new  Journalism  de¬ 
gree  from  Missouri  University  but  just 
as  important,  I  have  dedication,  indus¬ 
triousness  and  imagination.  Possess  a 
sound  background  in  news  layout  and 
reviewing,  but  sports  is  my  special  ex¬ 
pertise.  Will  consider  any  start — sin¬ 
gle — will  relocate.  Write  or  call:  Bruce 
Williams,  li&O  Dante  Dr.,  St.  Louis, 
Mo.  63141.  (314)  434-2727. 

AWARD-WINNING  JOURNALIST,  25, 
seeks  reporting  or  editing  slot  on 
medium  to  large  size  daily,  any  Zone. 
Experience  with  daily,  bi-weekly,  wire 
service,  internships.  BA  Journalism. 
Box  ifl.  Editor  &  Publisher, 

WIRE  EDITOR,  dependable  top  hand 
at  makeup  and  heads.  Digs  out  best 
stories  for  readers.  Prefer  East  PM. 
Box  679,  Editor  &  Publisher. 

WE  DON'T  BELIEVE  the  woman  reader 
has  died  and  ^one  to  hell — Prize-win¬ 
ning  metro  editing-writing-ideating  duo 
looking  for  challenge.  Box  662,  Editor 
t  Publisher. 

ALL-AROUND  newsman.  54.  Midwest 
native  wants  to  join  Midwest  medium 
or  small  daily.  Knows  all  chores.  Ex¬ 
managing  editor.  AB,  family;  excellent 
health  and  references.  Box  675,  Editor 
ft  Publisher. 


EDITORIAL 

REPORTER-PHOTOGRAPHER  22,  part- 
time  experience  at  major  Pittsburgh 
daily.  Employment  with  hometown 
newspaper,  2  years;  reporter,  sports- 
writer,  sports  editor  on  high  school 
weekly,  2  years.  On  college  level,  4 
years  of  heavy  writing  assignments 
covering  courts,  government  and  fea¬ 
tures  in  heart  of  metropolitan  area. 
Covered  local  college  and  professional 
sports  in  Pittsburgh  area.  1975  Journal¬ 
ism  graduate.  Any  Zone.  Jeff  Golden, 
149  Summit  Ct.,  Westfield,  N.J.  07090. 
(201)  233-2957. 


SPORTS  EDITOR  of  12,000  daily  seeks 
identical  spot  on  sharp  20-50,000  daily 
in  Pennsylvania  Ohio,  Maryland.  Box 
611,  Editor  ft  Publisher. 

NATIONAL  AWARD -WINNER  28, 
wants  challenge,  major  ihlTER- 
NATIONAL  FELLOWSHIP  WINNER.  5 
YEARS  EXPERIENCE.  3  NATIONAL 
AWARDS.  FULL  DETAILS  ON  RE¬ 
QUEST.  PREFER  ZONE  2  DAILY.  WILL 
CONSIDER  ALL.  DAILY  OR  WEEKLY. 
BOX  615.  EDITOR  ft  PUBLISHER. 

YOUNG.  ARTICULATE,  Black  woman/ 
Missouri  J-grad  ('73)  desires  position 
with  newspaper,  magazine  or  radio- 
TV  organization.  2  years  varied  ex¬ 
perience  in  corporate  PR,  including 
editing  publications,  broadcast,  ex¬ 
hibit  and  display  work.  Zone  5.  Box 
Publis 


703,  Editor  ft 


iisher. 


COPY  DESK 

NEWS  EDITOR— SLOTMAN 
Rim,  slot,  wire,  you  name  it,  I  do  it. 
Top  skills,  heavy  experience  papers  all 
sizes  including  metro.  Age  46.  married, 
relocate  anywhere  for  right  paper.  Your 
reputation,  location  more  important 
than  salary.  Have  also  been  a  manag¬ 
ing  editor.  Call  (602)  881-5653  or  write 
Box  705,  Editor  ft  Publisher.  j 

SOON-TO-BE  J-School  grad  seeking 
sportswriting  post  on  mid-size  or  small  i 
daily  paper.  Have  covered  prep,  col-  I 
legiate  and  soma  pro  sports.  Location  | 
no  problem.  Available  June  20.  Box 
621.  Editor  ft  Publisher. 

SEASONED  NEWS  PRO.  49.  solidly  ex¬ 
perienced  dailies,  wire  services,  foreign, 
seeks  editing,  rewrite  or  reporting  slot. 
Lively  writer,  can  direct  or  do  most 
of  it,  inside  or  out.  Box  708,  Editor  j 
ft  Publisher.  I 

EDITOR — Impeccable  credentials,  ref-  { 
erences.  Newsroom  management.  Zone  ; 
2-3-4-9.  Box  673,  Editor  ft  Publisher. 

REPORTER,  I  year  weekly  experience, 
with  daily,  magazine  and  freelance 
seasoning  wants  daily  or  weekly  spot  | 
in  Zone  7,  8  or  9.  Love  photo  work  and 
features.  Box  667,  Editor  ft  Publisher.  | 

EDITORIAL  WRITER:  Ultimate  aim 
editorship  daily  editorial  page;  recent-  i 
ly  editor  New  Jersey  weekly,  out  due  | 
to  recession;  25  years  on  newspapers,  i 
magazines;  heavy  copy  expariance.  | 
Will  sand  sample  editorials  on  request.  | 
Box  654,  Editor  ft  Publisher.  I 

EXPERIENCED  EDITOR- reporter -pho-  | 
tographer  seeks  opportunity  with  small, 
medium  daily.  Young  (25),  but  experi-  I 
enced  in  developing  outstanding  local  ' 
report.  5  years  in  news,  3  as  managing  { 
editor  ot  quality  suburban  weekly 
group.  Direct  staff  of  5.  Layout,  page 
makeup  knowledge.  Box  683,  Editor  ft  ' 
Publisher. 


HARD-WORKING  FEMALE,  police  and 
general  assignment  reporter.  J-Dagraa, 
smell  market  expariance.  Will  relocate 
anywhere.  Box  668,  Editor  ft  Publisher. 

AWARD-WINNING  sports  editor-col¬ 
umnist  READY  to  accept  any  position 
immediately.  Multiple  experienced  in 
all  phases  of  daily/weekly  news  pro¬ 
duction:  photography,  news  writing, 
copy  editing.  B.  Fahlen,  2317  Meade 
Ava.,  San  Diego,  Calif.  92116. 


WRITER/ EDITOR.  38.  and  wife,  30, 
seek  creative  spots  on  medium  sized 
publ'cation.  He  has  12  years  experience 
including  metro  daily,  prefers  column/ 
feature  writing.  She  has  many  state, 
national  reporting  awards,  magazine 
experience.  Both  photographers.  Box 
717,  Editor  ft  Publisher. 
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PUBLICATIONS  EDITOR,  II  years  ; 
experience  in  corporate  and  non-profit 
publications,  excellent  writing  skills,  ! 
photography,  layout,  design.  Skilled  in  > 
every  aspect  of  the  job.  Box  669,  Editor  I 
ft  Publisher.  ^ 

BLOCKBUSTERS 

I  deliver  them.  Versatile  digger  will 
do  more  than  necessary  to  get  the 
story.  Not  afraid  to  tackle  tne  big 
ones.  Hot  air?  Talk  to  me  and  see. 
Medium  and  metro  dail'es  in  all  Zones 
BLOCKBUSTERS. 

Box  686,  Editor  ft  Publisher. 

FRUSTRATED  REPORTER  with  15,000 
Midwest  daily  looking  for  newsroom 
spot  on  good  paper  anywhere.  Pay  is 
secondary  to  opportunity  to  contribute 
to  quality  news  coverage.  1973  J-grad, 
26.  All-around  reporting  experiiince. 
Box  652,  Editor  ft  Publisher. 

LET  A  WOMAN  fill  your  vacant  edi¬ 
torial  spot  in  D.C.  Moving  to  capital 
area  to  be  with  spouse.  4  years  experi¬ 
ence  in  big-city  dailies  desk  work, 
layout,  small-weekly  management, 
teaching.  Box  680,  Editor  ft  Publisher. 

DESIRE  OPPORTUNITY  to  prove  my¬ 
self  in  the  field  of  Journalism;  speci¬ 
fically  in  sports  writing.  Willing  to 
work  in  any  editorial  position.  4  years 
experience  in  writing,  editing,  layout 
and  photography.  1975  Journalism 
graduate.  Dave  Moormann,  626  1  28 
Ave.  N.,  St.  Petersburg  Fla.  33710  or 
phone  (813)  347-2233. 

AGGRESSIVE  June  Grad,  22,  I'/z  years 
covering  city  hall  beat  on  Zona  9  week¬ 
ly,  seeks  experience  with  news-oriented 
daily.  BA  Political  Science.  Edited 
ANPA  award-winning  college  paper. 
Box  713,  Editor  ft  Publisher, 

MAJOR  METROPOLITAN  rewriteman, 
52.  degreed,  family  man,  sharp,  pro¬ 
fessional.  Seek  supervisory  spot  on 
medium  or  small-city  paper,  all  areas 
except  South.  Box  729,  Editor  ft  Pub¬ 
lisher. 


EDITORIAL 

POLICE,  general  assignment  reporter, 

21,  on  daily  wants  to  edit  or  report 
for  weekly.  Likes  hard  work.  Any  Zone. 
Box  712,  Editor  ft  Publisher. 

YOUNG  former  state  house  correspon¬ 
dent  and  political  reporter  with  experi¬ 
ence  covering  city  hall  and  suburban 
governments  and  indictments  to  prove 
it  seeks  challenging  position  as  report¬ 
er  or  editor.  Box  720,  Editor  ft  Pub¬ 
lisher. 

GIVE  ME  A  BREAKI 
MA  in  Journalism;  male;  26;  ex-govern- 
ment  employee  (HUD  and  OEP);  2 
years  as  social  worker;  experienced 
photographer  and  freelance;  handbook 
writer  for  public  TV;  interested  in  copy 
desk,  reporting,  column;  will  consider 
anything,  in  any  Zone.  Box  718,  Editor 
ft  Publisher. 

EXPERIENCED  REPORTER,  J-Grad  Cen¬ 
tral  Michigan  University.  6  years  sports 
and  general  assignment  on  small  to  . 
medium  size  papers.  Skilled  in  layout 
and  with  camera.  3  years  sports  editor.  I 
Looking  for  position  on  small  daily  in 
sports  or  general  assignment.  Zone  5.  | 
Dave  Delaney,  777  E.  Napier  Ave.,  Apt.  i 
V-6,  Benton  Harbor,  Mich.  49022.  (616)  j 
925-0590. 

EX-NEWSMAN,  effective  but  unfulfilled 
as  major  company  publicist,  seeks  re-  ; 
turn  to  newsroom  and  lively  writing/ 
editing  slot.  Sports,  broad  business  | 
background  in  daily,  weekly,  associa¬ 
tion,  PR  environments.  At  home  on  ’ 
desk  but  free  to  travel.  Box  738,  Editor  i 
ft  Publisher  or  (315)  394-8551.  I 


FREELANCE 


PHOTOJOURNALISM 


AMBITIOUS  PHOTOGRAPHER:  BA,  3 
years  doing  sports,  news,  darkroom. 
Willing  to  live  in  any  Zone.  Resurne, 
portfolio,  references  on  request.  Rich 
Dunoff,  407  Bowman  Ave.,  Merion,  Pa. 
19066.  (2IS)  MO  7-1278. 

Production 

PRODUCTION  MANAGER,  manufac¬ 
turer's  rep  or  position  in  printing  re¬ 
lated  field.  25  years  experience  in  all 
phases  newspaper  work.  Was  produc¬ 
tion  supervisor  in  central  printing 
plant,  later  owned  newspaper.  Know 
hot  and  cold  typo.  Zone  5  or  7  pre¬ 
ferred.  Resume  available.  Box  637,  Edi¬ 
tor  ft  Publisher. 


PRODUCTION  MANAGER,  23  years 
experience  in  all  phases,  hot  metal, 
cold  type,  plastic  plates  offset,  press 
and  camera.  Have  worked  with  all 
sizes  daily  newspapers  with  proven 
success.  Will  furnish  resume  in  full 
confidence.  Available  for  interview  at 
ANPA.  Box  702,  Editor  ft  Publisher. 

FORMER  PRODUCTION  MANAGER, 
hot  or  cold  type,  conversions,  new  pub¬ 
lications.  Also  experienced  in  sales, 
circulation,  editorial.  Aggressive,  in¬ 
novative,  cost  conscious.  Seek  perma¬ 
nent  position  only.  Box  655,  Editor  ft 
Publisher. 


BUSINESS  WRITER.  Fast,  accurate, 
experienced  in-depth  in  liquor  trade, 
taxes,  insurance.  Great  on  annual  re¬ 
ports.  forecasts,  surveys.  Box  165, 
Editor  ft  Publisher. 

MEXICO-BASED  expert  U.S.  Latin 
America  reporter.  Experienced,  accu¬ 
rate.  Coup  coverage  isn't  enough. 
Readers  deserve  issue-oriented  report¬ 
ing.  Backgrounders,  in-depth  events  and 
personalities^  features,  travel;  conven¬ 
tions  on  assignment;  weekly,  monthly 
column.  Pre- nflation  rates.  Box  721,  ; 
Editor  ft  Publisher. 

SPAIN-BASED  reporter/ photographer  ^ 
seeks  research  or  freelance  assignments.  ^ 
Creative,  aggressive,  experienced.  Box  i 
728,  Editor  ft  Publisher. 

"LAST  HURRAH"  campaign  color.  | 
Give  readers  flavor  of  presidential  | 
races.  D.C.  writer  for  sidebars  on  cam-  ' 
paign  characters,  pros,  candidates.  | 
More  angles  than  Euclid.  Sports,  poli-  j 
tics,  combat  experience.  Box  739,  Edi¬ 
tor  ft  Publisher.  I 


CURRENTLY  EMPLOYED  by  an  inter¬ 
national  press  manufacturing  company 
as  "customer  trainer"  in  web  offset 
division  on  both  single  and  double 
width  presses.  Have  10  years  prior  ex¬ 
perience  in  camera,  stripping,  plate 
and  press  departments.  Seeking  com¬ 
mercial,  newspaper  or  chain  with  good 
growth  potential.  Excellent  references. 
28  years  old,  married  and  willing  to 
relocate.  Box  651,  Editor  ft  Publisher. 

20  YEARS  PRODUCTION  experience  in 
hot  and  cold  type  change-over  super¬ 
vision  and  management.  Also  familiar 
with  job  shop  and  other  newspaper 
departments.  Ed  Richardson,  925  Gar¬ 
field.  Carpentersville,  III.  60110.  (312) 
426-5723. 

NEED  EXPERENCE?  20  years  in  produc¬ 
tion.  Hot  metal,  cold  type  conversion, 
OCR,  editing  terminals,  direct  print¬ 
ing.  some  offset.  Good  trainer  and 
problem  solver.  Interested  in  first  or 
strong  second  spot.  Metro  to  medium. 
June  15  Houston  interviews.  Box  734, 
Editor  ft  Publisher. 


COMPOSING  ROOM  FOREMAN,  6 
years  offset  experience,  seeks  advance¬ 
ment  from  small  paper.  Hard  worker, 
like  challenge.  Know  some  camera,  can 
help  on  press.  $9000.  Prefer  Midwest, 
but  will  consider  other  offers.  Box  731, 
Editor  ft  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


FINELY-HONED  film/drama  critic, 
feature  writer,  seeks  position  with  any 
publication.  PhD  experienced.  Box 
748,  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Advertising  by  lawyers 

The  Code  of  Professional  Responsibil¬ 
ity  of  the  American  Bar  Association 
prohibits  advertising  by  lawyers.  To  do 
so,  the  code  says  in  Ethical  Considera¬ 
tion  2-9,  “would  mislead  the  layman  .  .  . 
produce  unrealistic  expectations  .  .  . 
and  bring  distrust  of  the  law  and 
lawyers.”  A  lawyer  who  does  violate  the 
code  and  advertising  may  be  re¬ 
primanded,  suspended,  or  even  disbar¬ 
red. 

All  that  may  change. 

Jerome  Wilson  who  is  associated  with 
the  New  York  law  firm  of  Rogers  and 
Wells  is  the  author  of  an  article  in  the 
May  issue  of  the  American  Bar  Associa¬ 
tion  Journal  saying  it  is  time  to  amend 
the  code  and  lift  the  ban  on  advertising. 
He  adds  it  may  come  about  whether 
lawyers  want  it  or  not. 

Richard  B.  Allen,  editor  of  the  Jour¬ 
nal,  tells  us  “our  publication  of  the  arti¬ 
cle  does  not  indicate  support  for  the  au¬ 
thor’s  position — only  that  it  is  worthy  of 
publication.”  It  seems  to  us  the  issue 
must  be  considered  a  “hot  one”  in  the 
legal  profession,  otherwise  the  prestigi¬ 
ous  publication  would  not  have  devoted 
three  pages  to  the  subject.  Four  sample 
ads,  prepared  by  Foote,  Cone  &  Belding, 
for  a  fictitious  law  firm  accompany  the 
article  with  these  headlines: 

“W’hat  you  don’t  know  can  hurt  you” 
(a  short  course  on  buying  a  house,  con¬ 
tracts,  releases,  etc.) 

“Before  you  sign  anything,  read  the 
fine  print”  (with  an  obvious  illustration 
of  fine  print.) 

“Which  relative  will  be  executor  of 
your  estate”  (the  necessity  of  making  a 
will). 

“You  could  lose  money  on  a  house  you 
never  owned”  (buying  a  house  is  compli¬ 
cated  and  confusing). 

The  author  quotes  Charles  Kinsolving, 
vice  president-marketing  of  the  News¬ 
paper  Advertising  Bureau,  saying  that 
with  advertising  like  these  samples 
lawyers  might  eventually  advertise  to 
the  tune  of  $250  million  annually. 

That  should  be  enough  to  perk  up  the 
ears  of  the  most  jaded  newspaper  adver¬ 
tising  salesman. 

Wilson  says  “the  antitrust  laws  are 
beginning  to  circle  the  wagons  of  the 
legal  trade.  Should  they  close  in,  there  is 
little  likelihood  that  bar  association 
bans  on  commercial  advertising  by 
member  laws  will  survive.” 

Remembering  that  if  it  can  happen  to 
the  lawyers,  it  can  also  happen  to  the 
doctors,  we  will  let  W’ilson  continue  from 
here: 

“There  is  before  the  Supreme  Court 
the  case  of  Goldfarb  v.  Virginia  State 
Bar,  which  will  determine  whether  the 
antitrust  laws  apply  to  the  setting  of 
minimum  legal  fees.  The  district  court 
said  “yes,”  the  antitrust  laws  should 
apply  to  lawyers  and  their  bar  associa¬ 
tions.  355  F.  Supp.  491  (E.D.  Va.  1973). 
The  Court  of  Appeals  for  the  Fourth  Cir¬ 
cuit,  on  the  other  hand,  said  “no,”  they 
should  not.  497  F.  2d  1  (1974).  But  the 


Department  of  Justice,  which  on  a 
number  of  occasions  has  maintained 
that  the  antitrust  laws  should  apply  to 
the  legal  profession’s  fee  schedules,  was 
not  deterred.  On  the  day  after  the 
Fourth  Circuit’s  decision  in  Goldfarb, 
the  United  States  filed  an  antitrust  ac¬ 
tion  against  the  Oregon  State  Bar.  The 
bar  lost  the  first  round  when  the  district 
court  denied  its  summary  judgment  mo¬ 
tion  based  on  the  “learned  profession” 
and  “state  action”  defenses.  385  F.  Supp. 
507  (D.Ore.  1974). 

“If  the  antitrust  laws  are  applied  in 
the  anticompetitive  setting  of  legal  fees, 
it  may  well  follow  that  they  will  be 
applied  as  well  to  the  anticompetitive 
restriction  on  lawyers’  advertising. 
There  is  already  substantial  case  law 
holding  that  commercial  advertising  is 
an  element  of  competition,  and  for  a 
trade  association  to  restrict  advertising 
by  its  members  violates  the  Sherman 
Act. 

“So  far,  the  legal  profession  has  kept 
the  wolves  at  bay  by  claiming  that  as  a 
“learned  profession”  it  can  be  anticom¬ 
petitive  in  matters  of  professional  dis¬ 
cipline.  But  since  the  medical  profession, 
in  another  context,  has  been  held  sub¬ 
ject  to  the  antitrust  laws,  evenhanded- 
ness  seems  to  cry  out  that  the  legal  pro¬ 
fession  be  treated  in  the  same  fashion. 

“The  bar’s  ban  on  advertising  is  also 
subject  to  constitutional  encirclement. 
In  N.A.A.C.P.  V.  Button,  371  U.S.  415 
(1963),  the  Supreme  Court  began  its  de¬ 
velopment  of  an  associational  “right  to 
know”  legal  rights.  In  that  case  the 
N.A.A.C.P.  was  held  to  be  constitution¬ 
ally  free  to  inform  its  members — and 
nonmembers  for  that  matter — of  their 
legal  rights  in  challenging  segregation, 
even  in  the  face  of  a  state  bar’s  ban  on 
advertising  and  solicitation.  In  a  sub¬ 
sequent  case  the  high  court  held  that 
informing  a  trade  union’s  members  of 
their  legal  rights  in  “small  and  nonpolit¬ 
ical  causes  as  well”  was  constitutionally 
protected.  United  Mine  Workers  v.  Il¬ 
linois  State  Bar  Association,  389  U.S. 
217  (1967). 


“Correspondingly,  an  individual’s 
“right  to  know”  legal  rights  might  be 
found,  like  the  associational  “right,”  as  a 
logical  extension  of  the  First  Amend¬ 
ment  right  to  petition  the  courts. 

“In  another  “right  to  know”  case,  a 
federal  district  court  in  Virginia  re¬ 
cently  found  that  consumers  had  a 
“right  to  know”  drug  prices.  The  court 
held,  as  violative  of  the  First  Amend¬ 
ment,  a  state  law  prohibiting  pharma¬ 
cists  from  engaging  in  price  advertising. 
Virginia  Citizens  Consumer  Council  v. 
State  Board  of  Pharmacy,  373  F.  Supp. 
683  (E.D.  Va.  1974).  It  could  be  argued 
that  prohibitions  on  the  advertising  of 
legal  services  violate  a  general  “right  to 
know”  not  only  of  the  price  of  legal  ser¬ 
vices  but  of  their  nature  as  well.” 
Wilson  concludes: 

“The  chief  argument  for  permitting 
lawyers  to  advertise  is  that  advertising 
is  the  best  means  of  commercial  com¬ 
munication  available.  It  alone  can  pro¬ 
vide  a  vehicle  by  which  Americans  can 
learn  to  recognize  their  need  for  legal 
services  from  the  lawyers  who  can  meet 
that  need.  In  the  process,  some  of  the 
fragile  niceties  of  the  lawyer-client  rela¬ 
tionship  of  days  gone  by  may  be  lost.  But 
far  more  would  be  gained,  by  legal  needs 
met,  by  many  new  millions.” 

• 

Deaths 

Herbkrt  Heimlich,  77,  retired  editor, 
Lafayette  (Ind.)  Journal  &  Courier; 
April  30. 

♦  *  # 

Raymond  Mvrr,  43,  circulation  man¬ 
ager,  Cambridge  (Ont.)  Reporter;  May 

3. 

♦  «  ♦ 

George  Baker,  59,  cartoonist  who 
created  Sad  Sack;  May  7. 

♦  * 

Charles  H.  Tingley,  53,  former 
managing  director  of  ANPA/Research 
Institute  (1958-1963),  who  was  em¬ 
ployed  by  Arthur  D.  Little  Co.,  Cam¬ 
bridge,  Mass,  as  a  consultant;  May  3. 
*  *  * 

Larry  Allen,  66,  an  Associated 
Press  correspondent  for  many  years 
and  winner  of  the  1942  Pulitzer  Prize 
for  his  war  reporting,  who  resigned  in 
1969  to  start  his  own  news  service  in 
Mexico;  May  12. 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


Selling 

is  our  business. 


WASHINGTON,  D  C.: 

1730  K  Street,  N.W.  20006 
(202)  393  3456 

CHICAGO: 

1429  Tribune  Tower,  6061  1 
(312)  337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206 
(214)  691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)392  5671 
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Pako  has  offered  it  exclusively  for  4  years 


. . .  plus  the  best  control  of  other 
processing  variables  too! 

Quality  results  .  .  .  lower  materials  costs 
. . .  minimum  time  and  labor  requirements. 
Control  of  film  processing  variables  is 
what  it's  all  about.  And  we  believe  that 
Pako  controls  them  better  than  anyone 
else.  Take  a  minute  to  check  the  following 
and  you'll  know  what  we  mean: 

SPEED— Set  machine  speed  to  within 
1  /1 0"  per  minute.  Should  variances  occur, 
Pako's  digital  speed  control  will  return 
processor  to  preset  speed  within  seconds. 


TEMPERATURE— Set  developer  tem¬ 
perature  to  suit  film,  chemicals  and  pro¬ 
cessing  job.  It  will  be  maintained  auto¬ 
matically  to  within  ±1/10  degree. 
FILTRATION  — Pako  filters  the  fix  as  well 
as  the  developer  for  longer  chemical  life. 
CIRCULATION  — Exclusive  reverse  in- 
nerflow  system  removes  exhausted  de¬ 
veloper  from  emulsion  at  each  set  of  rollers 
to  reduce  streaking  and  other  artifacts. 

OXIDATION  &  EVAPORATION-Nar- 

row  tank  conformation  exposes  only  1  54 
sq.  in.  of  solution  surface  to  air.  Short  2" 
crossover  minimizes  film  time  out  of 
solution. 


REPLENISHMENT— Automatic  control 
of  developer  and  fix  replenishment  for 
exposed  area.  A  separate  control  restores 
chemicals  depleted  during  downtime. 

So  you  see  there's  a  lot  more  to 
achieving  quality  processing  results 
than  Just  adding  a  digital  speed  con¬ 
trol.  That's  why  Pako  Processors  are 
known  for  delivering  consistently  high- 
quality  negatives  hour  after  hour,  day 
after  day  .  .  .  they  offer  more  control, 
more  of  the  features  you  need.  Call  your 
Pako  Graphic  Arts  Distributor  for  further 
information  about  Pako's  full-line  of 
graphic  arts  processors. 


Phototype  for  this  ad  processed  in  a  PakoGT-1 2. 
Film  processed  in  a  Pakorol  Processor. 


The  image  of  quality  .  . 
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79  spellers  to  challenge  l\lr.  Webster 


From  Springerville,  Arizona,  to  Turkey,  Texas, 
to  Galena,  Illinois,  to  Saint  Clair,  Pennsyl¬ 
vania,  they've  made  it.  They  are  champion 
spellers,  79  of  them,  finalists  in  the  48th 
National  Spelling  Bee,  scheduled  june  4-5  at 
the  Mayflower  Hotel  in  Washington,  D.C. 

Locally,  they  mastered  words  like  whisper, 
vessel,  and  lobster;  collar,  scarlet,  and  jewel. 
Now  comes  the  big  test,  out  of  which  one 
speller  will  emerge  on  top.  Last  year  for  only 
the  second  time  in  the  history  of  the  program 
that  speller  was  a  sixth  grader.  Normally  the 
young  man  or  young  woman  who  will  for¬ 
ever  be  known  as  “Champ"  is  in  the  seventh 
or  eighth  grade.  It  goes  to  show,  anyone 
can  win. 

The  National  Spelling  Bee  is  more  than 
spelling,  important  as  it  is  to  know  to  put 


letters  in  their  proper  sequence.  Spelling  is 
poise.  It  is  reading.  It  is  communication.  To 
spell  competitively  is  to  learn  how  to  win 
generously— and  lose  gracefully. 

These  are  some  of  the  reasons,  no  doubt, 
that  new  sponsors  from  Kentucky,  Virginia, 
and  Michigan  decided  to  participate  in  the 
Spelling  Bee  this  year.  They  are  reasons,  too, 
why  Scripps-Howard  Newspapers,  which 
sponsors  the  National  Spelling  Bee,  is  happy 
to  put  its  name  on  such  a  program. 


SCRIPPS-HOWARD 

NEWSPAPERS 


